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BRAND Al REPUTATION

Beauty, Cosmetics & Personal Care 49
Reputation: RMS Beauty (rmsbeauty.com)

https://rmsbeauty.com

REPUTATION / 100

Industry: Beauty, Cosmetics & Personal Care

BEAUTY, COSMETICS & PERSONAL CARE

B 54.6 Avg Reputation

Based on 1453 businesses audited.

REPUTATION LEVEL

LOWER REPUTATION THAN AVERAGE

RMS Beauty has 5.6 points less reputation than the average for Beauty, Cosmetics & Personal Care.

EXPERT VERDICT

RMS Beauty is a legacy clean-beauty brand that has largely devolved into a boilerplate
e-commerce template. It relies on its 2009 pioneer status to mask a lack of modern, transparent
clinical proof and technical substantiation. While it isn't an 'empty' brand, the distance between its
‘groundbreaking’ claims and its 'standard e-commerce' delivery is measurable.

INFO DENSITY 15

Power-words vs. Substance ratio. 50% Reputation

The site exhibits a moderate fluff-to-substance ratio. Headings use high-gravity power words like
'Groundbreaking,' 'Legendary," and 'Signature,’ but usually anchor them to specific products. The body text is
dominated by transactional Ul elements like 'Shop Now' and 'Subscribe and Save' rather than technical ingredient
specifications or clinical data. There is significant concept repetition regarding its 2009 origin, which serves as its
primary authority claim.


https://rmsbeauty.com
https://brandaireputation.com/beauty-cosmetics-personal-care/
https://rmsbeauty.com
https://1euroseo.com/bs-indicator/beauty-cosmetics-personal-care/rmsbeauty-com/

SEMANTIC COHERENCE 15

Homepage promise vs. Sub-page reality. 75% Reputation

There is minor drift between the 'Groundbreaking Clean Beauty' signal and the actual content, which functions as
a standard, high-volume e-commerce store. While the homepage promises Rose-Marie's 'Signature Look,' the
sub-pages primarily offer generic product grids and bundles without explaining the technical 'groundbreaking’
nature of the formulas. The 'Best Sellers' page uses the term '‘Award Winning' in meta-descriptions, but the page
content fails to name the specific awards or years, leading to a proof gap.

TRUST & PROOF 10

Verifiable evidence vs. Trust Theatre. 50% Reputation

DIAGNOSIS: TRUST THEATRE

Trust theatre is present but not extreme; the site displays high review counts (e.g., 218 on the homepage) but
provides only 2 proof links across the audited pages. This indicates reviews are likely captured and displayed
within a closed loop without third-party verification paths. One specific product, the 'Go Nude Lip Pencil,’ cites a
‘clinical measurement study with 29 individuals,' which is a rare but welcome instance of substance amidst the
marketing noise.

EVIDENCE: PROOF DENSITY

Specific proof is isolated rather than systemic; only one clinical study (n=29) is mentioned across the audited text.
The ratio of marketing adjectives (legendary, radiant, supernatural) to technical nouns (INCI ingredients, lab
results, concentrations) is approximately 8:1. The 'Since 2009' claim provides a temporal anchor of authority but is
used as a slogan rather than a gateway to a documented brand history or ingredient evolution.

COMMODITY FINGERPRINT 5

Detection of industry cliches/templates. 33% Reputation

The site is heavily built on industry cliches such as ‘clean beauty,' 'natural makeup," and 'best-selling.' The value
proposition relies on being an early mover (Since 2009) rather than unique technical differentiation. Template
fingerprints are high, with repeated H2 and H3 structures like "Your Cart' and 'Watch Our Clean Beauty In Action’
appearing identically across multiple collection pages.



IDENTITY & AUTHORITY 4
Expert verifiability & Schema depth. 27% Reputation

DIAGNOSIS: AUTHORITY GAPS

While the brand leverages founder Rose-Marie Swift's name, there is a total absence of structured data
(JSON-LD) in the provided crawl to link her to a verifiable digital footprint or professional Person schema. The
technical implementation is flawed, notably with a missing H1 on the homepage, which contradicts the
‘groundbreaking’ and '‘premium’ market positioning. No external certifications (e.g., COSMOS, Leaping Bunny) are
explicitly linked as proof paths in the text data.

EVIDENCE: PERFORMANCE VS. CLAIMS

The brand makes bold claims about product performance, such as 'The Makeup Blush We Can't Keep In Stock'
and 'Sold Out 10x," which are standard scarcity-based marketing tactics without independent inventory
verification. The claim of being 'universally flattering' for the Living Luminizer is a subjective marketing assertion
that lacks the 'clinical' backing the brand occasionally attempts to use elsewhere. The disconnect lies in using
quantitative-sounding phrases ('10x’) for qualitative sales hype.

INDUSTRY MATCH & SCORE SUMMARY

Beauty, Cosmetics & Personal Care Reputation: RMS Beauty Reputation: 49/ 100

(rmshbeauty.com)
INDUSTRY CLASSIFICATION

The site aligns perfectly with the Beauty and Cosmetics industry, focusing on organic ingredients, clean
beauty narratives, and a rewards-driven e-commerce model. The presence of specific categories like
'Luminizer' and 'UnCoverup' confirms specialized cosmetic positioning.

"The score of 49 is driven by high template language usage (Pillar 4) and significant gaps in technical
authority/schema (Pillar 5). The site avoids a higher BS score due to its consistent brand history and the
presence of at least one specific clinical study reference."”

ANALYSIS DISCLOSURE & SOURCE ATTRIBUTION

This analysis is part of a non-adversarial audit conducted by 1 Euro SEO. The results are intended as professional feedback to help
improve any website's machine-readability and authority signals. The evaluation is free, and any company can request a fresh audit at
any time.

Any company can use the insights for free and improve its voice. When a company has updated its content, it can always submit a
new audit request, which will be reflected in a new current score.

You are encouraged to visit the live site at https://rmsbeauty.com to view the most current version of its content and see directly what
this company is about and what it offers.

Verified Analysis Date: June 19, 2026
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