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Industry: Beauty, Cosmetics & Personal Care

B

REPUTATION LEVEL

BEAUTY, COSMETICS & PERSONAL CARE

54.6 Avg Reputation
Based on 1453 businesses audited.

LOWER REPUTATION THAN AVERAGE

??? KAINE has 12.6 points less reputation than the average for Beauty, Cosmetics & Personal Care.

EXPERT VERDICT

KAINE is a high-aesthetic, low-evidence brand that succeeds in moral signaling (veganism, PCR)

while failing to provide any scientific substance for its 'proven' skincare claims. The total lack of

technical schema and named expertise makes it indistinguishable from a standard white-label

cosmetic operation. It is a classic example of 'Clean Beauty' marketing where the brand story

carries more weight than the clinical data.

See how to improve >

INFO DENSITY
Power-words vs. Substance ratio.

15
50% Reputation

The site exhibits high heading fluff saturation with H2s like 'Renew your skin, your world' and 'True Korean Vegan,
Clean Beauty' which lack specific nouns or metrics. Body text provides some substance by naming specific
ingredients like Rosemary, Kombucha, and Mushroom, alongside clear pricing (e.g., 27,000?). However,
assertions such as 'proven efficacy' and 'carefully selected premium vegan ingredients' are presented without
technical specifications or concentration percentages. The specificity absence is notable regarding the 'R&D'
process which is mentioned but never detailed.

https://kaine.co.kr
https://brandaireputation.com/beauty-cosmetics-personal-care/
https://kaine.co.kr
https://1euroseo.com/bs-indicator/beauty-cosmetics-personal-care/kaine-co-kr/


SEMANTIC COHERENCE
Homepage promise vs. Sub-page reality.

14
70% Reputation

The homepage H1 and hero sections promise a 'Journey to find yourself' and 'Clean Beauty,' which is broadly
supported by the company page's focus on PCR packaging and animal welfare. There is minor drift in the
technical implementation where functional search terms occupy H1 tags ('Product Search') instead of brand or
value-driven content. The sub-pages deliver on the 'Vegan' promise by detailing animal welfare support, though
they fail to provide the 'proven efficacy' promised on the homepage.

TRUST & PROOF
Verifiable evidence vs. Trust Theatre.

6
30% Reputation

DIAGNOSIS: TRUST THEATRE

The homepage displays a review_count of 5 but a proof_links_count of 0, indicating that customer feedback is
presented without third-party verification or clickable evidence. The site uses trust theatre flags by claiming
'proven efficacy' (??? ???) without linking to clinical trial results or laboratory reports. No external proof paths exist
to verify the claims of donating profits to animal welfare organizations.
EVIDENCE: PROOF DENSITY

The ratio of verifiable evidence to assertions is low; for every specific product price or ingredient mentioned, there
are multiple vague claims about 'safety for all skin types' and 'new values for lifestyle.' The mention of '100%
vegan ingredients' is a significant claim that lacks an accompanying certification seal (like EVE Vegan or Leaping
Bunny) in the text. Verifiable proof is limited to basic physical product dimensions (ml) and price points.

COMMODITY FINGERPRINT
Detection of industry cliches/templates.

5
33% Reputation

The brand's value proposition?using the Greek word for 'new' and focusing on 'clean beauty'?is a common
industry cliché that could be applied to dozens of competitors. The template fingerprints are visible in sections like
'Brand Story' and 'Best Seller' which use generic language found in standard e-commerce setups. The focus on
PCR (Post-Consumer Recycled) materials is a standard industry trend rather than a unique differentiator in the
current market.

IDENTITY & AUTHORITY
Expert verifiability & Schema depth.

2
13% Reputation

DIAGNOSIS: AUTHORITY GAPS

There is a total absence of structured data (schema_json is null), which fails to establish the brand's official
identity or expertise to search engines. While the site claims to 'research and develop' products, no specific
dermatologists, chemists, or lab facilities are named, leaving the authority entirely anonymous. The technical gap
is further highlighted by a broken heading hierarchy and a 404 error found in the board list sub-page.
EVIDENCE: PERFORMANCE VS. CLAIMS

The site makes bold performance claims such as 'Skin soothing, anti-inflammatory, and pore convergence' for its
Rosemary line without providing any test data or before-and-after evidence. The claim of 'proven efficacy' is the
most significant disconnect, as the crawled data contains zero citations of clinical studies, sample sizes, or
duration of use. The marketing tone is authoritative regarding skin health, yet it demonstrates only basic retail
information.



See how to improve >

INDUSTRY MATCH & SCORE SUMMARY

Beauty, Cosmetics & Personal Care Reputation: ??? KAINE (kaine.co.kr) Reputation: 42 / 100

INDUSTRY CLASSIFICATION

The content perfectly aligns with the Beauty, Cosmetics & Personal Care industry, focusing on vegan

ingredients, skincare routines, and dermatological efficacy. The terminology used, such as 'Clean Beauty'

and 'Low-irritant cosmetics,' is standard for this category.

"The score of 42 is driven primarily by the Trust and Proof and Identity and Authority pillars. The site relies

on 'Trust Theatre' (unverified reviews) and lacks the technical infrastructure (schema) or professional

credentials required to back its scientific claims. While Information Density is saved from a worse score by

specific pricing and ingredient names, the overall narrative remains heavily commoditized."

ANALYSIS DISCLOSURE & SOURCE ATTRIBUTION

This analysis is part of a non-adversarial audit conducted by 1 Euro SEO. The results are intended as professional feedback to help

improve any website's machine-readability and authority signals. The evaluation is free, and any company can request a fresh audit at

any time.

Any company can use the insights for free and improve its voice. When a company has updated its content, it can always submit a

new audit request, which will be reflected in a new current score.

You are encouraged to visit the live site at https://kaine.co.kr to view the most current version of its content and see directly what this

company is about and what it offers.
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