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BRAND AI REPUTATION

Beauty, Cosmetics & Personal Care
Reputation: Glysomed (glysomed.com)
https://glysomed.com

Industry: Beauty, Cosmetics & Personal Care

B

REPUTATION LEVEL

BEAUTY, COSMETICS & PERSONAL CARE

54.6 Avg Reputation
Based on 1453 businesses audited.

HIGHER REPUTATION THAN AVERAGE

Glysomed has 6.4 points more reputation than the average for Beauty, Cosmetics & Personal Care.

EXPERT VERDICT

Glysomed is a substance-heavy therapeutic brand that suffers from 'Corporate Ghost'

syndrome?it provides the right ingredients but fails to prove its endorsements. It avoids the

high-BS clinical jargon of luxury brands but relies on unverified trust badges to do the heavy

lifting. The site is functionally solid but marketing-wise generic.

See how to improve >

INFO DENSITY
Power-words vs. Substance ratio.

22
73% Reputation

The information density is surprisingly high for a consumer brand due to the inclusion of full INCI-format ingredient
lists for every product, such as the detailed list on the Body Lotion page. Headings are functional (Benefits,
Ingredients, Warnings) rather than fluff-heavy, with a low saturation of power words. However, some body text
relies on generic descriptors like 'softens, smooths & renews' which is repeated across multiple product
categories without additional technical context.

https://glysomed.com
https://brandaireputation.com/beauty-cosmetics-personal-care/
https://glysomed.com
https://1euroseo.com/bs-indicator/beauty-cosmetics-personal-care/glysomed-com/


SEMANTIC COHERENCE
Homepage promise vs. Sub-page reality.

20
100% Reputation

There is zero semantic drift detected between the homepage and sub-pages. The homepage H1 'Trusted
solutions for dry and sensitive skin' is directly supported by specialized product pages for Eczema Control and
Intense Moisturization. The product-led structure ensures that the promise of 'protection' on the homepage is
delivered through specific active ingredients like 2% colloidal oatmeal on the sub-pages.

TRUST & PROOF
Verifiable evidence vs. Trust Theatre.

6
30% Reputation

DIAGNOSIS: TRUST THEATRE

The site exhibits moderate trust theatre patterns; it displays review counts (e.g., 11 reviews on the Eczema
Control page) but has a proof_links_count of 0, meaning these reviews are not externally verified. The
'Dermatologist Recommended' claim is used as a trust badge on every product page without a link to a specific
study or a named medical professional. The '100% Satisfaction Guaranteed' claim is presented as a graphic
(IMG) but lacks a direct link to the terms of that guarantee.
EVIDENCE: PROOF DENSITY

Proof density is uneven; the site provides high-density evidence for formulation (complete ingredient lists) but
low-density evidence for clinical efficacy. There are 0 proof links across all 4 analyzed pages, meaning all
validation is internal and anecdotal rather than third-party. The reliance on 11 or fewer reviews per product
suggests a lack of scale in its social proof.

COMMODITY FINGERPRINT
Detection of industry cliches/templates.

6
40% Reputation

The brand's value proposition is highly commoditized, using industry clichés like 'trusted solutions' and 'hydrates,
enriches & softens' that could be applied to any clinical skincare competitor. Template fingerprints are prevalent,
with 'Shop Now' and standard 'Benefits/Ingredients' blocks appearing on every product page. While the
ingredients are specific, the marketing framing is indistinguishable from drugstore-level competitors.

IDENTITY & AUTHORITY
Expert verifiability & Schema depth.

7
47% Reputation

DIAGNOSIS: AUTHORITY GAPS

The primary authority gap is the lack of a named medical expert or formulator despite the repeated 'Dermatologist
Recommended' claim. Schema data is limited to basic Organization and Product types, missing Person schema
or sameAs links to clinical certifications or professional associations. While it mentions the 'Seal of Acceptance
from the Eczema Society of Canada,' it provides no outbound proof path or digital footprint to verify this
endorsement.
EVIDENCE: PERFORMANCE VS. CLAIMS

The site makes bold performance claims such as 'Significantly softens severely dry, cracked feet' and 'long-lasting
eczema itch reliever' without citing specific clinical trial durations or sample sizes. While the medicinal ingredient
percentages (2% colloidal oatmeal) provide some substance, the timeframe for 'visible results' remains vague.
The '100% Satisfaction Guaranteed' claim is a performance promise with no visible evidence of an easy-access
refund protocol.



See how to improve >

INDUSTRY MATCH & SCORE SUMMARY

Beauty, Cosmetics & Personal Care Reputation: Glysomed (glysomed.com) Reputation: 61 / 100

INDUSTRY CLASSIFICATION

The site content perfectly aligns with the Beauty, Cosmetics & Personal Care industry, specifically targeting

the therapeutic skincare sub-sector. Every page focuses on dermatological concerns such as eczema,

hydration, and skin barrier protection.

"The score is driven primarily by Trust and Proof gaps and Authority Gaps. While the Information Density is

high due to ingredient transparency, the lack of verifiable external proof paths (proof_links_count = 0) and

unnamed expert endorsements (Dermatologist Recommended) prevents a lower BS score. The low

Semantic Coherence score reflects a very honest and consistent site structure."

ANALYSIS DISCLOSURE & SOURCE ATTRIBUTION

This analysis is part of a non-adversarial audit conducted by 1 Euro SEO. The results are intended as professional feedback to help

improve any website's machine-readability and authority signals. The evaluation is free, and any company can request a fresh audit at

any time.

Any company can use the insights for free and improve its voice. When a company has updated its content, it can always submit a

new audit request, which will be reflected in a new current score.

You are encouraged to visit the live site at https://glysomed.com to view the most current version of its content and see directly what

this company is about and what it offers.
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