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BRAND Al REPUTATION

Ecommerce & Online Retail Reputation: 78
Grapat (grapat.eu)
https://grapat.eu

REPUTATION / 100

Industry: Ecommerce & Online Retail

ECOMMERCE & ONLINE RETAIL

B 63.6 Avg Reputation

Based on 3390 businesses audited.

REPUTATION LEVEL

HIGHER REPUTATION THAN AVERAGE

Grapat has 14.4 points more reputation than the average for Ecommerce & Online Retalil.

EXPERT VERDICT

This is a high-substance, low-BS site that prioritizes brand narrative and technical transparency
over generic marketing tactics. The low score reflects an authentic business that backs its
'nature-inspired' claims with specific certifications and a verifiable origin story. The only minor
'bullshit’ detected is the lack of third-party review verification and incomplete structured data.

INFO DENSITY 25

Power-words vs. Substance ratio. 83% Reputation

The information density is exceptionally high for a retail site. While headings like [H2] THE SOUL OF GRAPAT
utilize poetic language, the body text provides forensic-level detail on manufacturing, such as the use of
formaldehyde-free glue and specific certification IDs like PEFC 14-35-00485. The text eschews generic ‘premium’
claims for specific descriptions of machinery installed in converted barns and the hand-staining of pieces with old
sheets. This results in a very low fluff-to-substance ratio, particularly in the [H2] SUSTAINABILITY AND
CERTIFICATIONS section.


https://grapat.eu
https://brandaireputation.com/ecommerce-online-retail/
https://grapat.eu
https://1euroseo.com/bs-indicator/ecommerce-online-retail/grapat-eu/

SEMANTIC COHERENCE 20

Homepage promise vs. Sub-page reality. 100% Reputation

There is virtually zero semantic drift between the homepage promises and the sub-page evidence. The H1 'WHAT
SPRINGS FROM THE HEART' sets a poetic tone that is consistently supported by the detailed origin story of the
founders' children, Lola and Tomas. Sub-pages for products like 'MANDALA PEAK' and 'SERENDIPITY" directly
embody the 'open-ended play' philosophy established on the homepage. The news section further validates the
brand identity by detailing actual awards like the 'Good Toy Awards 2025 in Tokyo'.

TRUST & PROOF 11

Verifiable evidence vs. Trust Theatre. 55% Reputation

DIAGNOSIS: TRUST THEATRE

The site triggers a trust_theatre_flag primarily because it displays a review_count (4-5 reviews per page) without
providing direct outbound proof_links_count to third-party verification platforms. While the internal claims are
highly specific, the lack of clickable validation for customer testimonials is a common, though mild, BS pattern.
The presence of the 'Spiel Gut' seal and specific newspaper references (La Vanguardia) mitigates the severity of
this gap, though they are not technically 'proof links' in the schema sense.

EVIDENCE: PROOF DENSITY

Proof density is high due to the inclusion of verifiable certification codes (GOTS, PEFC) and safety standards
(EN71, ASTM, I1SO8124). The news section provides a timeline of external validation, including features on TV3
and in La Vanguardia, which serves as high-weight proof of the company's physical existence and workshop
operations. The ratio of vague assertions to verifiable proof points is favorable, with technical specs outnumbering
generic adjectives.

COMMODITY FINGERPRINT 12

Detection of industry cliches/templates. 80% Reputation

The commaodity fingerprint is low, as the value proposition is deeply tied to a unique Catalan heritage and the
specific 'loose parts' philosophy of play. Industry clichés such as 'sustainable’ and 'limited edition' are present but
are backed by technical specifications rather than used as empty buzzwords. The site avoids common
ecommerce cliches like 'unbeatable value' or 'satisfaction guaranteed,' choosing instead to focus on the
'imperfectness' of wood as a mark of authenticity. The template structure for 'Our Vision' and 'Our Story' is
populated with highly personalized narrative content.



IDENTITY & AUTHORITY 10
Expert verifiability & Schema depth. 67% Reputation

DIAGNOSIS: AUTHORITY GAPS

There is a minor authority gap in the technical implementation of structured data. While the site claims significant
global reach (62 countries) and names its founders, the schema_json lacks specific Organization or Person
entities that would link these claims to a verifiable digital footprint. The founders, Jordi and Casiana, are central to
the brand narrative but are not supported by sameAs links to professional profiles or social IDs within the
metadata. This is a technical oversight rather than an intentional deception.

EVIDENCE: PERFORMANCE VS. CLAIMS

The site makes few bold performance claims, focusing instead on philosophical and material quality. The claim of
spreading 'globally over 62 countries' is significant but is presented as a growth metric rather than a marketing
hook. The award mentions (e.g., 'Together' product winning in Tokyo) are dated and specific, which prevents a
disconnect between the marketing tone and the demonstrated reality. Most claims are framed as a 'philosophy' or
'motto’ rather than unsubstantiated performance results.

INDUSTRY MATCH & SCORE SUMMARY

Ecommerce & Online Retail Reputation: Grapat (grapat.eu) Reputation: 78 / 100

INDUSTRY CLASSIFICATION
The website perfectly aligns with the Ecommerce & Online Retail industry, specifically focusing on the niche
of artisan wooden toys. The content demonstrates a high degree of vertical integration, moving from raw
material sourcing (EU sustainable wood) to traditional manufacturing and global distribution.

"The BS score of 78 is driven primarily by technical Trust and Identity gaps. The lack of outbound proof
links for reviews (8 points in Step 3) and the missing Organization/Person schema (5 points in Step 5) are
the main contributors. Information density and semantic coherence are nearly perfect, preventing the score
from entering the 'Moderate' range."

ANALYSIS DISCLOSURE & SOURCE ATTRIBUTION

This analysis is part of a non-adversarial audit conducted by 1 Euro SEO. The results are intended as professional feedback to help
improve any website's machine-readability and authority signals. The evaluation is free, and any company can request a fresh audit at
any time.

Any company can use the insights for free and improve its voice. When a company has updated its content, it can always submit a
new audit request, which will be reflected in a new current score.

You are encouraged to visit the live site at https://grapat.eu to view the most current version of its content and see directly what this
company is about and what it offers.

Verified Analysis Date: May 30, 2026
(c) 1IEuroSEO Independent Evaluator - Non-Sponsored Result
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