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BRAND Al REPUTATION

Ecommerce & Online Retail Reputation: 69
Costco Wholesale (www.costco.com)

https://www.costco.com

REPUTATION / 100

Industry: Ecommerce & Online Retail

ECOMMERCE & ONLINE RETAIL

B 63.6 Avg Reputation

Based on 3390 businesses audited.

REPUTATION LEVEL

HIGHER REPUTATION THAN AVERAGE

Costco Wholesale has 5.4 points more reputation than the average for Ecommerce & Online Retail.

EXPERT VERDICT

Costco is refreshingly low on linguistic bullshit, opting for a cold, utilitarian presentation of facts
and prices. However, the 'substance’ of the site is crippled by technical infrastructure failures that
render large portions of its value proposition inaccessible. It is a site that tells the truth in its copy
but fails to deliver the content in its code.

INFO DENSITY 28

Power-words vs. Substance ratio. 93% Reputation

The site exhibits exceptionally high information density with a low power word ratio. Headings such as H2 Find a
Warehouse and H2 Customer Service are purely functional, avoiding generic descriptors like world-class or
revolutionary. Body text includes specific substance like Valid 5/11/26 - 6/7/26 and concrete financial incentives
like Spend $1,999 save an additional $300, which provides verifiable data over marketing fluff.


https://www.costco.com
https://brandaireputation.com/ecommerce-online-retail/
https://www.costco.com
https://1euroseo.com/bs-indicator/ecommerce-online-retail/costco-com/

SEMANTIC COHERENCE 15
Homepage promise vs. Sub-page reality. 75% Reputation

The primary semantic drift is technical rather than linguistic. While the Homepage promises a broad range of
products from electronics to jewelry, 50% of the strategically selected sub-pages (Grocery and Optical) return an
Access Denied error, and the Cart view triggers a Page Not Found response. This creates a severe disconnect
between the signal of a comprehensive online warehouse and the substance of a broken navigation path.

TRUST & PROOF 9

Verifiable evidence vs. Trust Theatre. 45% Reputation

DIAGNOSIS: TRUST THEATRE

Trust theatre is detected on system pages where it should not exist. The CheckoutCartView page, which results in
a Page Not Found error, strangely displays a review_count of 12 and has the trust_theatre_flag set to true.
Furthermore, while the homepage shows 592 reviews, there is only 1 proof_link_count, indicating a reliance on
internal, unverified review displays.

EVIDENCE: PROOF DENSITY

The ratio of verifiable evidence to assertions is high on the homepage, featuring exact promotional dates and
specific dollar-amount savings. However, the proof density collapses on sub-pages due to technical errors. The
presence of 592 reviews without a third-party verification link (proof_links_count: 1) suggests a medium risk of
trust theatre regarding customer feedback.

COMMODITY FINGERPRINT 11

Detection of industry cliches/templates. 73% Reputation

The site avoids standard ecommerce cliches like boutique or artisan-crafted, instead using industry-specific but
functional terms like Member-Only savings and warehouse prices. The value proposition is unique to the
membership-model retail sector and cannot be easily copy-pasted by generic competitors. However, boilerplate
template fingerprints like About Us and Customer Service are heavily repeated in the heading hierarchy.

IDENTITY & AUTHORITY 6

Expert verifiability & Schema depth. 40% Reputation

DIAGNOSIS: AUTHORITY GAPS

There is a significant technical authority gap as the homepage contains null for schema_json, failing to provide
structured data to support its enterprise status. While the brand authority is high, the digital footprint is
undermined by broken technical implementations across 4 out of 6 crawled pages. No named experts or Person
schema are present to anchor specific service claims in Optical or Grocery.

EVIDENCE: PERFORMANCE VS. CLAIMS

The homepage claims of everyday values and low warehouse prices are substantiated by specific discount tiers
(e.g., Spend $2,499+ save $500) and membership limits. The main disconnect occurs where the site claims to be
a one-stop shop for grocery and optical services, yet those pages are inaccessible in the crawl, rendering the
claims unsubstantiated by evidence.


https://1euroseo.com/bs-indicator/ecommerce-online-retail/costco-com/

INDUSTRY MATCH & SCORE SUMMARY

Ecommerce & Online Retail Reputation: Costco Wholesale Reputation: 69/ 100

(www.costco.com)
INDUSTRY CLASSIFICATION

The content strongly confirms the Ecommerce & Online Retail classification through warehouse-specific
terminology and membership-based value propositions. The presence of transactional elements like tiered
appliance discounts and warehouse location finders aligns with a high-volume retail model.

"The score of 69 is driven primarily by technical failures and trust theatre flags on non-content pages. The
site scores very low (meaning high substance) in Information Density and Commaodity Fingerprint due to its
focus on hard numbers and unique business model. The Identity and Authority pillar is the highest
penalized due to the lack of structured data and high page error rate.”

ANALYSIS DISCLOSURE & SOURCE ATTRIBUTION

This analysis is part of a non-adversarial audit conducted by 1 Euro SEO. The results are intended as professional feedback to help
improve any website's machine-readability and authority signals. The evaluation is free, and any company can request a fresh audit at
any time.

Any company can use the insights for free and improve its voice. When a company has updated its content, it can always submit a
new audit request, which will be reflected in a new current score.

You are encouraged to visit the live site at https://www.costco.com to view the most current version of its content and see directly what
this company is about and what it offers.

Verified Analysis Date: May 16, 2026
(c) 1IEuroSEO Independent Evaluator - Non-Sponsored Result


https://www.costco.com
https://www.costco.com

