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BRAND Al REPUTATION

Education, Schools & Universities Reputation: 68
Augment (augment.org)
https://augment.org

REPUTATION / 100

Industry: Education, Schools & Universities

EDUCATION, SCHOOLS & UNIVERSITIES

B 61.5 Avg Reputation

Based on 816 businesses audited.

REPUTATION LEVEL

HIGHER REPUTATION THAN AVERAGE

Augment has 6.5 points more reputation than the average for Education, Schools & Universities.

EXPERT VERDICT

Augment delivers high-substance content backed by a verifiable ‘who's who' of tech instructors,
nearly neutralizing its use of the term 'MBA.' The score is only inflated by a complete lack of
technical schema and a suspiciously low review count relative to its '10,000+' student claims. It is
a high-authority product wrapped in a slightly thin technical shell.

INFO DENSITY 21

Power-words vs. Substance ratio. 70% Reputation

The site exhibits high substance in its body text, specifically naming industry figures like Greg Hoffman (ex-Nike
CMO), Steve Cadigan (ex-LinkedIn), and Zack Kass (ex-OpenAl). Fluff headings exist, such as H3 Master
Practical Al and Business Skills, but they are consistently followed by specific course details and instructor
names. The repetition of the core lineup (YouTube, Waze, Wikipedia founders) is frequent across all four pages,
which serves as a reinforcement of value but borders on concept exhaustion. However, the presence of specific
durations (15-minute lessons) and exact alumni numbers (10,000) provides a high noun-to-adjective ratio.


https://augment.org
https://brandaireputation.com/education-schools-universities/
https://augment.org
https://1euroseo.com/bs-indicator/education-schools-universities/augment-org/

SEMANTIC COHERENCE 18

Homepage promise vs. Sub-page reality. 90% Reputation

There is virtually zero semantic drift between the homepage signal and sub-page substance. The H1 The MBA for
the Al Era is backed by the About page, which details the specific filming of modules like the Prompt Engineering
Module and the Leadership Module with a former Google COS. The Students page supports the claim of a global
community by listing specific graduates like Jon-David Hague (Bountisphere) and Hester Scotton (Potter
Clarkson), maintaining alignment with the promise of a peer-to-peer founder network. The transition from
high-level positioning to specific faculty lists on the Faculty page is logically sound and consistent.

TRUST & PROOF 12

Verifiable evidence vs. Trust Theatre. 60% Reputation

DIAGNOSIS: TRUST THEATRE

A significant gap exists between the claim of over 10,000 entrepreneurs and the metadata-reported review_count
of 13 on the homepage and 10 on the faculty page. While testimonials include named individuals with photos, the
lack of external verification links to third-party review platforms or linked LinkedIn profiles for the 10,000+ alumni
claim triggers the trust theatre flag. The site uses logos from Bloomberg and TechCrunch as social proof, but the
proof_links_count is only 1 per page, indicating a lack of deep-linking to the actual source articles or interviews
mentioned.

EVIDENCE: PROOF DENSITY

The proof density is moderate; for every three vague assertions like education for the builders of tomorrow, there
is one solid proof point like the course with Sahil Bloom or the 4.8/5 student rating. The Students page is the
densest in terms of proof, listing specific startup names (Ochre Bio, Joust, TruText) and their founders. The ratio
of marketing copy to verifiable instructor credentials is approximately 2:1, which is significantly better than the
industry average for online 'masterclasses.’

COMMODITY FINGERPRINT 11

Detection of industry cliches/templates. 73% Reputation

The site uses industry cliches like democratize access to top-tier business education and no fluff, all substance,
which are common in the alternative education space. However, its specific focus on the Al Era and 15-minute /
day delivery distinguishes it from traditional online MBAs that follow the $100,000 tuition model cited in their
comparison table. Template blocks like Frequently Asked Questions and Book a Call are present on every page,
but the inclusion of a specific Program Director headshot and name (Zachary) reduces the boilerplate feel.



IDENTITY & AUTHORITY 6

Expert verifiability & Schema depth. 40% Reputation

DIAGNOSIS: AUTHORITY GAPS

The largest authority gap is technical; the schema_json is null across all four analyzed pages, which is a major
oversight for a brand claiming to lead in the Al era. While the founders Ariel Renous and Roy Wellner are named
and have signatures on the About page, there is no Person schema or sameAs links to their professional
footprints in the structured data. The site relies on the authority of its instructors (Shazam, Wikipedia founders)
rather than building its own technical structured authority through JSON-LD.

EVIDENCE: PERFORMANCE VS. CLAIMS

The claim that graduates have secured multi-seven-figure letters of intent using Augment techniques (Jamaal
Bethea) is a bold performance metric that lacks a link to a detailed case study or verification. Similarly, the claim
of having alumni from 30+ countries is presented as a static graphic rather than a verifiable or interactive
map/directory. The site demonstrates its curriculum through instructor names, but actual student outcome data
(e.g., salary increase or funding raised) is represented by individual anecdotes rather than aggregate statistics.

INDUSTRY MATCH & SCORE SUMMARY

Education, Schools & Universities Reputation: Augment (augment.org) Reputation: 68/ 100

INDUSTRY CLASSIFICATION
High. The content aligns with the Education category, specifically positioning itself as an alternative '"MBA'
for entrepreneurs. It addresses the semantic space of professional development and business schooling
through a non-traditional lens.

"The BS score of 68 is driven primarily by Identity and Authority gaps (9/15) due to the total absence of
structured data and Trust and Proof issues (8/20) related to the disconnect between claimed student
volume and verifiable review counts. Information density was scored highly (low points) due to the
consistent naming of specific entities and instructors. Semantic coherence is excellent, preventing a higher
score."

ANALYSIS DISCLOSURE & SOURCE ATTRIBUTION

This analysis is part of a non-adversarial audit conducted by 1 Euro SEO. The results are intended as professional feedback to help
improve any website's machine-readability and authority signals. The evaluation is free, and any company can request a fresh audit at
any time.

Any company can use the insights for free and improve its voice. When a company has updated its content, it can always submit a
new audit request, which will be reflected in a new current score.

You are encouraged to visit the live site at https://augment.org to view the most current version of its content and see directly what this
company is about and what it offers.

Verified Analysis Date: June 21, 2026
(c) 1EuroSEO Independent Evaluator - Non-Sponsored Result
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