Al Reputation Analysis and Signal Evaluation - YUMI
KIM

BRAND Al REPUTATION

Fashion, Apparel & Accessories Reputation: 50
YUMI KIM (yumikim.com)

https://yumikim.com

REPUTATION / 100

Industry: Fashion, Apparel & Accessories

FASHION, APPAREL & ACCESSORIES

B 55.3 Avg Reputation

Based on 2934 businesses audited.

REPUTATION LEVEL

LOWER REPUTATION THAN AVERAGE

YUMI KIM has 5.3 points less reputation than the average for Fashion, Apparel & Accessories.

EXPERT VERDICT

YUMI KIM is a high-polish fashion entity performing 'Sustainability Theatre' to justify premium
price points. While the product aesthetic is clear, the distance between the 'slow fashion' claims
and the lack of supply chain transparency results in a moderate bullshit score. It is a standard
e-commerce site wearing a thin cloak of ethical positioning.

INFO DENSITY 14

Power-words vs. Substance ratio. 47% Reputation

The site exhibits moderate fluff saturation in its conceptual headings like MINDFULLY MADE and OUR STORY
which lack specific nouns or data points. Body substance is diluted by generic phrases such as passionate about
designing timeless pieces without providing material origins or technical durability specs. While OneTreePlanted
is a specific named entity, the claim of zero wasted garments is a high-point fluff assertion lacking any
measurable waste-stream data. Information density is primarily concentrated in product naming and pricing rather
than brand-value proof.


https://yumikim.com
https://brandaireputation.com/fashion-apparel-accessories/
https://yumikim.com
https://1euroseo.com/bs-indicator/fashion-apparel-accessories/yumikim-com/

SEMANTIC COHERENCE 15

Homepage promise vs. Sub-page reality. 75% Reputation

There is a minor drift between the homepage's high-level positioning as a sustainable, Mindfully Made brand and
the sub-pages which function as standard high-velocity e-commerce galleries. The homepage promises an
environmental pledge, but product pages for items like the STASSI LINEN MAXI DRESS do not carry the
sustainability narrative through to specific factory origins or ethical certifications. This creates a disconnect where
'sustainability’ feels like a marketing wrapper rather than a core product feature. Additionally, the 'limited run' claim
on the homepage is psychologically contradicted by the 'EXTRA 25% OFF ALL MARKDOWNS' perpetual sale
messaging on every page.

TRUST & PROOF 9

Verifiable evidence vs. Trust Theatre. 45% Reputation

DIAGNOSIS: TRUST THEATRE

The site displays a review_count of 255 on the homepage and similar counts across sub-pages, yet fails to
provide any proof_links_count to external verification platforms like Trustpilot or REVIEWS.io. The H2 heading
YUMI KIM in the Media is present, but the crawl data shows no specific linked press logos or citations to validate
the claim. This is a classic trust theatre pattern where social proof is stated as a number but remains functionally
unclickable and unverified.

EVIDENCE: PROOF DENSITY

The ratio of verifiable evidence to assertions is low, with approximately one specific partner (OneTreePlanted.org)
against a dozen broad claims of quality and sustainability. Specific evidence is limited to physical store locations
and pricing, while 'ethical' and 'sustainable’ claims are entirely unsubstantiated by third-party certificates (e.g.,
GOTS, B Corp). Proof points for the ‘Media' mentions are notably absent in the text stream, relying on heading
presence alone.

COMMODITY FINGERPRINT 4

Detection of industry cliches/templates. 27% Reputation

The brand's value proposition of effortless style and timeless design is a direct match for 7+ entries in the industry
cliché dictionary. The language used in the MINDFULLY MADE section could be copy-pasted onto almost any
mid-to-high-end fashion competitor without loss of meaning. The template fingerprint is strong, utilizing standard
Shopify-style 'Quick View' and 'Join the VIP List' modules with zero unique positioning beyond the aesthetic of the
prints.



IDENTITY & AUTHORITY 8
Expert verifiability & Schema depth. 53% Reputation

DIAGNOSIS: AUTHORITY GAPS

A significant technical authority gap exists in the schema_json which identifies the brand as a ShoppingCenter
rather than a Brand or FashionStore. Despite the brand being named after a specific individual, there is no Person
schema or verifiable sameAs links for a founder to establish professional authority. The digital footprint relies on
social media links rather than structured professional credentials or industry certifications.

EVIDENCE: PERFORMANCE VS. CLAIMS

The brand makes a bold performance claim regarding its environmental impact, stating that limited runs allow for
zero wasted garments. This claim is unsupported by any audit reports, transparent inventory data, or supply chain
disclosure. The marketing tone suggests an elite, conscious brand, while the technical implementation
(ShoppingCenter schema) and lack of material transparency suggest a standard commodity apparel operation.

INDUSTRY MATCH & SCORE SUMMARY

Fashion, Apparel & Accessories Reputation: YUMI KIM (yumikim.com) Reputation: 50 / 100

INDUSTRY CLASSIFICATION
The site perfectly aligns with the Fashion, Apparel & Accessories industry, focusing specifically on women's
resort wear and floral designs. The content and product listings confirm this classification through
consistent categories like dresses, rompers, and beaded accessories.

"The score of 50 is driven primarily by the Commodity Fingerprint (11/15) and Information Density (16/30)
pillars. The site relies heavily on industry-standard sustainability jargon without providing the technical proof
or transparency required to differentiate it from fast-fashion competitors. The misalignment between its
'slow fashion' narrative and its heavy discount-led sales strategy further solidifies the moderate BS rating."”

ANALYSIS DISCLOSURE & SOURCE ATTRIBUTION

This analysis is part of a non-adversarial audit conducted by 1 Euro SEO. The results are intended as professional feedback to help
improve any website's machine-readability and authority signals. The evaluation is free, and any company can request a fresh audit at
any time.

Any company can use the insights for free and improve its voice. When a company has updated its content, it can always submit a
new audit request, which will be reflected in a new current score.

You are encouraged to visit the live site at https://yumikim.com to view the most current version of its content and see directly what this
company is about and what it offers.

Verified Analysis Date: May 24, 2026

(c) 1IEuroSEO Independent Evaluator - Non-Sponsored Result
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