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BRAND Al REPUTATION

Ecommerce & Online Retail Reputation: 67
Hathaspace (hathaspace.com)

https://hathaspace.com

REPUTATION / 100

Industry: Ecommerce & Online Retail

ECOMMERCE & ONLINE RETAIL

B 63.6 Avg Reputation

Based on 3390 businesses audited.

REPUTATION LEVEL

HIGHER REPUTATION THAN AVERAGE

Hathaspace has 3.4 points more reputation than the average for Ecommerce & Online Retalil.

EXPERT VERDICT

Hathaspace is a legitimate brand that leans heavily on human-centric storytelling to sell a
commodity technical product, resulting in a low BS score. However, its claims of ‘cleanest air
anywhere' and viral filtration currently rest on unverified marketing copy rather than a robust,
linkable scientific proof-chain. Technically, the site is a 'ghost' in structured data, failing to claim
the authority its brand voice assumes.

INFO DENSITY 29

Power-words vs. Substance ratio. 73% Reputation

The site maintains a high noun-to-power-word ratio by citing specific technical benchmarks such as '0.3 microns',
'HIN1 and EV71 viruses', and '1500 sq ft' coverage. While headings like [H2] CLEAN AIR. ALWAYS. are pure
fluff, the body text delivers actual specifications for each model (e.g., HSP001 vs HSP002). Repetition is noted
regarding the 'True HEPA' claim, which appears on every page as a primary value anchor without varying the
supporting data.



https://hathaspace.com
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SEMANTIC COHERENCE 20

Homepage promise vs. Sub-page reality. 100% Reputation

There is virtually zero semantic drift between the homepage and the sub-pages. The homepage introduces three
distinct user personas (Roylynne, Derrick, Nicole), and the strategically selected sub-pages (Story: Home, Story:
School, Story: Business) provide direct, consistent deep-dives into those exact narratives. The 'Business' and
'School' segments successfully bridge the gap between consumer retail and institutional solutions promised in the
hero section.

TRUST & PROOF 13

Verifiable evidence vs. Trust Theatre. 65% Reputation

DIAGNOSIS: TRUST THEATRE

Trust theatre is present but moderate; the homepage displays a review_count of 528 and the story pages show
484, but these appear to be internal platform reviews rather than third-party verified links (Trustpilot/Google). The
proof_links_count is low at 2, suggesting that while the brand provides customer stories, it lacks links to external
scientific validation or lab reports to back the '99% of common air pollutants' claim. The use of 'guarantee’ in the
text is not linked to an actual legal guarantee or policy page in the provided data.

EVIDENCE: PROOF DENSITY

Evidence is primarily anecdotal rather than empirical. For every one technical proof point (e.g., '0.3 microns'),
there are three anecdotal assertions from the 'Stories' pages. The proof_links_count of 2 is insufficient to support
the weight of the biologicallviral filtration claims made in the [H2] Watch This section.

COMMODITY FINGERPRINT 7

Detection of industry cliches/templates. 47% Reputation

The site follows a standard Shopify-style template, utilizing common markers like 'Sign up and save', 'Filter
Subscriptions', and 'Currency'. Value proposition cliches such as 'best-in-class' and 'bring happiness and comfort'
are present but are secondary to the technical model descriptions. The 'Stories' section is a unique content play
that differentiates the site from a generic dropshipping store, though the 'Sale' tags on almost every item are a
standard retail tactic.



IDENTITY & AUTHORITY 5

Expert verifiability & Schema depth. 33% Reputation

DIAGNOSIS: AUTHORITY GAPS

A significant authority gap exists in the technical implementation: the schema_json is null across all audited
pages, meaning the site lacks structured data to define its Organization or Product entities to search engines.
There are no named technical experts or founders (e.g., Person schema); the 'authorities' cited are customers
(Teacher, Firefighter, Salon Owner), which builds social proof but not technical or scientific authority. The empty
H1 on sub-pages further indicates a gap between the brand's 'Smart technology' positioning and its actual web
implementation.

EVIDENCE: PERFORMANCE VS. CLAIMS

The performance claims are bold?specifically the removal of '"HLIN1 and EV71 viruses'?but the site fails to provide
a 'Proof Path' to the specific lab results or certifications required for such medical-grade assertions. While the
coverage areas (1500 sq ft) are measurable, they are presented as absolute guarantees (‘guarantee that every
Hathaspace home enjoys the cleanest air anywhere') which is scientifically impossible to verify. The disconnect is
between the technical precision of the numbers and the lack of verifiable source links.

INDUSTRY MATCH & SCORE SUMMARY

Ecommerce & Online Retail Reputation: Hathaspace (hathaspace.com) Reputation: 67 / 100

INDUSTRY CLASSIFICATION
The site perfectly aligns with the Ecommerce & Online Retail category, specifically focusing on air filtration
hardware. The presence of product SKUs (HSP001, HSP002), 'Add to cart' buttons, and subscription
models confirms a direct-to-consumer retail structure.

"The score is primarily driven by the 'Identity & Authority' pillar (10 points) due to the total absence of
structured data and technical SEO hierarchy. 'Commodity Fingerprint' and "Trust & Proof' also contributed
(8 and 7 points respectively) due to the lack of external verification links for bold viral-filtration claims and

the use of generic Shopify-style promotion blocks. The score remains low because the 'Semantic
Coherence' is nearly perfect, showing the brand is honest about who it serves."

ANALYSIS DISCLOSURE & SOURCE ATTRIBUTION

This analysis is part of a non-adversarial audit conducted by 1 Euro SEO. The results are intended as professional feedback to help
improve any website's machine-readability and authority signals. The evaluation is free, and any company can request a fresh audit at
any time.

Any company can use the insights for free and improve its voice. When a company has updated its content, it can always submit a
new audit request, which will be reflected in a new current score.

You are encouraged to visit the live site at https://hathaspace.com to view the most current version of its content and see directly what
this company is about and what it offers.

Verified Analysis Date: June 20, 2026
(c) 1EuroSEO Independent Evaluator - Non-Sponsored Result
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