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BRAND AI REPUTATION

Beauty, Cosmetics & Personal Care
Reputation: Odol-med3 (odol-med3.de)
https://odol-med3.de

Industry: Beauty, Cosmetics & Personal Care

B

REPUTATION LEVEL

BEAUTY, COSMETICS & PERSONAL CARE

54.6 Avg Reputation
Based on 1453 businesses audited.

LOWER REPUTATION THAN AVERAGE

Odol-med3 has 29.6 points less reputation than the average for Beauty, Cosmetics & Personal Care.

EXPERT VERDICT

A classic case of corporate template neglect where marketing slogans have entirely replaced

product substance. The brand relies on internal relative benchmarks and mascot-led 'trust theatre'

while the technical backend still thinks it is an Aquafresh site.

See how to improve >

INFO DENSITY
Power-words vs. Substance ratio.

4
13% Reputation

The site suffers from extreme heading fluff saturation, with H3 markers like 'Spannendes von Odol-med3' and
'Hellere Zähne ? was steckt dahinter?' providing no specific data or named entities. Body substance is low; while
it mentions fluoride, it fails to provide technical specifications like ppm (parts per million) concentration. The text
relies heavily on repetitive phrases such as '2x täglichem Zähneputzen' to qualify all claims, serving as a legal
disclaimer rather than informative content. Specific evidence is limited to internal product comparisons (e.g., 'vs.
Odol-med3 Original') rather than objective clinical data.

https://odol-med3.de
https://brandaireputation.com/beauty-cosmetics-personal-care/
https://odol-med3.de
https://1euroseo.com/bs-indicator/beauty-cosmetics-personal-care/odol-med3-de/


SEMANTIC COHERENCE
Homepage promise vs. Sub-page reality.
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30% Reputation

There is a significant disconnect between the professional 'Oral Care Information' promised in the schema and
the actual content delivered, which consists of generic articles and marketing blurbs. The primary signal drift
occurs in the sub-pages (unsere-produkte.html, etc.), which are entirely devoid of content in the crawl, failing to
deliver on the 'Our Products' navigation promise. Furthermore, the schema JSON-LD references 'Aquafresh
history' and 'Aquafresh range' while the customer-facing brand is Odol-med3, showing a breakdown in localized
brand identity. The heading hierarchy is promotional (H3: Spannendes von...) rather than structural or
educational.

TRUST & PROOF
Verifiable evidence vs. Trust Theatre.

10
50% Reputation

DIAGNOSIS: TRUST THEATRE

Despite making bold claims about being '3x effective' and providing 'double cleaning performance,' the site shows
a proof_links_count of 0. No external clinical studies or third-party dental certifications are linked. Claims are
substantiated only by internal asterisks referring back to the brand's own 'Original' formula, creating a closed loop
of self-reference without external verification. The review_count is 0 across all tracked pages, leaving the 'trusted
by the whole family' sentiment as pure marketing assertion.
EVIDENCE: PROOF DENSITY

The proof-to-claim ratio is extremely low; for every specific claim (e.g., stain removal effectiveness), there are
zero links to peer-reviewed methodology or third-party lab results. Verifiable evidence is replaced by marketing
storytelling involving a cartoon superhero. The '40 years of history' claim in the schema is not leveraged on the
homepage as authority, leaving it as an unverified temporal claim.

COMMODITY FINGERPRINT
Detection of industry cliches/templates.
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20% Reputation

The value proposition is entirely commoditized; the 'sugar acid protection' and 'strong teeth' claims are
industry-standard clichés that could be applied to any competitor. Template language is prevalent, particularly the
'Read more' and 'Jetzt mehr entdecken' buttons which lead to insufficient or empty sub-pages. The use of a
'Superhero' mascot as the primary visual authority replaces scientific or professional endorsements
(dentists/researchers), a common pattern in low-substance consumer goods marketing. The industry clichés
'clinically proven' and 'active ingredients' are used without the required proof expectations like INCI lists or study
citations.



IDENTITY & AUTHORITY
Expert verifiability & Schema depth.

2
13% Reputation

DIAGNOSIS: AUTHORITY GAPS

There is a total absence of named experts, dentists, or formulators with a verifiable digital footprint; the authority
is vested solely in the brand mascot. The schema identity is flawed, as it mentions 'Aquafresh' in descriptions
while the site identity is 'Odol-med3,' suggesting a 'set-and-forget' technical implementation. No 'sameAs' links to
professional dental associations or pharmaceutical parent company (Haleon/GSK) expertise are present in the
structured data, resulting in a technical credibility gap.
EVIDENCE: PERFORMANCE VS. CLAIMS

The site makes aggressive performance claims like '3x more effective at removing stains' but hides the
methodology in small-print footnotes that only compare the product to its own basic version. There is a disconnect
between the 'Extreme Clean' marketing tone and the lack of technical specifications regarding abrasive levels
(RDA values) or specific active percentages. The promise of protecting the 'entire family' is not backed by specific
age-appropriate formulation data in the provided text.

See how to improve >

INDUSTRY MATCH & SCORE SUMMARY

Beauty, Cosmetics & Personal Care Reputation: Odol-med3 (odol-med3.de) Reputation: 25 / 100

INDUSTRY CLASSIFICATION

The site fits the Personal Care category perfectly, focusing on dental hygiene. However, the structured data

contains references to Aquafresh history, indicating a brand template or parent company identity that hasn't

been localized to the Odol-med3 German brand profile.

"The score of 25 is driven primarily by the high Information Density penalty (empty sub-pages and generic

headings) and Identity/Authority gaps (brand-schema mismatch). The absence of any external proof paths

(0 proof links) combined with high cliché density pushes this into the High BS range."

ANALYSIS DISCLOSURE & SOURCE ATTRIBUTION

This analysis is part of a non-adversarial audit conducted by 1 Euro SEO. The results are intended as professional feedback to help

improve any website's machine-readability and authority signals. The evaluation is free, and any company can request a fresh audit at

any time.

Any company can use the insights for free and improve its voice. When a company has updated its content, it can always submit a

new audit request, which will be reflected in a new current score.

You are encouraged to visit the live site at https://odol-med3.de to view the most current version of its content and see directly what

this company is about and what it offers.

Verified Analysis Date: May 31, 2026

(c) 1EuroSEO Independent Evaluator - Non-Sponsored Result
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