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https://edy.rakuten.co.jp

REPUTATION / 100

Industry: Financial Services, Banking & Insurance

FINANCIAL SERVICES, BANKING & INSURANCE

B 56.3 Avg Reputation

Based on 1229 businesses audited.

REPUTATION LEVEL

HIGHER REPUTATION THAN AVERAGE

Rakuten Edy, Inc. has 16.7 points more reputation than the average for Financial Services, Banking &
Insurance.

EXPERT VERDICT

Rakuten Edy provides a high-substance, low-bullshit utility experience that largely delivers on its
functional promises. The primary BS detected is atmospheric brand fluff and 'No. 1' claims that
lack the forensic audit trails required for a perfect score. It is a technically sound site that avoids
the 'wealth management' traps by focusing on granular user protocols.

INFO DENSITY 24

Power-words vs. Substance ratio. 80% Reputation

The site exhibits high substance with a low fluff-to-specifics ratio. [H1] and [H2] headings on sub-pages like
/charge/ and /merchants/ are functional (e.g., '"How to Charge', 'Stores that accept Edy') rather than power-word
saturated. Body text is dense with measurable outcomes, such as the '0.5% point return' and specific merchant
counts exceeding 1.2 million. Heading fluff saturation is low, with only the homepage hero containing generic
power words like ‘Convenient' or 'Best'.
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SEMANTIC COHERENCE 17

Homepage promise vs. Sub-page reality. 85% Reputation

Minimal semantic drift is observed; the homepage signal of ‘convenience and points' is directly supported by the
/beginner/ and /charge/ pages which provide specific technical protocols for NFC and IC card usage. There is a
slight disconnect in the 'No. 1' claim on the homepage which is not explicitly substantiated with a methodology link
on the corresponding sub-pages. Messaging consistency across the 4-page sample is high, maintaining the
identity of a utility tool rather than a speculative service.

TRUST & PROOF 12

Verifiable evidence vs. Trust Theatre. 60% Reputation

DIAGNOSIS: TRUST THEATRE

Trust theatre is present in the form of 'Brand Awareness No. 1' badges and high review_counts (visible in
metadata) that lack direct proof_links_count to the original research or audit data. The homepage
trust_theatre_flag is true due to the display of merchant logos (7-Eleven, Lawson) used as authority proxies
without explicit partnership verification links. Bold performance claims regarding market reach lack a specific
dated source, though they are plausible within the Rakuten ecosystem.

EVIDENCE: PROOF DENSITY

The proof density is high for utility-based claims, with over 15 specific merchant brands and 5 distinct technical
charging methods cited across the pages. It fails on 'High-Level' proof, such as third-party security audits or
market share data citations. Most evidence is internal (Rakuten-sourced) rather than externally validated, leading
to a moderate score in the Trust and Proof pillar.

COMMODITY FINGERPRINT 8

Detection of industry cliches/templates. 53% Reputation

The site matches 4 generic_claims from the dictionary, including 'peace of mind' and 'trusted by millions.' The
value proposition is partially unique due to the 'Rakuten Point' ecosystem integration, but the core 'How to use'
sections follow standard payment industry template_fingerprints. Commodity scoring is moderated by the specific
technical instructions for 'Auto-charge' and 'NFC Settings' which differentiate the content from generic financial
marketing.



IDENTITY & AUTHORITY 12
Expert verifiability & Schema depth. 80% Reputation

DIAGNOSIS: AUTHORITY GAPS

Authority is well-established through Rakuten Group's structured data (Organization schema with sameAs links to
official corporate profiles). However, there is a technical credibility gap regarding regulatory disclosure; while it
mentions being a 'Prepaid Payment Instrument’, it lacks a direct link to its FSA registration status in the analyzed
sub-pages. No named experts or Person schema are used, which is appropriate for a product-led utility but
results in a minor score for 'unverifiable expert claims' in the context of financial guidance.

EVIDENCE: PERFORMANCE VS. CLAIMS

The marketing tone is restrained compared to wealth management standards. Performance claims are limited to
technical reliability and merchant acceptance rather than 'investment returns.' The disconnect is limited to the
'trusted by millions' assertion, which is supported by ecosystem scale but lacks a specific, real-time user-counter
or external verification link.

INDUSTRY MATCH & SCORE SUMMARY

Financial Services, Banking & Insurance Reputation: Rakuten Edy, Inc. Reputation: 73 /100

(edy.rakuten.co.jp)
INDUSTRY CLASSIFICATION

The entity is a primary actor in the Financial Services sector, specifically within the e-money and digital
payments sub-industry. While the provided industry dictionary focuses on Wealth Management, the site
demonstrates a category match in the broader financial context, though it lacks the specific ‘Wealth' jargon
due to its utility-based business model.

"The BS score of 73 is primarily driven by Trust and Proof (8/20) and Commodity Fingerprint (7/15). The
lack of external citations for market leadership and the use of 'trusted by millions' clichés prevent a '‘Minimal
BS' rating. Information Density (6/30) and Identity (3/15) are strong, reflecting a high-authority corporate
entity with clear technical deliverables."

ANALYSIS DISCLOSURE & SOURCE ATTRIBUTION

This analysis is part of a non-adversarial audit conducted by 1 Euro SEO. The results are intended as professional feedback to help
improve any website's machine-readability and authority signals. The evaluation is free, and any company can request a fresh audit at
any time.

Any company can use the insights for free and improve its voice. When a company has updated its content, it can always submit a
new audit request, which will be reflected in a new current score.

You are encouraged to visit the live site at https://edy.rakuten.co.jp to view the most current version of its content and see directly what
this company is about and what it offers.

Verified Analysis Date: June 20, 2026
(c) 1EuroSEO Independent Evaluator - Non-Sponsored Result
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