
AI Reputation Analysis and Signal Evaluation - Vevo

69
REPUTATION / 100

BRAND AI REPUTATION

Arts, Culture & Entertainment Reputation:
Vevo (vevo.com)
https://vevo.com

Industry: Arts, Culture & Entertainment
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REPUTATION LEVEL

ARTS, CULTURE & ENTERTAINMENT

67.5 Avg Reputation
Based on 1884 businesses audited.

HIGHER REPUTATION THAN AVERAGE

Vevo has 1.5 points more reputation than the average for Arts, Culture & Entertainment.

EXPERT VERDICT

Vevo avoids high bullshit scores by weaponizing its massive scale, using billions of views to

anchor every marketing claim in hard reality. While the technical SEO and schema

implementation are surprisingly amateur for a company of this size, the content substance is

undeniably high. This is a rare example of a site where the grandiose 'World Leading' claim is

actually the most accurate description of the provided data.

See how to improve >

INFO DENSITY
Power-words vs. Substance ratio.

20
67% Reputation

The information density is remarkably high due to the use of hard metrics as primary headings, such as 22 Billion
views and 1.5 Billion hours viewed. However, the H1 structure is technically bloated, splitting the phrase 'The
World's Leading Music Video Network' into four separate H1 tags, which creates a high ratio of power-word-only
headings in the code. Body text provides high substance with specific mentions of 1 million videos and named
artists like Ariana Grande and Ice Spice. The main source of fluff is the repetitive use of H5 tags like 'Views per
month' and 'Hours viewed per month' which are restated multiple times without adding new data.

https://vevo.com
https://brandaireputation.com/arts-culture-entertainment/
https://vevo.com
https://1euroseo.com/bs-indicator/arts-culture-entertainment/vevo-com/


SEMANTIC COHERENCE
Homepage promise vs. Sub-page reality.
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100% Reputation

There is no detectable semantic drift between the homepage's high-level signal and the content of the newsroom
and sub-sections. The hero claim of being the 'World's Leading Music Video Network' is immediately supported by
granular monthly metrics and B2B partnership announcements. Sub-pages for artists and advertisers maintain the
same narrative of scale and global reach. The site effectively bridges the gap between a consumer-facing
platform and an enterprise-level media network without conflicting messages.

TRUST & PROOF
Verifiable evidence vs. Trust Theatre.
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DIAGNOSIS: TRUST THEATRE

The site avoids most trust theatre traps but has a relatively low external proof path count, with only 2 proof links
against a review count of 46. Claims like 'Attention Guaranteed' and 'Preferred Brand Outcomes' are cited
alongside named partners like Adelaide and DISQO, which provides legitimate B2B substance. However, the
claim of being the 'largest network of music channels on YouTube' lacks an outbound link to a third-party audit or
verification source. The low review count for a global entity suggests these may be internal or B2B specific rather
than a broad consumer trust signal.
EVIDENCE: PROOF DENSITY

The proof density is high, with a strong ratio of one specific data point (number or name) for every two sentences
of marketing copy. Specifically, the newsroom lists six distinct, dated events and partnerships from late 2025 and
2026, providing a current and verifiable trail of activity. Named artists like Chloe Bailey and Willie Jones serve as
high-equity proof points of the network's cultural impact. The presence of exact video counts (1M) further solidifies
the site's distance from vague, fluff-heavy competitors.

COMMODITY FINGERPRINT
Detection of industry cliches/templates.
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While the site uses industry clichés such as 'premium content' and 'expansive opportunity,' its value proposition is
highly unique due to the massive scale of its proprietary data. It would be impossible for a competitor to
copy-paste the claim of '22 Billion views per month' without being immediately discredited. The 'DSCVR Artists to
Watch' section provides a differentiated programming strategy that moves beyond generic distribution. Template
fingerprints are present in the 'Newsroom' and 'About Us' blocks, but they are populated with highly specific,
dated industry news rather than boilerplate text.



IDENTITY & AUTHORITY
Expert verifiability & Schema depth.

7
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DIAGNOSIS: AUTHORITY GAPS

The most significant authority gap is a technical one; the H1 tags are fragmented into individual words, which
undermines the technical credibility of a 'leading network.' The schema implementation is restricted to a basic
WebSite type, missing the deeper Organization or Corporation schema that would include sameAs links to official
social profiles and executive leadership. While the site names global authorities (artists), it fails to link these via
Person schema or provide a verifiable footprint for its own internal experts or curators.
EVIDENCE: PERFORMANCE VS. CLAIMS

The marketing tone is authoritative and metric-heavy, which the site generally demonstrates through its listed
numbers and named client/artist base. There is no disconnect between the 'Leading' claim and the 'By the
numbers' section which provides the evidence for that leadership. The only minor disconnect is the use of '101'
sections mentioned in H6 text that aren't immediately visible as deep educational content in the provided crawl.
The scale of the numbers provided (billions) effectively closes the gap between the marketing 'Signal' and the
'Substance.'

See how to improve >

INDUSTRY MATCH & SCORE SUMMARY

Arts, Culture & Entertainment Reputation: Vevo (vevo.com) Reputation: 69 / 100

INDUSTRY CLASSIFICATION

Vevo aligns perfectly with the Arts, Culture & Entertainment category, specifically within digital music video

distribution and media networks. The content focuses heavily on artist showcases, music video metrics,

and original programming like DSCVR, which confirms its role as a central hub for commercial music

culture.

"The score of 69 is driven by technical authority gaps and minor information density issues, despite high

overall substance. Pillar 5 (Identity & Authority) and Pillar 1 (Information Density) contributed most to the

score due to the broken H1 hierarchy and repetitive sub-headings. The site's zero drift and unique metrics

kept it well below the 'Moderate BS' threshold."

ANALYSIS DISCLOSURE & SOURCE ATTRIBUTION

This analysis is part of a non-adversarial audit conducted by 1 Euro SEO. The results are intended as professional feedback to help

improve any website's machine-readability and authority signals. The evaluation is free, and any company can request a fresh audit at

any time.

Any company can use the insights for free and improve its voice. When a company has updated its content, it can always submit a

new audit request, which will be reflected in a new current score.

You are encouraged to visit the live site at https://vevo.com to view the most current version of its content and see directly what this

company is about and what it offers.

Verified Analysis Date: May 26, 2026

(c) 1EuroSEO Independent Evaluator - Non-Sponsored Result
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