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B

REPUTATION LEVEL

FASHION, APPAREL & ACCESSORIES

55.3 Avg Reputation
Based on 2934 businesses audited.

HIGHER REPUTATION THAN AVERAGE

Jump The Gun has 31.7 points more reputation than the average for Fashion, Apparel & Accessories.

EXPERT VERDICT

Jump The Gun is a rare example of a 'What You See Is What You Get' business. It eschews

modern fashion jargon in favor of technical garment details and historical subculture context. It

scores extremely low on the bullshit scale because its digital presence is a functional extension of

a legitimate physical institution.

See how to improve >

INFO DENSITY
Power-words vs. Substance ratio.

28
93% Reputation

The information density is remarkably high, favoring substance over marketing fluff. Headings are almost entirely
descriptive of product categories (e.g., [H5] Harrington Jacket - Navy Melton Wool) or brands, avoiding power
words like 'revolutionary' or 'disruptive.' The body text provides technical specifications such as '100% heavy
cotton moleskin, 410gm2' and specific manufacturing origins like 'Made in Japan by Houston' and 'genuine
Nomex,' which provides high utility for the target audience.

https://jumpthegun.co.uk
https://brandaireputation.com/fashion-apparel-accessories/
https://jumpthegun.co.uk
https://1euroseo.com/bs-indicator/fashion-apparel-accessories/jumpthegun-co-uk/


SEMANTIC COHERENCE
Homepage promise vs. Sub-page reality.

19
95% Reputation

There is virtually zero semantic drift between the homepage promise and sub-page delivery. The homepage meta
description claims to sell 'early sixties influenced modern menswear since 1992,' and the sub-pages deliver
exactly this through products like the Charlie Jacket and the Mods & Rockers photobook. The pricing is consistent
with the specialist positioning, and the physical store presence in Brighton anchors the online claims in reality.

TRUST & PROOF
Verifiable evidence vs. Trust Theatre.

14
70% Reputation

DIAGNOSIS: TRUST THEATRE

The site avoids common trust theatre traps like 'as seen in' logos or vague celebrity endorsements. While it
displays significant review counts (over 400), the proof_links_count is only 1, suggesting reviews are hosted
internally rather than linked to a third-party verified platform. However, the inclusion of a specific physical address
(36 Gardner Street, Brighton) and a direct WhatsApp contact number (07754960622) serves as a potent
real-world trust signal.
EVIDENCE: PROOF DENSITY

The proof density is high for an e-commerce platform. Verifiable evidence includes specific material weights
(410gm2), brand names (Houston Japan, Astorflex), a specific physical storefront with hours, and a historical start
date of 1992. Out of the 4 pages analyzed, nearly every product description contains at least two technical
specifications that serve as proof of product knowledge.

COMMODITY FINGERPRINT
Detection of industry cliches/templates.

13
87% Reputation

The site avoids the generic 'sustainable luxury' template that plagues modern fashion. While it uses some
template fingerprints like 'Size Guide' and 'Newsletter,' the value proposition is highly unique to the Brighton Mod
scene. The copy is specific and historical, such as referencing the 'Top Gun' influence on the CWU-36P flight
jacket, which would be difficult for a generic competitor to copy-paste effectively.

IDENTITY & AUTHORITY
Expert verifiability & Schema depth.

13
87% Reputation

DIAGNOSIS: AUTHORITY GAPS

Authority is established through tenure (since 1992) and physical location. There is a small gap in technical
authority as the heading hierarchy is somewhat redundant (repeated H3s and H5s for the same product names),
and there is no Person schema for the founders. However, the mention of 'Photography by Anil Mistry' adds a
layer of creative authority that is rare in commodity e-commerce sites.
EVIDENCE: PERFORMANCE VS. CLAIMS

The site makes few bold performance claims, sticking instead to material and fit descriptions. The claim that the
Charlie jacket is 'rugged enough to be worn day in, day out' is supported by the technical specification of '410gm2
heavy cotton moleskin.' There are no 'unrivaled quality' or 'world-class' assertions that lack material context.

See how to improve >

https://1euroseo.com/bs-indicator/fashion-apparel-accessories/jumpthegun-co-uk/


INDUSTRY MATCH & SCORE SUMMARY

Fashion, Apparel & Accessories Reputation: Jump The Gun
(jumpthegun.co.uk)

Reputation: 87 / 100

INDUSTRY CLASSIFICATION

The site is an exact match for the Fashion, Apparel & Accessories category, specifically targeting a niche

subculture of sixties-influenced modern menswear. The content focuses heavily on specific garment types

(Harringtons, Sta Prest, Moleskin jackets) and heritage brands (Houston, Astorflex, Loake) consistent with

this classification.

"The score of 87 is driven primarily by minor trust verification gaps and technical redundancy in the heading

hierarchy. The information density and semantic coherence are nearly perfect, as the site provides

high-specificity content that directly supports its niche market positioning without using industry-standard

fluff."

ANALYSIS DISCLOSURE & SOURCE ATTRIBUTION

This analysis is part of a non-adversarial audit conducted by 1 Euro SEO. The results are intended as professional feedback to help

improve any website's machine-readability and authority signals. The evaluation is free, and any company can request a fresh audit at

any time.

Any company can use the insights for free and improve its voice. When a company has updated its content, it can always submit a

new audit request, which will be reflected in a new current score.

You are encouraged to visit the live site at https://jumpthegun.co.uk to view the most current version of its content and see directly

what this company is about and what it offers.

Verified Analysis Date: June 20, 2026

(c) 1EuroSEO Independent Evaluator - Non-Sponsored Result
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