Al Reputation Analysis and Signal Evaluation -
Anastasia Beverly Hills

BRAND Al REPUTATION
Beauty, Cosmetics & Personal Care 58
Reputation: Anastasia Beverly Hills
(anastasiabeverlyhills.com)

https://anastasiabeverlyhills.com

REPUTATION / 100

Industry: Beauty, Cosmetics & Personal Care

BEAUTY, COSMETICS & PERSONAL CARE

B 54.6 Avg Reputation

Based on 1453 businesses audited.

REPUTATION LEVEL

HIGHER REPUTATION THAN AVERAGE

Anastasia Beverly Hills has 3.4 points more reputation than the average for Beauty, Cosmetics & Personal
Care.

EXPERT VERDICT

ABH is a high-authority brand that leverages a strong founder biography to mask standard
marketing fluff and technical SEO neglect. While the brand is legitimate, it uses the language of
architecture to romanticize basic cosmetic claims, creating a moderate gap between signal and
substance.

INFO DENSITY 18

Power-words vs. Substance ratio. 60% Reputation

The site balances high-spec product data such as '0.0017 Oz' and '12-hour wear' against fluff-heavy headings like
‘THE ICON OF PRECISION' and 'MATTE, REDEFINED'. While the body text provides specific shade counts (16
to 30 per product), the heading hierarchy is saturated with marketing adjectives that often lack a specific technical
noun. Concept repetition of 'balance’, 'proportion’, and 'Golden Ratio' is high across all four pages, contributing to
a moderate concept-to-substance ratio.


https://anastasiabeverlyhills.com
https://brandaireputation.com/beauty-cosmetics-personal-care/
https://anastasiabeverlyhills.com
https://1euroseo.com/bs-indicator/beauty-cosmetics-personal-care/anastasiabeverlyhills-com/

SEMANTIC COHERENCE 16

Homepage promise vs. Sub-page reality. 80% Reputation

Minor drift is detected between the high-end art and architecture positioning on the homepage and the generic
listicle-style blog content in 'The Studio’. The homepage hero promises 'Unrivaled Selection' which is generally
substantiated by the 53 items in the sets category, showing a cohesive but slightly exaggerated signal. No major
contradictions exist between the 'Premium’ positioning and the product-level details provided.

TRUST & PROOF 9

Verifiable evidence vs. Trust Theatre. 45% Reputation

DIAGNOSIS: TRUST THEATRE

Reviews are displayed (counts of 290 and 247) without direct outbound links to third-party verification platforms,
though the 'Forbes Self-Made 250" mention provides a verifiable external proof path. The site relies heavily on
internal 'Verified Buyer' badges which lack transparent third-party audit trails. Performance claims like
‘'smudge-proof' and 'hair-like precision' are self-reported without linked methodology or clinical trial citations.
EVIDENCE: PROOF DENSITY

Proof density is moderate, anchored by specific product measurements and the Forbes citation, but diluted by a
high volume of vague assertions like 'redefined the industry'. For every specific technical specification provided
(e.g., product weight or shade count), there are approximately three unsubstantiated marketing power-words. The
blog content offers 'tips' rather than technical case studies or dermatological papers.

COMMODITY FINGERPRINT 7

Detection of industry cliches/templates. 47% Reputation

The brand utilizes several industry clichés including ‘'unlock your natural beauty' and 'best-selling’, but offsets
these with the unique 'Golden Ratio Method' trademarked positioning. Boilerplate sections like ‘Subscribe and
Save' and 'Shop All' are present, though they are partially salvaged by a bespoke founder-led narrative. The value
proposition is copy-pasteable only if the founder's specific Romanian-American story is removed.

IDENTITY & AUTHORITY 8

Expert verifiability & Schema depth. 53% Reputation

DIAGNOSIS: AUTHORITY GAPS

There is a notable gap in technical schema implementation; while Anastasia Soare is presented as a 'Queen of
Brows' expert, the crawled data lacks Person schema or sameAs links to verify her credentials digitally.
Furthermore, the technical implementation fails to match the brand's 'precision’ claim, as multiple H1 tags appear
on the homepage and the blog, indicating poor structural maintenance.

EVIDENCE: PERFORMANCE VS. CLAIMS

Bold performance claims such as '12-hour wear' and 'smudge-proof performance' are presented as facts without
visible links to clinical study methodologies or sample sizes. The 'personalized foundation match' with selfie
technology is claimed to be the 'most accurate online result' without supporting data or comparison metrics. The
marketing tone effectively suggests professional-grade results but the site demonstrates standard e-commerce
features.



INDUSTRY MATCH & SCORE SUMMARY

Beauty, Cosmetics & Personal Care Reputation: Anastasia Beverly Hills Reputation: 58 / 100

(anastasiabeverlyhills.com)
INDUSTRY CLASSIFICATION

The site aligns perfectly with the Beauty and Cosmetics category, focusing heavily on brow-specific
innovation and complexion products. The content reinforces the industry classification through specific
product types and technical specs like shade counts and wear times.

"The score of 58 is driven primarily by Trust and Proof gaps (lack of clinical citations) and Information
Density issues related to fluff-heavy heading structures. Semantic Coherence is the brand's strongest pillar,
preventing a higher BS score by maintaining a consistent, if flowery, identity across all audited pages."

ANALYSIS DISCLOSURE & SOURCE ATTRIBUTION

This analysis is part of a non-adversarial audit conducted by 1 Euro SEO. The results are intended as professional feedback to help
improve any website's machine-readability and authority signals. The evaluation is free, and any company can request a fresh audit at
any time.

Any company can use the insights for free and improve its voice. When a company has updated its content, it can always submit a
new audit request, which will be reflected in a new current score.

You are encouraged to visit the live site at https://anastasiabeverlyhills.com to view the most current version of its content and see
directly what this company is about and what it offers.

Verified Analysis Date: May 29, 2026
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