Al Reputation Analysis and Signal Evaluation - Belulino

BRAND Al REPUTATION

Beauty, Cosmetics & Personal Care 83
Reputation: Belulino (belulino.co.uk)
https://belulino.co.uk

REPUTATION / 100

Industry: Beauty, Cosmetics & Personal Care

BEAUTY, COSMETICS & PERSONAL CARE

B 54.6 Avg Reputation

Based on 1453 businesses audited.

REPUTATION LEVEL

HIGHER REPUTATION THAN AVERAGE

Belulino has 28.4 points more reputation than the average for Beauty, Cosmetics & Personal Care.

EXPERT VERDICT

A masterclass in anti-marketing that relies on 20+ years of local history and transparent pricing
rather than modern industry fluff. It is a functional utility for its clients, providing zero semantic drift
or unsubstantiated hype. This is a rare example of a high-substance, low-BS local business
footprint.

INFO DENSITY 27

Power-words vs. Substance ratio. 90% Reputation

The site exhibits an exceptional substance-to-fluff ratio, with almost no power words used in the headings or
body. Body text is composed primarily of specific nouns (Exeter College, St Leonard?s), exact durations (45
mins), and precise pricing (£16.50 - £88.00). There is no repetition of value propositions; each page provides
unique, additive information regarding specific treatments rather than repeating vague marketing slogans.

SEMANTIC COHERENCE 19

Homepage promise vs. Sub-page reality. 95% Reputation

The homepage serves as a direct gateway to the services provided, with no disconnect between the professional
treatments promised and the detailed lists found on sub-pages. The H1 headings on sub-pages such as
Manicures and Pedicures align perfectly with the content beneath them. There are no conflicting audience targets,
as the site maintains a consistent tone for local clientele across all pages analyzed.
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TRUST & PROOF 15
Verifiable evidence vs. Trust Theatre. 75% Reputation

DIAGNOSIS: TRUST THEATRE

The trust_theatre_flag is false across all pages, and the site does not attempt to inflate its reputation with
unverified badges. While the review_count is low at 2, the site doesn't lean on these as a primary marketing
signal, focusing instead on tenure. The absence of external proof links to third-party review sites is the only minor
deficiency in this pillar, but it is not used to deceive.

EVIDENCE: PROOF DENSITY

The ratio of verifiable evidence is high, with over 30 specific price points and 15 distinct treatment durations listed
across the site. Professional history is anchored by a specific graduation year (1992) and a business
commencement date (2003). Unsubstantiated claims are limited to minor adjectives like friendly and relaxed,
which are secondary to the data-driven service descriptions.

COMMODITY FINGERPRINT 12
Detection of industry cliches/templates. 80% Reputation

|
The site almost entirely avoids the provided industry clichés like clean beauty or revolutionary formula. Its value
proposition is anchored in the person (Kirstin) and the specific local geography, making it harder to copy-paste
than most generic salon sites. Template language is non-existent, as the content is built around a bespoke price
list rather than boilerplate Why Choose Us blocks.

IDENTITY & AUTHORITY 10
Expert verifiability & Schema depth. 67% Reputation

DIAGNOSIS: AUTHORITY GAPS

While Kirstin is named and her 1992 qualification at Exeter College is cited, there is no Person schema or
sameAs links to verify her professional footprint digitally. The site lacks LocalBusiness schema which would
formalize its identity as a physical entity in Exeter for search engines. This creates a minor gap where authority is
established through text but not reinforced through technical metadata signals.

EVIDENCE: PERFORMANCE VS. CLAIMS

There is no marketing-to-reality gap because the site makes no aggressive performance claims. It functions as a
digital brochure and price list rather than a conversion-focused sales funnel promising specific skin
transformations. The marketing tone is subdued, consistent, and matches the small-business reality
demonstrated by the professional history provided.

INDUSTRY MATCH & SCORE SUMMARY

Beauty, Cosmetics & Personal Care Reputation: Belulino (belulino.co.uk) Reputation: 83 /100

INDUSTRY CLASSIFICATION
Belulino perfectly matches the Beauty Salon industry through its comprehensive listing of aesthetic
services, from facials to electrolysis. The language used is purely functional and specific to personal care
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https://belulino.co.uk

protocols, confirming a high-fidelity industry alignment.

"The score of 83 is driven primarily by the high information density and total lack of industry cliches.
Substance is anchored by exact pricing, service durations, and a verifiable professional history dating back
to 1992. Minor points were only accrued due to the absence of modern structured data and external proof

links."

ANALYSIS DISCLOSURE & SOURCE ATTRIBUTION

This analysis is part of a non-adversarial audit conducted by 1 Euro SEO. The results are intended as professional feedback to help
improve any website's machine-readability and authority signals. The evaluation is free, and any company can request a fresh audit at
any time.

Any company can use the insights for free and improve its voice. When a company has updated its content, it can always submit a
new audit request, which will be reflected in a new current score.

You are encouraged to visit the live site at https://belulino.co.uk to view the most current version of its content and see directly what
this company is about and what it offers.
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