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Reputation: Venus Beauty Pte Ltd
(venusbeauty.com.sg)
https://venusbeauty.com.sg

Industry: Beauty, Cosmetics & Personal Care

B

REPUTATION LEVEL

BEAUTY, COSMETICS & PERSONAL CARE

54.6 Avg Reputation
Based on 1453 businesses audited.

HIGHER REPUTATION THAN AVERAGE

Venus Beauty Pte Ltd has 17.4 points more reputation than the average for Beauty, Cosmetics & Personal
Care.

EXPERT VERDICT

Venus Beauty is a substantive retailer with a low-BS, product-first approach that is undermined by

a weak technical implementation. It provides real products at real prices but fails to prove its

'extensive knowledge' or 'authenticity' claims through any verifiable digital means.

See how to improve >

INFO DENSITY
Power-words vs. Substance ratio.

25
83% Reputation

Information density is high regarding product inventory, utilizing specific nouns, volumes, and prices (e.g., 'Lewis
& Pearl Cologne 125ml S$ 1.95'). However, the descriptive text on the Product Range page uses fluff like
'extensive industry knowledge' and 'keen understanding' without providing quantifiable metrics or history. The
headings are functional and avoid high-saturation fluff, focusing on navigation rather than overblown claims.

https://venusbeauty.com.sg
https://brandaireputation.com/beauty-cosmetics-personal-care/
https://venusbeauty.com.sg
https://1euroseo.com/bs-indicator/beauty-cosmetics-personal-care/venusbeauty-com-sg/


SEMANTIC COHERENCE
Homepage promise vs. Sub-page reality.

20
100% Reputation

There is no significant semantic drift across the crawled pages. The homepage promise of being a 'Beauty Shop
Singapore' for 'Personal & Home Care' is accurately reflected in the categories (Makeup, Skin Care, Fragrance,
etc.) and the individual product listings found on the sub-pages. The site's positioning as a budget-friendly retailer
is consistently maintained from the homepage to the cart.

TRUST & PROOF
Verifiable evidence vs. Trust Theatre.

13
65% Reputation

DIAGNOSIS: TRUST THEATRE

The review_count is stagnant at 4 across all pages, which is low for a established shop and lacks external
verification links. While no blatant trust theatre flags are triggered, the claim of carrying 'authentic products' from
'all over the globe' is an unsubstantiated assertion without third-party certificates or supply chain transparency.
The proof_links_count of 1 is minimal for a site of this scale.
EVIDENCE: PROOF DENSITY

The proof density is high for inventory (dozens of specific products and prices) but low for brand credibility. There
are zero outbound links to case studies, press mentions, or verified customer testimonials to support the claim of
being a leading or trusted Singapore shop.

COMMODITY FINGERPRINT
Detection of industry cliches/templates.

7
47% Reputation

The site's value proposition is highly generic: 'authentic products that are high-quality, in-demand, hard-to-find,
and budget-friendly.' This text contains several matches for generic claims and could be copy-pasted onto any
competitor's site. The footer and sitemap structures follow standard e-commerce template fingerprints with no
unique brand voice.

IDENTITY & AUTHORITY
Expert verifiability & Schema depth.

7
47% Reputation

DIAGNOSIS: AUTHORITY GAPS

A significant authority gap exists due to the total absence of structured data (schema_json is null) and missing H1
tags on the homepage and login pages. The site lacks a verified digital footprint for its 'experts' or sourcing
specialists, relying solely on the corporate name without connecting to named authority figures or professional
certifications.
EVIDENCE: PERFORMANCE VS. CLAIMS

The site avoids high-risk clinical performance claims, focusing instead on retail availability. The disconnect lies in
the marketing tone of 'international markets' and 'industry knowledge' versus a site that demonstrates basic
technical neglect (missing meta descriptions and broken heading hierarchy).

See how to improve >

https://1euroseo.com/bs-indicator/beauty-cosmetics-personal-care/venusbeauty-com-sg/


INDUSTRY MATCH & SCORE SUMMARY

Beauty, Cosmetics & Personal Care Reputation: Venus Beauty Pte Ltd
(venusbeauty.com.sg)

Reputation: 72 / 100

INDUSTRY CLASSIFICATION

The site fits the Beauty, Cosmetics & Personal Care category perfectly. The inventory consists of specific,

recognizable brands and products such as K18, Bioderma, and Keratin Plus, which confirms its role as a

retail specialist in this sector.

"The score is primarily driven by the Identity and Authority pillar (8/15) and the Commodity Fingerprint

(8/15) due to the lack of schema and generic value propositions. The Trust and Proof pillar (7/20) adds

points for unsubstantiated authenticity claims. However, the site's low overall score (28) reflects its status

as a real business with tangible substance rather than a fluff-based marketing site."

ANALYSIS DISCLOSURE & SOURCE ATTRIBUTION

This analysis is part of a non-adversarial audit conducted by 1 Euro SEO. The results are intended as professional feedback to help

improve any website's machine-readability and authority signals. The evaluation is free, and any company can request a fresh audit at

any time.

Any company can use the insights for free and improve its voice. When a company has updated its content, it can always submit a

new audit request, which will be reflected in a new current score.

You are encouraged to visit the live site at https://venusbeauty.com.sg to view the most current version of its content and see directly

what this company is about and what it offers.

Verified Analysis Date: May 26, 2026

(c) 1EuroSEO Independent Evaluator - Non-Sponsored Result

https://venusbeauty.com.sg
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