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BRAND Al REPUTATION

Arts, Culture & Entertainment Reputation: 49
STORY OF SEASONS (storyofseasons.com)

https://storyofseasons.com

REPUTATION / 100

Industry: Arts, Culture & Entertainment

ARTS, CULTURE & ENTERTAINMENT

B 67.5 Avg Reputation

Based on 1884 businesses audited.

REPUTATION LEVEL

LOWER REPUTATION THAN AVERAGE

STORY OF SEASONS has 18.5 points less reputation than the average for Arts, Culture & Entertainment.

EXPERT VERDICT

A classic case of 'Brand Coasting.' The site relies on the strength of the Story of Seasons IP to
mask a hollow technical and evidentiary structure. It provides enough flavor text to satisfy fans but
fails every forensic test for authority, verification, and technical excellence.

INFO DENSITY 19

Power-words vs. Substance ratio. 63% Reputation

The Information Density is moderate, with a body substance ratio that balances marketing fluff with specific
gameplay features. While headings like 'Farm Life is More Wonderful than Ever!" are generic, they are supported
by specific nouns such as 'Zephyr Town' and ‘'windmill-processed goods.' However, concept repetition is high,
with variants of 'start your new life' appearing across multiple pages without adding new depth. The specificity
absence score is low because the site names specific characters (Victor), locations, and hardware platforms.


https://storyofseasons.com
https://brandaireputation.com/arts-culture-entertainment/
https://storyofseasons.com
https://1euroseo.com/bs-indicator/arts-culture-entertainment/storyofseasons-com/

SEMANTIC COHERENCE 15

Homepage promise vs. Sub-page reality. 75% Reputation

There is minimal drift between the homepage signal as an 'Official Series Portal Site' and the sub-page delivery of
deep dives into specific titles. The primary disconnect is technical rather than narrative; for instance, the A
Wonderful Life page repeats H2 text twice within the same tag ("Welcome to your new life in Forgotten Valley...
Welcome to your new life in Forgotten Valley'), suggesting a CMS error. Additionally, the Grand Bazaar page
suffers from Ul leakage, where 'Accept’ and 'Reject’ (likely cookie consent buttons) are tagged as H2 headings,
diluting the page's semantic signal.

TRUST & PROOF 5

Verifiable evidence vs. Trust Theatre. 25% Reputation

DIAGNOSIS: TRUST THEATRE

The site exhibits high levels of trust theatre. Sub-pages for A Wonderful Life and Grand Bazaar display review
counts (5 and 2 respectively), yet the proof_links_count is 0 across the entire domain, meaning these ratings are
unverified by third-party platforms like Metacritic or Steam. The trust_theatre_flag is true on every sub-page,
indicating a deliberate display of social proof without any outbound path to validation.

EVIDENCE: PROOF DENSITY

The proof density is low, dominated by internal lore rather than external evidence. Out of 4 pages, there are zero
outbound proof paths to external reviews, press coverage, or platform store pages. The site provides specific
technical specifications regarding platform availability (XBOX Series X|S, Steam), but fails to substantiate its
'best-in-class' narrative with any verifiable third-party data.

COMMODITY FINGERPRINT 8

Detection of industry cliches/templates. 53% Reputation

The site uses several industry clichés such as 'unforgettable tale' and 'experience the extraordinary,' though it
avoids the most egregious corporate jargon. The value proposition is somewhat generic?tending crops and
building bonds is a staple of the farming-sim genre?making much of the copy interchangeable with competitors
like Stardew Valley. Template language is present in the form of 'Official SNS' blocks and repeated 'See More'
calls to action that lack descriptive context.



IDENTITY & AUTHORITY 2
Expert verifiability & Schema depth. 13% Reputation

DIAGNOSIS: AUTHORITY GAPS

Authority is severely weakened by a total lack of structured data; the schema_json is null for all analyzed pages,
which is a major red flag for a site claiming 'Official' status. There is a technical credibility gap evidenced by
missing H1 tags on the homepage and several sub-pages, alongside the presence of Ul elements (Accept/Reject)
in the heading hierarchy. No human authority or development studio (e.g., Marvelous) is explicitly credited in the
text, relying solely on the game's title for authority.

EVIDENCE: PERFORMANCE VS. CLAIMS

The site claims to be the 'Official Series Portal Site' and calls its titles 'world-famous' and 'beloved classics' without
providing any sales data, awards, or legacy milestones. While these performance claims are likely accurate for
the franchise, the site provides no internal evidence to support them, relying entirely on the user's pre-existing
brand awareness. The marketing tone suggests a premium experience, but the technical implementation (broken
tags and duplicate text) contradicts this.

INDUSTRY MATCH & SCORE SUMMARY

Arts, Culture & Entertainment Reputation: STORY OF SEASONS Reputation: 49/ 100

(storyofseasons.com)
INDUSTRY CLASSIFICATION

The content perfectly aligns with the video game industry, specifically the farm-simulation sub-genre. The
text focuses on gameplay mechanics (farming, windmills, gliders), setting descriptions (Zephyr Town,
Forgotten Valley), and platform availability (Switch, PS5, Steam).

"The score of 49 reflects a moderate BS level, driven primarily by high Trust Theatre (15/20) and significant
Identity/Authority gaps (13/15). While the content itself is relevant to the products, the lack of external proof
and the messy technical implementation of the heading hierarchy prevent the site from achieving a
'Substance' rating. Information Density (11/30) is the site's strongest pillar, as it avoids generic corporate
jargon in favor of game-specific nouns."

ANALYSIS DISCLOSURE & SOURCE ATTRIBUTION

This analysis is part of a non-adversarial audit conducted by 1 Euro SEO. The results are intended as professional feedback to help
improve any website's machine-readability and authority signals. The evaluation is free, and any company can request a fresh audit at
any time.

Any company can use the insights for free and improve its voice. When a company has updated its content, it can always submit a
new audit request, which will be reflected in a new current score.

You are encouraged to visit the live site at https://storyofseasons.com to view the most current version of its content and see directly
what this company is about and what it offers.

Verified Analysis Date: June 20, 2026
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