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B

REPUTATION LEVEL

BEAUTY, COSMETICS & PERSONAL CARE

54.6 Avg Reputation
Based on 1453 businesses audited.

HIGHER REPUTATION THAN AVERAGE

Clean Beauty Collective has 8.4 points more reputation than the average for Beauty, Cosmetics & Personal
Care.

EXPERT VERDICT

Clean Beauty Collective is a legitimate but template-heavy boutique retailer that uses the

'non-toxic' label as a marketing shield. While the product substance is real, the scientific authority

claimed is entirely unproven and lacks expert attribution. It is a low-BS retail site but a high-BS

authority site.

See how to improve >

INFO DENSITY
Power-words vs. Substance ratio.

18
60% Reputation

The site exhibits a high volume of specific product data and pricing, which anchors it in substance. However,
heading fluff is prevalent, with H1s like 'Natural and non-toxic, because it should be' and repetitive H2s such as
'Shop By' appearing over 10 times. The body substance ratio is salvaged by named brand entities and specific
savings claims, such as 'Save $66' on the Aleph Essentials Edit. Despite this, the value proposition 'we?ve done
the hard work for you' is repeated without detailing the actual testing protocol.

https://www.cleanbeautycollective.com
https://brandaireputation.com/beauty-cosmetics-personal-care/
https://www.cleanbeautycollective.com
https://1euroseo.com/bs-indicator/beauty-cosmetics-personal-care/cleanbeautycollective-com/


SEMANTIC COHERENCE
Homepage promise vs. Sub-page reality.

16
80% Reputation

The homepage H1 'The home of Clean Beauty in New Zealand' is well-supported by the product listings on
subsequent pages which feature known clean-market brands like Trilogy and Ethique. There is minor drift in the
'Enterprise' level claim of being the 'largest clean beauty retailer' as the provided data does not show inventory
counts or market share evidence to substantiate the 'largest' superlative. The sub-pages deliver exactly what the
hero section promises: a curated marketplace for natural cosmetics. The heading hierarchy is technically
incoherent due to extreme repetition of 'Shop By' and 'Selling Fast' H2 tags, which provides a fragmented reading
experience.

TRUST & PROOF
Verifiable evidence vs. Trust Theatre.
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60% Reputation

DIAGNOSIS: TRUST THEATRE

The site reports a review_count of 68 in its structured data, yet specific product reviews shown in the text are
sparse, such as the 2 reviews for CZE Hair Oil and 1 for Aleph Lipgloss. With a proof_links_count of only 2 across
the sampled data, the absolute claim that products are 'never ever toxic' lacks external laboratory or certification
links. The 'IN THE MEDIA' section exists as a heading but the provided text lacks specific quotes or logos to verify
these appearances. This creates a trust gap between the bold safety claims and verifiable third-party
documentation.
EVIDENCE: PROOF DENSITY

The ratio of evidence to assertions is moderate; for every five product listings with specific prices (evidence),
there is one sweeping claim about 'dirty ingredients' or 'toxins' (assertion) that lacks a specific chemical blacklist
or INCI-standard reference. Verifiable proof is limited to product names and prices, while the 'clean' methodology
is purely anecdotal. The absence of specific lab result links or certification badges for 'organic' claims represents
a significant proof deficit.

COMMODITY FINGERPRINT
Detection of industry cliches/templates.

8
53% Reputation

The site relies heavily on industry clichés including 'clean beauty,' 'non-toxic,' and 'natural beauty' which are listed
in the pattern dictionary as generic jargon. The value proposition?performing a 'chemistry degree' level of vetting
for the customer?is a common trope in the clean beauty retail space. Template language is visible in sections like
'Why Choose Us' and 'Our Brands,' which use standard e-commerce layouts. However, the unique concentration
on New Zealand-specific brands like Aleph provides a degree of regional differentiation that prevents a maximum
penalty.



IDENTITY & AUTHORITY
Expert verifiability & Schema depth.

9
60% Reputation

DIAGNOSIS: AUTHORITY GAPS

There is a notable absence of named experts, formulators, or dermatologists to back the claim that they have
'researched and tested every product.' While the schema_json identifies the entity as a WebSite, it fails to include
Person schema for founders or sameAs links to social authority or professional certifications. The technical
implementation shows a broken heading hierarchy with multiple H1 tags (CBC Home, Natural and non-toxic,
Christmas gifts), which undermines the site's claim of professional curation. Without a verifiable digital footprint for
the curators, the authority remains institutional rather than expert-led.
EVIDENCE: PERFORMANCE VS. CLAIMS

The site makes several bold performance claims, such as '8 fail proof gift ideas' and the promise that products are
'effective' without providing user-trial data or clinical study references. The claim of being 'NZ's largest clean
beauty retailer' is a performance superlative that is not demonstrated through any site metrics or comparative
data. Most product descriptions rely on marketing adjectives rather than quantified results or active ingredient
concentrations.

See how to improve >

INDUSTRY MATCH & SCORE SUMMARY

Beauty, Cosmetics & Personal Care Reputation: Clean Beauty Collective
(www.cleanbeautycollective.com)

Reputation: 63 / 100

INDUSTRY CLASSIFICATION

The website perfectly aligns with the Beauty, Cosmetics & Personal Care industry. Its content focuses

entirely on retail curation of skincare, makeup, haircare, and wellness products from specific brands like

Aleph, Trilogy, and Chloe Zara Hair.

"The score of 63 is primarily driven by Trust and Proof gaps and Identity/Authority deficits. While the site is

a functional e-commerce store (reducing the score), the use of absolute claims like 'never ever toxic'

without technical documentation and the fragmented heading hierarchy prevented a lower (better) score.

The Information Density score reflects a high volume of products but a high ratio of navigational fluff."

ANALYSIS DISCLOSURE & SOURCE ATTRIBUTION

This analysis is part of a non-adversarial audit conducted by 1 Euro SEO. The results are intended as professional feedback to help

improve any website's machine-readability and authority signals. The evaluation is free, and any company can request a fresh audit at

any time.

Any company can use the insights for free and improve its voice. When a company has updated its content, it can always submit a

new audit request, which will be reflected in a new current score.

You are encouraged to visit the live site at https://www.cleanbeautycollective.com to view the most current version of its content and

see directly what this company is about and what it offers.

Verified Analysis Date: May 17, 2026

(c) 1EuroSEO Independent Evaluator - Non-Sponsored Result
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