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BRAND AI REPUTATION

Beauty, Cosmetics & Personal Care
Reputation: Mineral Fusion
(mineralfusion.com)
https://mineralfusion.com

Industry: Beauty, Cosmetics & Personal Care

B

REPUTATION LEVEL

BEAUTY, COSMETICS & PERSONAL CARE

54.6 Avg Reputation
Based on 1453 businesses audited.

LOWER REPUTATION THAN AVERAGE

Mineral Fusion has 21.6 points less reputation than the average for Beauty, Cosmetics & Personal Care.

EXPERT VERDICT

Mineral Fusion is a textbook case of 'Clean Beauty' inertia, relying on a 10-year-old content

strategy that has not evolved to meet modern transparency standards. While the product specs

(pricing, SPF) are clear, the brand's primary claim of improving skin health is entirely unproven

and technically unsupported. The total absence of schema and the decade-old blog posts indicate

a brand that is coasting on industry cliches rather than substance.

See how to improve >

INFO DENSITY
Power-words vs. Substance ratio.

12
40% Reputation

The site exhibits high heading fluff saturation, with phrases like Beautifully Curated Palettes and Conscious,
Clean & Cruelty Free serving as power-word-heavy placeholders. While the body text mentions specific
exclusions like 16-free and no parabens, it relies heavily on generic descriptors such as powerful botanicals and
age-defying benefits without quantifying them. The repetition of the phrase Leave Your Skin In Better Condition
Than You Found It across multiple levels of hierarchy adds no new information. Specificity is limited to product
pricing and SPF ratings, missing the technical or clinical data expected in this category.

https://mineralfusion.com
https://brandaireputation.com/beauty-cosmetics-personal-care/
https://mineralfusion.com
https://1euroseo.com/bs-indicator/beauty-cosmetics-personal-care/mineralfusion-com/


SEMANTIC COHERENCE
Homepage promise vs. Sub-page reality.

10
50% Reputation

The homepage promises products that leave skin in better condition, suggesting a functional skincare benefit, yet
the sub-pages for Cosmetics and Bestsellers are structurally hollow with zero supporting data for these claims.
The blog, titled Fusionista, suggests an active lifestyle community but contains content that is 120 months old as
of May 2026, creating a massive disconnect between the brand's 'on-trend' signal and its actual digital
maintenance. The H1 Our Values on collection pages is a template placeholder that fails to deliver the promised
information, leading to high drift.

TRUST & PROOF
Verifiable evidence vs. Trust Theatre.

5
25% Reputation

DIAGNOSIS: TRUST THEATRE

The site displays significant review counts (e.g., 177 on Bestsellers) but provides zero proof_links_count for
external verification of these ratings. Claims like dermatologist recommended and clinically tested are mentioned
in industry patterns but the site lacks actual citations or links to third-party studies. This creates a trust theatre
environment where the quantity of social proof is high, but the verifiable substance is near zero.
EVIDENCE: PROOF DENSITY

The ratio of proof to fluff is extremely low, with only 3 generic proof links across pages that contain dozens of
unsubstantiated health and beauty assertions. Verifiable evidence is limited to binary attributes (Vegan,
Cruelty-Free) while functional claims (improving skin condition) have 0% evidentiary support. The absence of INCI
ingredient lists in the crawled text further reduces the substance-to-signal ratio.

COMMODITY FINGERPRINT
Detection of industry cliches/templates.

4
27% Reputation

Mineral Fusion heavily utilizes the clean beauty playbook with high cliché density, including matches for clean
beauty, cruelty free, and natural beauty, elevated. The value proposition?combining natural ingredients with daily
routine?is indistinguishable from dozens of competitors like BareMinerals. Template fingerprints like Shop Now
and Best Sellers are populated with generic sales copy that lacks a unique brand voice or proprietary
methodology.



IDENTITY & AUTHORITY
Expert verifiability & Schema depth.

2
13% Reputation

DIAGNOSIS: AUTHORITY GAPS

There is a severe authority gap due to the lack of structured data; all pages return null for schema_json, missing
basic Organization or Product markup. The site references a professional makeup artist named Shadi but
provides no last name, bio, or sameAs links to verify expertise. Furthermore, the content footprint is
technologically stale, with the most recent blog updates dated 2015-2016, which suggests an abandoned or
unmanaged digital presence in 2026.
EVIDENCE: PERFORMANCE VS. CLAIMS

The brand makes bold claims regarding skin health, such as offer age-defying benefits and radiant, youthful look,
without providing any before-and-after evidence or clinical study summaries. There is a disconnect between the
'Science-Backed' industry jargon expected and the purely aesthetic marketing tone used on the site. No specific
concentrations of active ingredients (like antioxidants or botanicals) are provided to justify the performance
claims.

See how to improve >

INDUSTRY MATCH & SCORE SUMMARY

Beauty, Cosmetics & Personal Care Reputation: Mineral Fusion
(mineralfusion.com)

Reputation: 33 / 100

INDUSTRY CLASSIFICATION

The site perfectly matches the Beauty, Cosmetics & Personal Care category, utilizing mineral-specific

jargon such as mineral makeup, natural cosmetics, and 16-free formulas. The content focuses entirely on

aesthetic results and ingredient safety markers typical of the clean beauty niche.

"The BS score is primarily driven by Identity and Authority failures (13/15) due to the 120-month temporal

delta in content and lack of schema. Information Density (18/30) and Trust and Proof (15/20) also

contribute heavily because the site makes functional skin-health claims without providing the clinical or

technical proof required to separate it from generic commodity makeup."

ANALYSIS DISCLOSURE & SOURCE ATTRIBUTION

This analysis is part of a non-adversarial audit conducted by 1 Euro SEO. The results are intended as professional feedback to help

improve any website's machine-readability and authority signals. The evaluation is free, and any company can request a fresh audit at

any time.

Any company can use the insights for free and improve its voice. When a company has updated its content, it can always submit a

new audit request, which will be reflected in a new current score.

You are encouraged to visit the live site at https://mineralfusion.com to view the most current version of its content and see directly

what this company is about and what it offers.

Verified Analysis Date: May 30, 2026

(c) 1EuroSEO Independent Evaluator - Non-Sponsored Result
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