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REPUTATION LEVEL

ARCHITECTURE, INTERIOR DESIGN & HOME IMPROVEMENT

58.6 Avg Reputation
Based on 1018 businesses audited.

HIGHER REPUTATION THAN AVERAGE

Bathrooms at Source has 11.4 points more reputation than the average for Architecture, Interior Design &
Home Improvement.

EXPERT VERDICT

This is a high-substance, low-BS trade website that prioritizes local identity and family

accountability over corporate jargon. The site's distance between claim and proof is narrow,

largely because it avoids making 'world-class' claims it cannot fulfill. It is a textbook example of

how small businesses can use specific names, dates, and locations to neutralize marketing fluff.

See how to improve >

INFO DENSITY
Power-words vs. Substance ratio.

20
67% Reputation

The site exhibits high information density for a trade business, favoring specific nouns over power words.
Headings like Plumbing, Tiling, and NICEIC registered electricians provide concrete service definitions rather than
abstract fluff. While marketing cliches like 'turn your dream bathroom into reality' appear, they are grounded by
specific numbers such as the year established (1998) and the collective '110 years of experience' cited on the
showroom page. The text includes a significant list of specific luxury brands (Vado, Crosswater, GSI, Bette),
which serves as a technical signal of product quality.

http://www.bathroomsatsource.co.uk
https://brandaireputation.com/architecture-interior-design-home-improvement/
http://www.bathroomsatsource.co.uk
https://1euroseo.com/bs-indicator/architecture-interior-design-home-improvement/bathroomsatsource-co-uk/


SEMANTIC COHERENCE
Homepage promise vs. Sub-page reality.

18
90% Reputation

There is virtually zero semantic drift between the homepage signal and the sub-page substance. The homepage
H2s (Installations, Family Run, Trade Accounts) are mapped directly to dedicated sub-pages that expand on
these topics with granular detail. The 'Family Run' claim on the homepage is validated on the About Us and
Showroom pages by naming specific family members (Terry, Sarah, and Rachael). The service description
remains consistent, focusing on a local SW18 service area without claiming global or national dominance that it
cannot support.

TRUST & PROOF
Verifiable evidence vs. Trust Theatre.

14
70% Reputation

DIAGNOSIS: TRUST THEATRE

Trust theatre is minimal because the site references Checkatrade, a verifiable third-party review platform, rather
than hosting anonymous 'shadow' reviews. The review_count across pages (3 to 5) is low but appears genuine in
the context of the structured data provided. The site lacks automated trust badges in the text crawl, but the
mention of IPG (independent bathroom industry buying group) membership adds a layer of verified trade
legitimacy. However, the 'View Installations' calls to action suggest a portfolio that is not fully detailed in the
provided text data, leaving some visual proof claims unsubstantiated.
EVIDENCE: PROOF DENSITY

Proof density is high due to the volume of specific, verifiable details: a physical address in SW18, names of the
owners, and a list of over 10 specific brand partners. The site references 'Checkatrade reviews' directly in the
body text of the About Us page, providing a clear proof path for consumers. The mention of being 'members of the
IPG' is a specific industry credential that serves as a high-density proof point for their supply chain capabilities.
Vague assertions are largely limited to the introductory sentences of sections, quickly followed by technical specs
or logistical details.

COMMODITY FINGERPRINT
Detection of industry cliches/templates.

9
60% Reputation

The site uses several industry cliches such as 'bespoke bathroom' and 'quality craftsmanship,' but avoids the
more egregious 'holistic design approach' jargon found in higher-end design firms. The value proposition is
centered on being a local, family-run business with a physical showroom, which is a strong differentiator from
purely online commodities. Template markers like 'Why Choose Us' and 'Book an Appointment' are present but
are populated with non-generic information, such as the specific location at 128 Garratt Lane. The claim that they
'never knowingly sell the same bathroom twice' is a unique positioning statement that resists the commodity label.



IDENTITY & AUTHORITY
Expert verifiability & Schema depth.

9
60% Reputation

DIAGNOSIS: AUTHORITY GAPS

Authority is established through longevity (since 1998) and the naming of specific staff members, which
humanizes the brand and creates accountability. A technical authority gap exists because every page in the crawl
lacks an H1 tag, indicating a disconnect between their claim of 'professional service' and their technical web
execution. While names like Sarah and Rachael are mentioned, they lack Person schema or SameAs links to
professional profiles (LinkedIn), which would further solidify their 'expert' status. The schema.org graph is present
but remains basic (Organization and WebPage), missing more specific LocalBusiness properties that would
enhance local authority.
EVIDENCE: PERFORMANCE VS. CLAIMS

The site avoids making wild performance claims such as 'increased home value by 20%' or 'fastest installers in
London.' Most claims are process-oriented (tiling, project management, aftercare) or brand-based (access to
100,000 products). The 10-year guarantee mentioned on the Trade page is a significant performance promise
that lacks a specific link to the terms and conditions in the text, but it fits industry standards for high-quality
installations. The disconnect is minor, as the marketing tone is 'down to earth' and 'honest,' matching the
demonstrated content.

See how to improve >

INDUSTRY MATCH & SCORE SUMMARY

Architecture, Interior Design & Home Improvement Reputation: Bathrooms
at Source (www.bathroomsatsource.co.uk)

Reputation: 70 / 100

INDUSTRY CLASSIFICATION

The website perfectly aligns with the Architecture, Interior Design & Home Improvement industry. It

provides a comprehensive range of services including planning, design, supply, and installation, specifically

focused on the bathroom niche.

"The score of 70 is driven by the site's technical implementation gaps (Identity and Authority) and the

presence of some industry cliches (Commodity Fingerprint). It scored exceptionally well in Semantic

Coherence and Information Density because the content is grounded in physical reality (names, addresses,

brands) rather than abstract marketing concepts."

ANALYSIS DISCLOSURE & SOURCE ATTRIBUTION

This analysis is part of a non-adversarial audit conducted by 1 Euro SEO. The results are intended as professional feedback to help

improve any website's machine-readability and authority signals. The evaluation is free, and any company can request a fresh audit at

any time.

Any company can use the insights for free and improve its voice. When a company has updated its content, it can always submit a

new audit request, which will be reflected in a new current score.

You are encouraged to visit the live site at http://www.bathroomsatsource.co.uk to view the most current version of its content and see

directly what this company is about and what it offers.

Verified Analysis Date: May 22, 2026

(c) 1EuroSEO Independent Evaluator - Non-Sponsored Result
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