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BRAND AI REPUTATION

Ecommerce & Online Retail Reputation:
Disney Store (stores.disneystore.ie)
https://stores.disneystore.ie

Industry: Ecommerce & Online Retail

B

REPUTATION LEVEL

ECOMMERCE & ONLINE RETAIL

63.6 Avg Reputation
Based on 3390 businesses audited.

LOWER REPUTATION THAN AVERAGE

Disney Store has 13.6 points less reputation than the average for Ecommerce & Online Retail.

EXPERT VERDICT

This site is a 'shell directory' that currently provides zero utility as a store locator despite its H1

claims. It functions as a low-density SEO landing page farm where sub-pages for London and

Leinster are identical duplicates of the homepage, offering no regional substance. While the

brand authority of Disney is undisputed, the digital execution of this specific domain is pure

template-driven fluff.

See how to improve >

INFO DENSITY
Power-words vs. Substance ratio.

16
53% Reputation

The information density is compromised by high concept repetition, with the exact same 85-word marketing blurb
appearing on all three analyzed pages. While headings like 'UNITED KINGDOM' and 'IRELAND' are descriptive,
they fail to provide specific store counts or regional data. The body text relies on listing popular characters such
as 'Mickey, Cars, Toy Story' rather than providing technical store details, resulting in a high fluff-to-substance ratio
for a directory service.

https://stores.disneystore.ie
https://brandaireputation.com/ecommerce-online-retail/
https://stores.disneystore.ie
https://1euroseo.com/bs-indicator/ecommerce-online-retail/stores-disneystore-ie/


SEMANTIC COHERENCE
Homepage promise vs. Sub-page reality.

8
40% Reputation

Significant semantic drift exists between the primary signal and sub-page delivery. The H1 'Disney Store
Locations - Find your local Disney Store' promises a locator service, but specific regional pages like /london/ and
/leinster/ provide no unique addresses, opening hours, or contact details, merely mirroring the homepage text.
This disconnect means a user seeking a 'London' store is served the same generic brand overview as a user on
the root domain.

TRUST & PROOF
Verifiable evidence vs. Trust Theatre.

12
60% Reputation

DIAGNOSIS: TRUST THEATRE

While the site does not engage in 'trust theatre' through fake reviews (review_count is 0), it suffers from a total
absence of external proof paths. There are 0 proof_links_count across all slots, and claims of being the 'official
Disney store' or providing 'authentic Disney products' are not backed by verifiable business registration numbers
or third-party trust seals within the crawled text. The reliance on copyright strings for Marvel and Lucasfilm serves
as the only implicit trust signal.
EVIDENCE: PROOF DENSITY

The proof density is exceptionally low; for every specific character name mentioned (e.g., Hannah Montana,
Finding Nemo), there are multiple vague assertions about 'all your favorite products.' No verifiable physical
addresses are present in the clean_text for the London or Leinster slots, meaning the site fails to prove the
existence of the very stores it claims to locate. The ratio of substantiated location data to marketing boilerplate is
effectively zero.

COMMODITY FINGERPRINT
Detection of industry cliches/templates.

7
47% Reputation

The site exhibits a heavy commodity fingerprint with template language consistent with low-effort directory
structures. Phrases like 'Your local Disney Store location has all your favorite Disney products' and the standard
footer stack (Terms of Use, Privacy Policy, Cookies Policy) are boilerplate. The value proposition is entirely tied to
the Disney brand name rather than any unique digital service or shopping experience, making the site structure
indistinguishable from a placeholder template.



IDENTITY & AUTHORITY
Expert verifiability & Schema depth.

7
47% Reputation

DIAGNOSIS: AUTHORITY GAPS

There is a total absence of structured data (schema_json is null), which is a major authority gap for a 'Store
Locator' that should utilize LocalBusiness or Organization schema. No individual store managers or corporate
representatives are named, and there are no sameAs links to official social profiles or corporate filings. The
technical implementation lacks the depth required to establish the site as a definitive authority for store location
data.
EVIDENCE: PERFORMANCE VS. CLAIMS

The site claims to help users 'Find your local Disney Store,' yet the provided evidence shows a failure to deliver
specific location data on pages dedicated to those locations. The marketing tone suggests an 'official' and
'authentic' experience, but the technical delivery demonstrates a broken content strategy where sub-pages fail to
provide the utility promised in the meta_title and H1. This disconnect between the promise of a 'Store Finder' and
the reality of a static text block is the primary source of bullshit.

See how to improve >

INDUSTRY MATCH & SCORE SUMMARY

Ecommerce & Online Retail Reputation: Disney Store (stores.disneystore.ie) Reputation: 50 / 100

INDUSTRY CLASSIFICATION

The site content aligns with the Ecommerce & Online Retail industry, specifically functioning as a

brick-and-mortar store locator directory for the UK and Ireland markets. The presence of Disney-owned

intellectual property (Marvel, Lucasfilm, Pixar) confirms the brand identity, though the structural execution is

substandard for a global retailer.

"The score of 50 is driven primarily by the failure in Semantic Coherence and Information Density. The

website's architecture promises a directory service that it does not deliver in the crawled content, using

identical boilerplate text across multiple geographic URLs. The lack of structured data and verifiable store

details prevents it from achieving a lower (better) score."

ANALYSIS DISCLOSURE & SOURCE ATTRIBUTION

This analysis is part of a non-adversarial audit conducted by 1 Euro SEO. The results are intended as professional feedback to help

improve any website's machine-readability and authority signals. The evaluation is free, and any company can request a fresh audit at

any time.

Any company can use the insights for free and improve its voice. When a company has updated its content, it can always submit a

new audit request, which will be reflected in a new current score.

You are encouraged to visit the live site at https://stores.disneystore.ie to view the most current version of its content and see directly

what this company is about and what it offers.

Verified Analysis Date: May 19, 2026
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