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BRAND Al REPUTATION
Fashion, Apparel & Accessories Reputation: 82
Finisterre (finisterre.com)

https://finisterre.com

REPUTATION / 100

Industry: Fashion, Apparel & Accessories

FASHION, APPAREL & ACCESSORIES

B 55.3 Avg Reputation

Based on 2934 businesses audited.

REPUTATION LEVEL

HIGHER REPUTATION THAN AVERAGE

Finisterre has 26.7 points more reputation than the average for Fashion, Apparel & Accessories.

EXPERT VERDICT

Finisterre is a rare example of a high-substance brand that successfully monetizes its
sustainability claims through a transparent repair economy. By turning maintenance into a product
category with specific technical bios and pricing, they eliminate the typical 'greenwashing" drift
found in fashion. Minimal BS detected; the site proves what it claims through operational
transparency.

INFO DENSITY 29

Power-words vs. Substance ratio. 73% Reputation

The site exhibits exceptionally high substance-to-fluff ratios. While the H1 'Made For Life Where Land Ends' is
poetic, it is immediately followed by high-density technical data on the Lived and Loved page, such as specific
repair bundle pricing (e.g., 'Bag Front Pocket Zip Replacement Repair £62'). The body text avoids generic
adjectives in favor of technical protocols like '2-Way Zip' usage and 'Yulex' material specifications. Repetition of
the 'most sustainable product’ mantra is the only minor density drain, appearing across three unique pages.


https://finisterre.com
https://brandaireputation.com/fashion-apparel-accessories/
https://finisterre.com
https://1euroseo.com/bs-indicator/fashion-apparel-accessories/finisterre-com/

SEMANTIC COHERENCE 19

Homepage promise vs. Sub-page reality. 95% Reputation

There is virtually zero semantic drift between the homepage signal and sub-page substance. The homepage
claims a commitment to 'responsible and transparent' production, which is forensically supported by the Repairs
page detailing four specific team members (Ruth, Mica, Amy, Emily) and their professional backgrounds in
garment construction. The promise of 'Adventure' on the homepage is validated by the technical nature of the
'New Arrivals' including Yulex wetsuits and waterproof jackets with measurement-specific sizing.

TRUST & PROOF 17

Verifiable evidence vs. Trust Theatre. 85% Reputation

DIAGNOSIS: TRUST THEATRE

Trust theatre is minimal. While the review_count of 309 is displayed, the brand relies on rigorous external
verification rather than just 'Five-Star' badges; they prominently feature their B Corp status and a verified
partnership with Reskinned. The presence of two specific proof links per page is backed by the ‘Lived and Loved'
ecosystem which functions as an active, transparent service rather than a passive marketing claim. The only
minor flag is the lack of a direct link to the external B Corp assessment on every product entry.

EVIDENCE: PROOF DENSITY

Proof density is high due to the granular nature of the 'Lived and Loved' page. For every claim of circularity, there
is a corresponding service (Repairs, Takeback, Resale, Product Care) and an associated price or video duration
(e.g., 'How To Wash A Waterproof' - 54 secs). Verifiable evidence of their '0% to landfill' policy is explicitly linked
to the Reskinned partnership, moving the claim from marketing theory to operational reality.

COMMODITY FINGERPRINT 10

Detection of industry cliches/templates. 67% Reputation

Finisterre escapes the commodity trap through its repair economy. While it uses industry clichés like 'sustainable
fashion' and 'timeless design,' it differentiates by listing 'Repair Bundles' as actual SKUs with distinct pricing and
methodologies. The value proposition is not easily copy-pasted; a competitor could not claim the specific ‘Cornish
workshop' identity or the detailed team bios without fabrication. Template language like 'New Arrivals' and 'Best
Sellers' is used but filled with specific, non-boilerplate descriptions.



IDENTITY & AUTHORITY 14
Expert verifiability & Schema depth. 93% Reputation

DIAGNOSIS: AUTHORITY GAPS

Authority is highly verifiable. The brand identifies its physical studio in Wheal Kitty, St Agnes (TR5 ORD) within the
schema_json, providing a clear geographic and technical footprint. Named experts on the repairs team are given
detailed bios that mention specific universities (Falmouth) and previous professional roles, bridging the gap
between anonymous brand and human expertise. Technical implementation is clean, with robust JSON-LD and a
logical heading hierarchy.

EVIDENCE: PERFORMANCE VS. CLAIMS

The brand's performance claims regarding durability are backed by the existence of an At Home Care and Repair
section. Claiming gear is 'built for adventure' is unsubstantiated in isolation, but providing 4-minute video tutorials
on 'How To Fix A Sock Or Moth Hole' proves they expect the product to endure. There is no disconnect between
the 'Hardy' marketing tone and the rugged, functional nature of the documented repair services.

INDUSTRY MATCH & SCORE SUMMARY

Fashion, Apparel & Accessories Reputation: Finisterre (finisterre.com) Reputation: 82 /100

INDUSTRY CLASSIFICATION
The site perfectly aligns with the Sustainable Fashion and Outdoor Apparel category. The content focus on
maritime-inspired gear, B Corp certification, and extensive circularity services (repairs, trade-ins) confirms a
deep vertical integration into this industry.

"The score of 82 is driven by the high information density and lack of semantic drift. The brand's
commitment to 'transparency’ is forensically backed by their named team and detailed repair pricing. Minor
points were only awarded for the use of common industry jargon and the repetition of value statements
across the site's navigation."

ANALYSIS DISCLOSURE & SOURCE ATTRIBUTION

This analysis is part of a non-adversarial audit conducted by 1 Euro SEO. The results are intended as professional feedback to help
improve any website's machine-readability and authority signals. The evaluation is free, and any company can request a fresh audit at
any time.

Any company can use the insights for free and improve its voice. When a company has updated its content, it can always submit a
new audit request, which will be reflected in a new current score.

You are encouraged to visit the live site at https:/finisterre.com to view the most current version of its content and see directly what
this company is about and what it offers.

Verified Analysis Date: May 26, 2026
(c) 1EuroSEO Independent Evaluator - Non-Sponsored Result
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