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BRAND AI REPUTATION

Architecture, Interior Design & Home
Improvement Reputation: Norwich Tiles &
Bathrooms (www.tilesaway.co.uk)
http://www.tilesaway.co.uk

Industry: Architecture, Interior Design & Home Improvement

B

REPUTATION LEVEL

ARCHITECTURE, INTERIOR DESIGN & HOME IMPROVEMENT

58.6 Avg Reputation
Based on 1018 businesses audited.

HIGHER REPUTATION THAN AVERAGE

Norwich Tiles & Bathrooms has 6.4 points more reputation than the average for Architecture, Interior
Design & Home Improvement.

EXPERT VERDICT

Norwich Tiles & Bathrooms is a high-substance retail site that largely avoids the high-concept fluff

typical of the interior design industry. Its BS score is primarily elevated by unverified review claims

and the use of generic advice templates. It is a functional business site that prioritizes SKU data

over marketing jargon.

See how to improve >

INFO DENSITY
Power-words vs. Substance ratio.

23
77% Reputation

Information density is surprisingly high for the industry, evidenced by the inclusion of specific SKU numbers like
ECOALASKA6060M and YTALDGRY in the body text. The presence of a functional Tile Calculator and technical
answers in the FAQ section moves the site away from fluff toward utility. However, H3 headings like Why Choose
Norwich Tiles and Bathrooms? and 7 Things To Consider... introduce significant marketing filler that lacks specific
nouns or data points. The ratio remains favorable due to the granular product listings that occupy the majority of
the page real estate.

http://www.tilesaway.co.uk
https://brandaireputation.com/architecture-interior-design-home-improvement/
http://www.tilesaway.co.uk
https://1euroseo.com/bs-indicator/architecture-interior-design-home-improvement/tilesaway-co-uk/


SEMANTIC COHERENCE
Homepage promise vs. Sub-page reality.

18
90% Reputation

There is very little semantic drift between the H1 Norwich?s Independent Tile Shop and the supporting content.
The homepage promises a local retail experience and the sub-page signals (catalogues for Nuance, Frontline,
and Aqua) deliver exactly that inventory. Unlike luxury design sites that promise bespoke solutions but show
generic stock, this site maintains a consistent identity as a local product supplier. The only minor drift is the claim
of being the number one choice, which is a subjective marketing assertion not backed by the functional product
data below it.

TRUST & PROOF
Verifiable evidence vs. Trust Theatre.

8
40% Reputation

DIAGNOSIS: TRUST THEATRE

The site exhibits clear trust theatre patterns with a review_count of 10 but a proof_links_count of 0, meaning
reviews are referenced but not verifiable via external links. The trust_theatre_flag is triggered because the site
claims to be the number one choice for homeowners and mentions Google reviews without providing a direct path
to the live Google Business Profile. This lack of external validation creates a gap between the claim of excellence
and the forensic proof provided.
EVIDENCE: PROOF DENSITY

Proof density is low when looking for external validation but high regarding internal product evidence. While there
are 0 external proof links, the site provides specific technical specifications for tiles (ceramic vs porcelain density)
and detailed opening hours. The lack of a verified review link or a named client list keeps the proof score from
reaching an elite level.

COMMODITY FINGERPRINT
Detection of industry cliches/templates.

8
53% Reputation

The site utilizes several commodity templates, specifically the 7 Things To Consider and 10 Frequently Asked
Questions blocks which are common in SEO-focused home improvement sites. Clichés like home of your dreams
and top-quality products appear in the introductory text, matching generic_claims in the industry dictionary.
Despite these boilerplate sections, the uniqueness is salvaged by the specific mention of being an independent
business not limited by specific brands, which is a functional differentiator in a market dominated by chains.



IDENTITY & AUTHORITY
Expert verifiability & Schema depth.

8
53% Reputation

DIAGNOSIS: AUTHORITY GAPS

Authority is anchored in a physical location (12 Derby St, Norwich), yet there is a significant gap in digital authority
as no specific team members are named or linked to professional credentials. The schema_json is basic, missing
LocalBusiness properties, sameAs links to social profiles, or Person schema to verify the expert guidance
mentioned in the text. While the business is clearly real, its digital footprint as an authority depends entirely on
proximity rather than verifiable professional expertise.
EVIDENCE: PERFORMANCE VS. CLAIMS

The site makes several bold performance claims such as being the leading independent shop and providing
outstanding customer service without providing case studies or project metrics. There are no named project
portfolios or before-and-after photos to substantiate the claims of exceptional results. The disconnect is moderate
because the site functions more as a retail store where the product itself is the proof, but the fitting service
remains unsubstantiated by evidence.

See how to improve >

INDUSTRY MATCH & SCORE SUMMARY

Architecture, Interior Design & Home Improvement Reputation: Norwich
Tiles & Bathrooms (www.tilesaway.co.uk)

Reputation: 65 / 100

INDUSTRY CLASSIFICATION

The site strongly aligns with the Home Improvement and Interior Design category, focusing specifically on

retail and fitting services for tiles and bathrooms. The content is heavily focused on product catalogs and

physical showroom details rather than abstract architectural theory.

"The score of 65 reflects a site with solid information density but notable weaknesses in the Trust and Proof

pillar. The Trust Theatre detection (review counts without verified links) and the absence of professional

credentials for the team members drove the majority of the points. The site avoided a higher score due to

the technical specificity of its product listings and clear geographic anchoring."

ANALYSIS DISCLOSURE & SOURCE ATTRIBUTION

This analysis is part of a non-adversarial audit conducted by 1 Euro SEO. The results are intended as professional feedback to help

improve any website's machine-readability and authority signals. The evaluation is free, and any company can request a fresh audit at

any time.

Any company can use the insights for free and improve its voice. When a company has updated its content, it can always submit a

new audit request, which will be reflected in a new current score.

You are encouraged to visit the live site at http://www.tilesaway.co.uk to view the most current version of its content and see directly

what this company is about and what it offers.

Verified Analysis Date: May 22, 2026

(c) 1EuroSEO Independent Evaluator - Non-Sponsored Result
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http://www.tilesaway.co.uk

