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B

REPUTATION LEVEL

EDUCATION, SCHOOLS & UNIVERSITIES

61.5 Avg Reputation
Based on 816 businesses audited.

HIGHER REPUTATION THAN AVERAGE

Morgan State University has 10.5 points more reputation than the average for Education, Schools &
Universities.

EXPERT VERDICT

Morgan State University demonstrates low BS, operating with the transparency and

administrative density expected of a state-funded institution. The site prioritizes real-time news

and functional utility over aggressive marketing, even surfacing service downtime alerts that a

high-BS site would hide. The score is only elevated by generic introductory cliches and a

complete lack of technical schema data.

See how to improve >

INFO DENSITY
Power-words vs. Substance ratio.

22
73% Reputation

The Information Density is high, with a strong ratio of specific metrics to marketing fluff. While the hero section
uses power words like 'Innovative Programs' and 'world-class education,' the body text provides hard data such
as 'more than 150 academic degree programs' and 'nearly 1,900 degrees' conferred. The News section includes
highly specific entries like the 'Cyber Stars Program' and 'National FinTech Center's 7th Annual Conference,'
which grounds the general claims in actual institutional activity. Specificity is further enhanced by the mention of
'300 beds added' to housing, moving beyond vague promises of growth.

https://morgan.edu
https://brandaireputation.com/education-schools-universities/
https://morgan.edu
https://1euroseo.com/bs-indicator/education-schools-universities/morgan-edu/


SEMANTIC COHERENCE
Homepage promise vs. Sub-page reality.

18
90% Reputation

Minimal semantic drift is observed; the homepage identifies as 'Maryland's Preeminent Urban Public Research
University' and sub-pages immediately offer the infrastructure expected of such an entity. The transition from the
high-level 'journey of knowledge' H2 to the granular 'Tuition & Fees' page, which archives data back to 2013,
shows strong alignment between the promise of a stable institution and the evidence of its history. There is no
disconnect between the 'National Treasure' positioning and the functional reality of campus visit scheduling and
application instructions.

TRUST & PROOF
Verifiable evidence vs. Trust Theatre.

16
80% Reputation

DIAGNOSIS: TRUST THEATRE

The site avoids trust theatre by focusing on institutional news and verifiable outcomes rather than third-party
review widgets. While the review_count is 0, the proof_links_count of 3 and the inclusion of specific faculty names
like Dr. Ayana Flewellen and President David K. Wilson provide internal proof of authority. The most significant
indicator of 'Anti-BS' is the prominent warning about 'Degree Works' being offline for an upgrade (June 2 - 10,
2026), which prioritizes administrative transparency over marketing polish.
EVIDENCE: PROOF DENSITY

Proof density is robust, with a high concentration of verifiable events and institutional milestones. Across the 4
pages, we find 150+ programs, 1,900 degrees, 300 beds, and a chronological tuition archive spanning over a
decade. The site lists specific contact information for multiple departments (Bursar, Admissions, Recruitment),
which serves as physical proof of an established, accountable entity.

COMMODITY FINGERPRINT
Detection of industry cliches/templates.

8
53% Reputation

The site uses several industry cliches such as 'world-class education,' 'brighter future,' and 'endless possibilities'
in its primary H2. The template structure follows a standard university fingerprint (Admissions, Research, Tuition
& Fees), but the content within those sections is uniquely specific to Morgan State, such as references to
'Martha's Vineyard' events and specific building names like 'Holmes Hall.' The value proposition 'Growing The
Future, Leading The World' is a generic university slogan, though the specific 'National Treasure' moniker offers a
unique branding element.



IDENTITY & AUTHORITY
Expert verifiability & Schema depth.

8
53% Reputation

DIAGNOSIS: AUTHORITY GAPS

Authority gaps exist primarily in the technical implementation, as the schema_json is null across all audited
pages, failing to provide machine-readable proof of its 'Organization' or 'CollegeOrUniversity' status. Expert claims
are well-supported by naming specific individuals (e.g., Michael Cottman, Dr. Ayana Flewellen), but these are not
linked to Person schema or digital identifiers in the metadata. The technical credibility is high due to the accuracy
of current dates (May 29, 2026, news items relative to the May 31, 2026 anchor), yet the lack of structured data is
a missed opportunity for a self-proclaimed 'Research University.'
EVIDENCE: PERFORMANCE VS. CLAIMS

There is no significant disconnect between marketing claims and evidence; the claim of being a 'Research
University' is backed by a dedicated 'Research at Morgan' section and specific program names. The assertion of
growth is supported by the specific headline regarding the 'Largest Graduation Total in School History.' Unlike
lower-quality sites, the university does not promise guaranteed outcomes but provides the functional paths
(Financial Aid, Transfer Credit Evaluation) necessary to achieve them.

See how to improve >

INDUSTRY MATCH & SCORE SUMMARY

Education, Schools & Universities Reputation: Morgan State University
(morgan.edu)

Reputation: 72 / 100

INDUSTRY CLASSIFICATION

The content perfectly aligns with a public research university, featuring academic program counts, degree

conferral data, and administrative departments like the Bursar and Registrar. The presence of specific

campus news and faculty mentions confirms its status as an educational institution.

"The BS score of 72 is driven by the Identity and Authority pillar (due to missing schema) and the

Commodity Fingerprint pillar (due to generic 'world-class' jargon). The score remains low (minimal BS)

because of the high Information Density in the news section and the absolute Semantic Coherence

between high-level claims and functional sub-pages. The institutional transparency regarding IT upgrades

and historical tuition data significantly offsets the use of industry-standard cliches."

ANALYSIS DISCLOSURE & SOURCE ATTRIBUTION

This analysis is part of a non-adversarial audit conducted by 1 Euro SEO. The results are intended as professional feedback to help

improve any website's machine-readability and authority signals. The evaluation is free, and any company can request a fresh audit at

any time.

Any company can use the insights for free and improve its voice. When a company has updated its content, it can always submit a

new audit request, which will be reflected in a new current score.

You are encouraged to visit the live site at https://morgan.edu to view the most current version of its content and see directly what this

company is about and what it offers.

Verified Analysis Date: May 31, 2026

(c) 1EuroSEO Independent Evaluator - Non-Sponsored Result
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