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https://clubthompsons.com

Industry: Arts, Culture & Entertainment

B

REPUTATION LEVEL

ARTS, CULTURE & ENTERTAINMENT

67.5 Avg Reputation
Based on 1884 businesses audited.

LOWER REPUTATION THAN AVERAGE

Thompsons Garage has 10.5 points less reputation than the average for Arts, Culture & Entertainment.

EXPERT VERDICT

Thompsons Garage is clearly a legitimate institution coasting on a real-world reputation that its

website fails to technically validate. It suffers from 'digital stagnation'?the presence of specific

2026 raves proves it is active, but the 2022 blog posts and unlinked reviews suggest a brand that

is technically lazy and reliant on 'trust theatre.'

See how to improve >

INFO DENSITY
Power-words vs. Substance ratio.

23
77% Reputation

The site exhibits high noun-based substance by naming specific international artists like MK and Nina Kraviz, and
detailing distinct brand schedules (e.g., UNIT 90, FUNKARAMA). However, density is diluted by stale content,
with the 'Latest News' section featuring three articles all dated Jan 11, 2022, which are over 52 months old
relative to the May 2026 anchor. Boilerplate marketing phrases like 'Your Party, Your Way' and 'midweek
madness' occupy significant heading real estate.

https://clubthompsons.com
https://brandaireputation.com/arts-culture-entertainment/
https://clubthompsons.com
https://1euroseo.com/bs-indicator/arts-culture-entertainment/clubthompsons-com/


SEMANTIC COHERENCE
Homepage promise vs. Sub-page reality.

17
85% Reputation

The homepage H1 'WE ARE CLUB THOMPSONS' and its institutional positioning are well-supported by the 'Our
Brands' and 'Day Parties' sub-pages, which deliver on the promise of multi-room, multi-genre offerings. Minor drift
occurs on the 'Events' page, which is largely empty compared to the detailed 'Day Parties' section, creating a
slight disconnect in the site's utility as a current calendar. The tone remains consistent, focusing on legacy and
energy across all pages.

TRUST & PROOF
Verifiable evidence vs. Trust Theatre.

3
15% Reputation

DIAGNOSIS: TRUST THEATRE

Trust theatre is high; the site displays a total of 87 testimonials on the Bookings page and various 'unfiltered
moments,' yet the proof_links_count is 0 across all pages, meaning none of these reviews are linked to third-party
platforms like Google or Resident Advisor. The reviews use generic professional titles (e.g., 'Corporate Manager,
GHI Corp') which often signals fabricated or 'placeholder' testimonial templates. The trust_theatre_flag is triggered
on the homepage, bookings, and day parties pages.
EVIDENCE: PROOF DENSITY

Internal proof is moderate, provided through extensive image galleries showing crowded scenes and a clear
schedule of future dates in 2026. However, the ratio of verifiable external evidence to internal assertions is poor;
there are zero links to external press, social proof, or third-party validation platforms, leaving the user to rely
entirely on the site's self-reported success.

COMMODITY FINGERPRINT
Detection of industry cliches/templates.

10
67% Reputation

The site uses standard nightclub template language such as 'plan your night, your way' and 'secure your spot.'
While the specific brand names like 'Misfit' and 'Stereo' provide a unique local fingerprint, the 'Customer
Testimonials' and 'Our Brands' sections follow a standard copy-paste structure found in generic hospitality
themes. Matches for 'unforgettable experiences' and 'bespoke packages' from the generic claims dictionary are
present.

IDENTITY & AUTHORITY
Expert verifiability & Schema depth.

4
27% Reputation

DIAGNOSIS: AUTHORITY GAPS

There is a total absence of JSON-LD schema (null across all pages), which is a significant technical authority gap
for an event-based business. While names like Gleave Dobbin are mentioned, there are no SameAs links or
Person schema to verify their digital footprint or professional standing. The technical implementation is further
weakened by grammatical errors in H2 headings, such as 'Photo Highlight's'.
EVIDENCE: PERFORMANCE VS. CLAIMS

The site claims to be 'Belfast's longest-running nightclub' and its 'biggest student night,' which are bold
performance claims. While the history (32 years) is a verifiable fact, the superlative 'biggest' lacks any
current-year data or external verification to back up the claim. The lack of recent news updates (none since 2022)
contradicts the claim of a thriving, 'in motion' legacy.



See how to improve >

INDUSTRY MATCH & SCORE SUMMARY

Arts, Culture & Entertainment Reputation: Thompsons Garage
(clubthompsons.com)

Reputation: 57 / 100

INDUSTRY CLASSIFICATION

The website perfectly matches the Arts, Culture & Entertainment category, specifically within the nightlife

and events sub-sector. The content focuses entirely on artist lineups, recurring event brands, and venue

hire for club-oriented programming.

"The score of 57 is primarily driven by Pillar 3 (Trust and Proof) and Pillar 5 (Identity and Authority). Despite

high information density regarding artist names and dates, the site fails almost every technical trust check,

including the absence of structured data and external verification links. The stale news content from 2022 in

a 2026 environment also negatively impacted the Information Density score."

ANALYSIS DISCLOSURE & SOURCE ATTRIBUTION

This analysis is part of a non-adversarial audit conducted by 1 Euro SEO. The results are intended as professional feedback to help

improve any website's machine-readability and authority signals. The evaluation is free, and any company can request a fresh audit at

any time.

Any company can use the insights for free and improve its voice. When a company has updated its content, it can always submit a

new audit request, which will be reflected in a new current score.

You are encouraged to visit the live site at https://clubthompsons.com to view the most current version of its content and see directly

what this company is about and what it offers.

Verified Analysis Date: May 19, 2026

(c) 1EuroSEO Independent Evaluator - Non-Sponsored Result

https://1euroseo.com/bs-indicator/arts-culture-entertainment/clubthompsons-com/
https://clubthompsons.com
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