Al Reputation Analysis and Signal Evaluation - TECHO
Latam

BRAND Al REPUTATION

Charities, Nonprofits & NGOs Reputation: 53
TECHO Latam (techo.org)

https://techo.org

REPUTATION / 100

Industry: Charities, Nonprofits & NGOs

CHARITIES, NONPROFITS & NGOS

B 67.9 Avg Reputation

Based on 261 businesses audited.

REPUTATION LEVEL

LOWER REPUTATION THAN AVERAGE

TECHO Latam has 14.9 points less reputation than the average for Charities, Nonprofits & NGOs.

EXPERT VERDICT

TECHO Latam presents a polished marketing facade that collapses upon inspection of its
granular impact data. The organization makes massive claims regarding 1.7 million volunteers
and 153,000 families, but the internal reporting pages are populated with empty placeholders (+
0). It is a professional-looking shell that fails to deliver technical or temporal substance in its core
performance reporting.

INFO DENSITY 16

Power-words vs. Substance ratio. 53% Reputation

The heading hierarchy shows high fluff saturation in operational categories like 'Participa como socio/a’ and "Tu
aporte cuenta,' which offer zero specific nouns or numbers. The body text provides some substance regarding
housing types (e.g., 'vivienda de emergencia’ as wood-prefabricated), but this is undermined by the total
specificity absence in performance counters. Across all regional data points on the Dénde estamos page, impact
metrics are literally listed as '+ 0', representing a complete hollow out of substance in the most critical reporting
areas.


https://techo.org
https://brandaireputation.com/charities-nonprofits-ngos/
https://techo.org
https://1euroseo.com/bs-indicator/charities-nonprofits-ngos/techo-org/

SEMANTIC COHERENCE 13

Homepage promise vs. Sub-page reality. 65% Reputation

A significant signal-substance disconnect exists between the Homepage hero section and sub-page data. The
Homepage claims 'More than 153,000 families' have transformed their reality, yet the Ddnde estamos page,
which should provide the granular breakdown for this claim across 18 countries, displays '+ 0' for every single
metric. Furthermore, the Por qué existimos page relies on 2021 data regarding COVID-19, which is stale by five
years as of May 2026, creating a drift between the urgency of the 'Latest News' and the age of the 'Impact' data.

TRUST & PROOF 10

Verifiable evidence vs. Trust Theatre. 50% Reputation

DIAGNOSIS: TRUST THEATRE

The site exhibits high Trust Theatre; while the schema indicates a review_count of 39 on the Qué hacemos page,
the proof_links_count is only 1, suggesting that social proof is aggregated without external verification paths. The
Aliados Corporativos and Estratégicos sections display numerous logos (Softys, Santander, Google), which
serves as visual validation, but the lack of outbound links to specific project partnerships with these entities keeps
the proof shallow.

EVIDENCE: PROOF DENSITY

Proof density is uneven; the site offers a high number of outbound links on the Dénde estamos page
(proof_links_count: 20), yet these link to social media profiles rather than audited financial reports or impact
studies. Verifiable evidence is present in the form of named community testimonials, but it is outweighed by the
placeholder values (+ 0) used for quantitative impact assertions. The reliance on reports from 2016-2021 further
dilutes the credibility of current claims.

COMMODITY FINGERPRINT 7

Detection of industry cliches/templates. 47% Reputation

The site relies heavily on industry clichés such as 'superar la situacion de pobreza,' 'actores transformadores,'
and 'generar cambios reales.' The value proposition, while slightly differentiated by its focus on 'dirt floors' (pisos
de tierra), utilizes standard NGO template structures like 'Our Mission' and 'Get Involved' blocks. These sections
are copy-pasteable across any regional NGO, lacking a unique methodology or proprietary framework beyond
generic volunteer labor.



IDENTITY & AUTHORITY 7
Expert verifiability & Schema depth. 47% Reputation

DIAGNOSIS: AUTHORITY GAPS

There is a notable technical authority gap in the structured data; the schema.org graph incorrectly classifies
'girotecho’ as both a Person and an Organization, leading to identity confusion in the metadata. While the site
names community leaders like 'Luz Ramos' and 'Maura Montero' in testimonials, they lack a digital footprint or
Person schema, making these 'expert' voices unverifiable. The technical execution is further hampered by the
broken dynamic counters showing zero impact across 18 countries.

EVIDENCE: PERFORMANCE VS. CLAIMS

The disconnect between the bold performance claim of '1.7 million volunteers' on the Por qué existimos page and
the country-specific counts of '+ 0' on the Dénde estamos page is the site's most glaring BS indicator. Marketing
tone claims high-scale mobilization, but the site's own evidence layer fails to demonstrate a single actual
volunteer in its country-by-country breakdown. The 153k families claim lacks a verifiable audit trail within the
crawled content.

INDUSTRY MATCH & SCORE SUMMARY

Charities, Nonprofits & NGOs Reputation: TECHO Latam (techo.org) Reputation: 53 /100

INDUSTRY CLASSIFICATION
The site perfectly matches the Charities, Nonprofits & NGOs category, focusing on housing poverty in Latin
America. The terminology, donation-centric calls to action, and volunteer mobilization efforts are consistent
with international social organizations.

"The score of 53 reflects a 'Moderate BS' rating. This is primarily driven by the Identity and Authority and
Trust and Proof pillars due to the broken impact counters (+ 0) and stale evidence (2021 reports). While the

organization appears to have a genuine geographical footprint, the distance between its 153k-family 'Signal
and its zeroed-out sub-page 'Substance' is too large for a lower score.”

ANALYSIS DISCLOSURE & SOURCE ATTRIBUTION

This analysis is part of a non-adversarial audit conducted by 1 Euro SEO. The results are intended as professional feedback to help
improve any website's machine-readability and authority signals. The evaluation is free, and any company can request a fresh audit at
any time.

Any company can use the insights for free and improve its voice. When a company has updated its content, it can always submit a
new audit request, which will be reflected in a new current score.

You are encouraged to visit the live site at https://techo.org to view the most current version of its content and see directly what this
company is about and what it offers.

Verified Analysis Date: May 25, 2026
(c) 1IEuroSEO Independent Evaluator - Non-Sponsored Result
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