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REPUTATION / 100

BRAND AI REPUTATION

Beauty, Cosmetics & Personal Care
Reputation: Mamaearth (Honasa Consumer
Limited) (www.mamaearth.in)
https://www.mamaearth.in

Industry: Beauty, Cosmetics & Personal Care

B

REPUTATION LEVEL

BEAUTY, COSMETICS & PERSONAL CARE

54.6 Avg Reputation
Based on 1453 businesses audited.

LOWER REPUTATION THAN AVERAGE

Mamaearth (Honasa Consumer Limited) has 13.6 points less reputation than the average for Beauty,
Cosmetics & Personal Care.

EXPERT VERDICT

Mamaearth currently presents as a digital void due to geographic restrictions, offering zero

substance to back its industry signal. The forensic data proves a total failure of information

density and authority, rendering the site a technical placeholder with a significant gap between

brand reputation and accessible evidence.

See how to improve >

INFO DENSITY
Power-words vs. Substance ratio.

5
17% Reputation

The site exhibits a total absence of information density, with zero headings and a body text that contains no
specific nouns, percentages, or industry-related entities. The 93-character string is purely functional and offers no
substantive claims or technical specifications. Every potential opportunity for substance is replaced by a
placeholder geoblock message. This results in a 100% fluff-to-substance ratio regarding the business domain as
no actual business content is present.

https://www.mamaearth.in
https://brandaireputation.com/beauty-cosmetics-personal-care/
https://www.mamaearth.in
https://1euroseo.com/bs-indicator/beauty-cosmetics-personal-care/mamaearth-in/


SEMANTIC COHERENCE
Homepage promise vs. Sub-page reality.

7
35% Reputation

There is a massive drift between the brand's implied signal as a skincare provider and the actual content
delivered, which is a service unavailability notice. No sub-page data is available to verify the homepage's
commercial identity, leading to a complete breakdown in semantic coherence. The absence of an H1 or hero
section means the site fails to establish any initial value proposition to be measured against sub-pages. This
creates a total disconnect between the user's intent and the site's technical delivery.

TRUST & PROOF
Verifiable evidence vs. Trust Theatre.

15
75% Reputation

DIAGNOSIS: TRUST THEATRE

The review_count and proof_links_count are both zero across the provided data, indicating a total lack of social
proof or external validation. While the site does not employ trust theatre through fake reviews or unverified claims,
it fails to provide any proof paths or links to third-party certifications. The absence of verified results or external
sources results in a score that reflects a complete vacuum of trust signals rather than actively deceptive theatre.
EVIDENCE: PROOF DENSITY

The proof density is effectively zero, as the dataset contains no verifiable evidence or substantiation of business
capabilities. Every character in the clean_text is dedicated to a technical error message rather than
evidence-based assertions. There are no links to external documentation, lab results, or clinical trials to validate
any industry-related claims, creating a total lack of substance.

COMMODITY FINGERPRINT
Detection of industry cliches/templates.

9
60% Reputation

The current content is a textbook example of template language, using a generic geoblocking notice that lacks
any brand-specific differentiation. The value proposition is non-existent, and the messaging could be swapped
with any other restricted website without modification. There are no matches for industry-specific jargon or
value-prop cliches because the text has been stripped of all marketing elements. This boilerplate response
confirms the site's current status as a generic technical placeholder.

IDENTITY & AUTHORITY
Expert verifiability & Schema depth.

5
33% Reputation

DIAGNOSIS: AUTHORITY GAPS

The site lacks any structured data (schema_json is null), preventing the verification of its identity as a specialized
authority in the beauty industry. There are no named experts, founders, or team members provided, and
consequently, no digital footprint via sameAs links or Person schema. The technical implementation is critically
incomplete for a major brand, showing no meta data, empty heading structures, and no forensic evidence of
expertise.
EVIDENCE: PERFORMANCE VS. CLAIMS

There are zero performance claims present in the text, meaning the site currently demonstrates nothing about its
efficacy or track record. Without case studies, specific results, or named client references, the marketing tone is
entirely absent. The gap between the site's reputation as a brand and its provided forensic evidence is absolute,
providing no data for the consumer to evaluate.



See how to improve >

INDUSTRY MATCH & SCORE SUMMARY

Beauty, Cosmetics & Personal Care Reputation: Mamaearth (Honasa
Consumer Limited) (www.mamaearth.in)

Reputation: 41 / 100

INDUSTRY CLASSIFICATION

The industry classification is Beauty, Cosmetics & Personal Care, which aligns with the brand name

Mamaearth and the parent company Honasa Consumer. However, the current content provides no

thematic evidence to support this classification due to a regional restriction notice.

"The score of 41 is primarily driven by the extreme penalties in the Information Density and Identity and

Authority pillars due to the missing data and schema. While it avoids high trust theatre penalties by making

no claims, the total lack of external proof paths and hierarchy creates a significant substance gap. The

score reflects a site that is currently non-functional as a source of business credibility."

ANALYSIS DISCLOSURE & SOURCE ATTRIBUTION

This analysis is part of a non-adversarial audit conducted by 1 Euro SEO. The results are intended as professional feedback to help

improve any website's machine-readability and authority signals. The evaluation is free, and any company can request a fresh audit at

any time.

Any company can use the insights for free and improve its voice. When a company has updated its content, it can always submit a

new audit request, which will be reflected in a new current score.

You are encouraged to visit the live site at https://www.mamaearth.in to view the most current version of its content and see directly

what this company is about and what it offers.

Verified Analysis Date: May 16, 2026

(c) 1EuroSEO Independent Evaluator - Non-Sponsored Result
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