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BRAND AI REPUTATION

Beauty, Cosmetics & Personal Care
Reputation: Keracolor Hair
(keracolorhair.com)
https://keracolorhair.com

Industry: Beauty, Cosmetics & Personal Care

B

REPUTATION LEVEL

BEAUTY, COSMETICS & PERSONAL CARE

54.6 Avg Reputation
Based on 1453 businesses audited.

LOWER REPUTATION THAN AVERAGE

Keracolor Hair has 10.6 points less reputation than the average for Beauty, Cosmetics & Personal Care.

EXPERT VERDICT

Keracolor Hair operates as a standard e-commerce beauty brand masking itself in visionary

language. While the products are clearly defined and priced, the 'science-backed' and 'wellness'

claims are currently unsupported fluff. The total lack of technical schema and named authority

makes it a commoditized player in a crowded market.

See how to improve >

INFO DENSITY
Power-words vs. Substance ratio.

9
30% Reputation

The site exhibits high fluff saturation in its heading hierarchy, with H2 tags like 'BEAUTIFUL HUES' and 'Shine
That Shows Off' serving as emotional filler rather than informative signposts. Body text relies on power words
such as 'iconic,' 'intensely,' and 'major payoff' without providing technical data or ingredient concentrations to
support the 'infused with Keratin' claim. While specific pricing is provided ($22.00 - $25.00), there is a total
absence of measurable outcomes or technical specifications regarding the keratin formulation. The value
proposition of cleansing and conditioning in one step is repeated across multiple sections without adding new
substance.

https://keracolorhair.com
https://brandaireputation.com/beauty-cosmetics-personal-care/
https://keracolorhair.com
https://1euroseo.com/bs-indicator/beauty-cosmetics-personal-care/keracolorhair-com/


SEMANTIC COHERENCE
Homepage promise vs. Sub-page reality.

14
70% Reputation

The homepage sets an ambitious signal with 'KERACOLOR is the new vision for hair color,' yet the sub-pages
deliver a standard e-commerce collection of color-depositing products. There is a disconnect between the claim of
being 'devoted to protecting overall health and wellness' and the product pages, which offer no wellness-related
evidence or safety data beyond the phrase 'cruelty-free.' The hero section promises 'True-to-You Tones,' but the
sub-pages provide no guide or logic for how these tones are calculated or matched to the user, shifting from a
bespoke promise to a commodity retail reality. Consistency is maintained in pricing and naming, but the 'visionary'
positioning is not supported by the mechanical product listings.

TRUST & PROOF
Verifiable evidence vs. Trust Theatre.

10
50% Reputation

DIAGNOSIS: TRUST THEATRE

Trust is localized but shallow; the homepage displays only 13 reviews, a low figure for a brand claiming 'iconic'
status. Each sub-page shows a proof_links_count of 1, which typically points to a single social media profile
rather than third-party validation or clinical certifications. The trust_theatre_flag is false, but the reliance on
'five-star' imagery without a direct path to a high volume of verified external reviews suggests a controlled
narrative. Performance claims like 'Zero damage, major payoff' and 'polished, refreshed results in seconds' are
presented without any linked evidence or user-generated case studies.
EVIDENCE: PROOF DENSITY

The ratio of verifiable proof to assertions is extremely low; for every specific price point (substance), there are at
least five unsubstantiated claims regarding hair health and performance. Across four pages, only one proof link is
provided per page, which is insufficient to ground the high-level marketing language. The lack of a 'The Science'
or 'Ingredients' page in the crawled data (replaced by generic collection lists) further thins the proof density.

COMMODITY FINGERPRINT
Detection of industry cliches/templates.

8
53% Reputation

The site uses a heavy density of industry clichés such as 'clean color,' 'cruelty-free,' and 'vibrant and versatile.'
The value proposition 'beauty without compromise' is a direct match for the industry_patterns dictionary cliches.
The template structure is highly generic, utilizing standard Shopify-style patterns like 'Stay in Touch' and 'Sort by'
without any unique brand-specific content blocks. While 'Clenditioner' is a unique brand term, the surrounding
marketing copy could be easily swapped with any competitor in the color-depositing conditioner space.



IDENTITY & AUTHORITY
Expert verifiability & Schema depth.

3
20% Reputation

DIAGNOSIS: AUTHORITY GAPS

There is a significant authority gap due to the total absence of structured data (schema_json is null) and the lack
of named experts or founders. The site claims a 'new vision' but does not identify the visionaries, stylists, or
chemists behind the formulas. No Person schema or sameAs links are present to verify the brand's standing in
the professional hair care industry. This technical oversight creates a void between the premium 'iconic' brand
claims and the actual digital footprint.
EVIDENCE: PERFORMANCE VS. CLAIMS

The brand makes bold claims about 'intensely conditioning' and 'strengthening' hair with every use, yet provides
no clinical data or before-and-after methodology to substantiate these physical effects. The 'instant fix' claim for
the Root Touch Up product lacks any demonstration of longevity or resistance to transfer. Without specific
percentages of active keratin or third-party lab results, the 'wellness' claims remain in the realm of unproven
marketing assertions.

See how to improve >

INDUSTRY MATCH & SCORE SUMMARY

Beauty, Cosmetics & Personal Care Reputation: Keracolor Hair
(keracolorhair.com)

Reputation: 44 / 100

INDUSTRY CLASSIFICATION

The website perfectly fits the Beauty, Cosmetics & Personal Care category, focusing on color-depositing

conditioners and hair maintenance. The terminology used, such as 'Clenditioners' and 'Root Touch Up,' is

consistent with industry-standard product nomenclature.

"The BS score of 44 is driven primarily by the Identity and Authority pillar (12/15) due to the lack of schema

and named experts, and the Information Density pillar (21/30) where fluff-to-substance ratios are high.

Semantic Coherence (6/20) is the site's strongest area, as the product-led navigation actually delivers the

items described on the homepage, albeit with less 'visionary' impact than promised."

ANALYSIS DISCLOSURE & SOURCE ATTRIBUTION

This analysis is part of a non-adversarial audit conducted by 1 Euro SEO. The results are intended as professional feedback to help

improve any website's machine-readability and authority signals. The evaluation is free, and any company can request a fresh audit at

any time.

Any company can use the insights for free and improve its voice. When a company has updated its content, it can always submit a

new audit request, which will be reflected in a new current score.

You are encouraged to visit the live site at https://keracolorhair.com to view the most current version of its content and see directly

what this company is about and what it offers.

Verified Analysis Date: May 27, 2026

(c) 1EuroSEO Independent Evaluator - Non-Sponsored Result
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