Al Reputation Analysis and Signal Evaluation - PUPA
Milano (Micys Company S.p.A.)

BRAND Al REPUTATION
Beauty, Cosmetics & Personal Care 62
Reputation: PUPA Milano (Micys Company
S.p.A.) (pupa.it)

https://pupa.it

REPUTATION / 100

Industry: Beauty, Cosmetics & Personal Care

BEAUTY, COSMETICS & PERSONAL CARE

B 54.6 Avg Reputation

Based on 1453 businesses audited.

REPUTATION LEVEL

HIGHER REPUTATION THAN AVERAGE

PUPA Milano (Micys Company S.p.A.) has 7.4 points more reputation than the average for Beauty,
Cosmetics & Personal Care.

EXPERT VERDICT

PUPA Milano operates as a high-substance retail entity that dilutes its credibility with unverified
clinical claims and standard industry hyperbole. It is a legitimate brand that uses 'Clean Beauty'
and 'Clinical' tags as commodity marketing labels rather than transparent scientific disclosures.

INFO DENSITY 16

Power-words vs. Substance ratio. 53% Reputation

The site exhibits a dual nature in information density. While product pages like the My Crush Lip & Cheek provide
high-substance technical data including full INCI ingredient lists, net weight (3.1 g), and specific product codes
(050260A001), the headings are saturated with power words like SHINE BRIGHT and MY CRUSH. Body text
frequently lapses into marketing fluff such as rituale di piacere (ritual of pleasure) and infusione immediata di
colore (immediate infusion of color) without measurable metrics for these sensory claims.


https://pupa.it
https://brandaireputation.com/beauty-cosmetics-personal-care/
https://pupa.it
https://1euroseo.com/bs-indicator/beauty-cosmetics-personal-care/pupa-it/

SEMANTIC COHERENCE 18

Homepage promise vs. Sub-page reality. 90% Reputation

Signal-substance alignment is high. The homepage meta description promises make up, smalti, and trattamenti,
and the sub-pages deliver exactly these items with clear pricing and transactional paths. There is minor structural
drift as the homepage lacks an H1 tag entirely, relying on H2 marketing slogans, whereas the product pages
utilize a more coherent heading hierarchy to identify the specific item and its composition.

TRUST & PROOF 9

Verifiable evidence vs. Trust Theatre. 45% Reputation

DIAGNOSIS: TRUST THEATRE

The site relies on Trust Theatre through unverified clinical claims. Phrases like Clinicamente e
Dermatologicamente testato and Formula Clean are used as high-authority signals but are not accompanied by
links to study summaries, sample sizes, or third-party certifications. While the review_count is low (3 on the
product page), they are displayed without a verified purchaser path or external proof link to an independent review
platform.

EVIDENCE: PROOF DENSITY

Proof density is moderate; the ratio of verifiable technical evidence (full ingredient transparency and Made in Italy
origin) to vague marketing assertions is favorable for a retail site. However, the absence of specific clinical
methodology for their tested claims prevents a higher substance score.

COMMODITY FINGERPRINT 7

Detection of industry cliches/templates. 47% Reputation

The content is heavily reliant on industry-specific jargon and cliches. Matches with the provided dictionary include
dermatologicamente testato, clean beauty (as Formula Clean), and active ingredients terminology like Blurring
Powders. The value proposition is tied to the proprietary Vamp! brand, yet much of the template language?such
as Potrebbe interessarti (You might also like) and | piu ricercati (Most wanted)?is indistinguishable from standard
global beauty retailers.

IDENTITY & AUTHORITY 12

Expert verifiability & Schema depth. 80% Reputation

DIAGNOSIS: AUTHORITY GAPS

Authority is established primarily through the Micys Company S.p.A. corporate identity and physical address in
Casatenovo. However, the site references a Make up School and Skincare School without naming the specific
experts, makeup artists, or dermatologists leading these programs. The lack of Person schema or sameAs links
for individual experts creates a gap between the brand's educational claims and its verifiable human authority.
EVIDENCE: PERFORMANCE VS. CLAIMS

The site makes bold performance claims such as perfezione istantanea (instant perfection) for the Wonder Me
Nude tint and liftate all?infinito (infinitely lifted) for the Vamp! Mascara. These are hyperbolic marketing assertions
typical of the industry but lack comparative data or before-and-after evidence to substantiate the infinity or
perfection claims.



INDUSTRY MATCH & SCORE SUMMARY

Beauty, Cosmetics & Personal Care Reputation: PUPA Milano (Micys Reputation: 62 / 100

Company S.p.A.) (pupa.it)
INDUSTRY CLASSIFICATION

The site perfectly matches the Beauty, Cosmetics & Personal Care category, focusing on color cosmetics,
skincare, and fragrance with appropriate technical documentation like INCI lists.

"The score of 62 reflects a Low BS rating. The rating is primarily driven by unlinked clinical claims (Trust
and Proof) and heavy use of industry jargon (Commodity Fingerprint), but is significantly lowered by the
presence of full INCI ingredient lists and clear technical specifications on product pages."

ANALYSIS DISCLOSURE & SOURCE ATTRIBUTION

This analysis is part of a non-adversarial audit conducted by 1 Euro SEO. The results are intended as professional feedback to help
improve any website's machine-readability and authority signals. The evaluation is free, and any company can request a fresh audit at
any time.

Any company can use the insights for free and improve its voice. When a company has updated its content, it can always submit a
new audit request, which will be reflected in a new current score.

You are encouraged to visit the live site at https://pupa.it to view the most current version of its content and see directly what this
company is about and what it offers.

Verified Analysis Date: June 19, 2026
(c) 1EuroSEO Independent Evaluator - Non-Sponsored Result
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