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REPUTATION LEVEL

FASHION, APPAREL & ACCESSORIES

55.3 Avg Reputation
Based on 2934 businesses audited.

LOWER REPUTATION THAN AVERAGE

EMODA (MARK STYLER Co.,Ltd.) has 4.3 points less reputation than the average for Fashion, Apparel &
Accessories.

EXPERT VERDICT

EMODA functions as an aesthetically clean but technically hollow digital catalog that prioritizes

visual lookbooks over verifiable brand authority. It avoids the most egregious forms of trust-faking

but falls into the trap of using a rigid, generic template that lacks unique narrative substance. The

site is a functional retail gateway that provides SKU-level specificity while ignoring the technical

and ethical transparency expected in the 2026 fashion market.

See how to improve >

INFO DENSITY
Power-words vs. Substance ratio.

13
43% Reputation

The site exhibits a high saturation of heading fluff because the H1-H3 tags are utilized almost exclusively for
generic navigation labels such as NEWS, SHOPLIST, and MAGAZINE rather than descriptive brand substance.
While the body text on the Magazine page provides significant substance through a dense list of specific product
names like LACE UP TIERED MINI OP, the surrounding marketing copy is thin and repetitive. Concept repetition
is high, as the same primary menu categories are restated in the body of every page without adding new
information. Specificity is present in the form of exact collaboration dates with entities like Hello Kitty and Umbro,
which balances the overall fluff score.

https://emoda-japan.com
https://brandaireputation.com/fashion-apparel-accessories/
https://emoda-japan.com
https://1euroseo.com/bs-indicator/fashion-apparel-accessories/emoda-japan-com/


SEMANTIC COHERENCE
Homepage promise vs. Sub-page reality.

14
70% Reputation

Signal-substance alignment is relatively strong as the site functions as a literal digital catalog, delivering exactly
what the navigation headers promise. There is minor drift on the Movie page where seasonal concepts like gentle
are introduced without any textual explanation, leaving a gap between the creative promise and the substance
provided. Cross-page consistency is high across all four analyzed pages, maintaining a focus on the 2026 Spring
Summer collection. However, the heading hierarchy is structurally incoherent, acting more as a table of contents
than an organized narrative of brand value.

TRUST & PROOF
Verifiable evidence vs. Trust Theatre.

15
75% Reputation

DIAGNOSIS: TRUST THEATRE

The site does not utilize trust theatre tactics such as unverified five-star review widgets or fake celebrity
endorsement badges, resulting in a low score for this pillar. With a review_count of 0 across all pages and a
proof_links_count of only 2, the site relies on brand legacy rather than external social proof. The primary trust gap
is the absence of third-party verification for manufacturing claims or material quality, which is common in the
fast-fashion segment.
EVIDENCE: PROOF DENSITY

The ratio of verifiable evidence to fluff is moderate; while the site lacks manufacturing data, it provides specific
SKU lists and dated collaboration history. There are over 8 instances of specific evidence across the pages when
counting the unique product names and the precise launch dates for the Sanrio and Umbro collections. However,
the total absence of external outbound proof paths beyond standard social links limits the site's overall
transparency.

COMMODITY FINGERPRINT
Detection of industry cliches/templates.

6
40% Reputation

The website structure is heavily reliant on standard industry template fingerprints such as New Arrivals, Ranking,
and Look Book. The value proposition is highly commodified and could be easily applied to any competitor under
the MARK STYLER corporate umbrella without alteration. Matches for industry jargon like Seasonal Concept and
clichés like the latest trends are frequent. There is little uniqueness in the brand voice beyond its specific product
collaborations, making the site feel like a generic retail shell.



IDENTITY & AUTHORITY
Expert verifiability & Schema depth.

3
20% Reputation

DIAGNOSIS: AUTHORITY GAPS

A critical technical authority gap exists as there is no schema_json or structured data provided on any of the
analyzed pages to verify the Organization or Brand entity. While high-profile collaborators like Kiko Mizuhara and
Umbro are referenced, the lack of Person schema or external sameAs links leaves these expert/celebrity claims
without a verified digital footprint. The technical implementation is further weakened by the absence of descriptive
H1 text, as the site uses image-based logo headers which fail to provide semantic depth to search crawlers.
EVIDENCE: PERFORMANCE VS. CLAIMS

The brand makes soft performance claims regarding being the first to deliver information, yet provides no metrics
on its reach or customer satisfaction. Bold assertions of quality or luxury are absent, which actually reduces BS by
avoiding unprovable superlatives. The site demonstrates product variety effectively but fails to provide any
evidence for claims related to its 15-year archive or industry standing.

See how to improve >

INDUSTRY MATCH & SCORE SUMMARY

Fashion, Apparel & Accessories Reputation: EMODA (MARK STYLER
Co.,Ltd.) (emoda-japan.com)

Reputation: 51 / 100

INDUSTRY CLASSIFICATION

The website is a clear match for the Fashion, Apparel & Accessories industry, specifically focusing on

Japanese 'Gyaru-derived' fashion. Content evidence includes lookbook releases, seasonal concept movies,

and detailed lists of clothing SKUs like tiered mini dresses and flared skirts.

"The score of 51 is primarily driven by the Information Density and Identity pillars, specifically the total lack

of structured data and the over-reliance on navigation labels for headers. While the site is highly specific

about its product names (SKUs), it repeats the same template structure across all sub-pages, leading to

high commodity fingerprints. The score remains in the moderate range because it does not attempt to fake

reviews or display 'trust theatre' badges."

ANALYSIS DISCLOSURE & SOURCE ATTRIBUTION

This analysis is part of a non-adversarial audit conducted by 1 Euro SEO. The results are intended as professional feedback to help

improve any website's machine-readability and authority signals. The evaluation is free, and any company can request a fresh audit at

any time.

Any company can use the insights for free and improve its voice. When a company has updated its content, it can always submit a

new audit request, which will be reflected in a new current score.

You are encouraged to visit the live site at https://emoda-japan.com to view the most current version of its content and see directly

what this company is about and what it offers.

Verified Analysis Date: June 20, 2026
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