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BRAND Al REPUTATION

Financial Services, Banking & Insurance 83
Reputation: Société Générale
(societegenerale.com)

https://societegenerale.com

REPUTATION / 100

Industry: Financial Services, Banking & Insurance

FINANCIAL SERVICES, BANKING & INSURANCE

B 56.3 Avg Reputation

Based on 1229 businesses audited.

REPUTATION LEVEL

HIGHER REPUTATION THAN AVERAGE

Société Générale has 26.7 points more reputation than the average for Financial Services, Banking &
Insurance.

EXPERT VERDICT

Société Générale operates with remarkably low bullshit, prioritizing institutional data and specific
project financing over marketing fluff. It is a rare example of a corporate entity that proves its
'impact’ through named, dated, and quantified case studies rather than vague adjectives.

INFO DENSITY 25

Power-words vs. Substance ratio. 83% Reputation

Information density is exceptionally high for a corporate site. The body text provides hard metrics such as 110,000
employees, 27M clients, and 58 countries. Project-specific data like the 348M EUR financing for Greenvolt Group
or the 1 GW wind farm in Kazakhstan provides concrete substance over generic claims. Functional headings like
'Document d'enregistrement universel 2026’ replace typical marketing fluff.


https://societegenerale.com
https://brandaireputation.com/financial-services-banking-insurance/
https://societegenerale.com
https://1euroseo.com/bs-indicator/financial-services-banking-insurance/societegenerale-com/

SEMANTIC COHERENCE 20

Homepage promise vs. Sub-page reality. 100% Reputation

Semantic drift is virtually non-existent. The homepage promises expertise in client success and investment, and
the Newsroom and L'Essentiel pages deliver specific instances of these, such as TGV financing in Portugal. The
messaging remains consistent across p6le d'activité descriptions, with sub-pages providing the granular detail
promised by the homepage's high-level summary.

TRUST & PROOF 18

Verifiable evidence vs. Trust Theatre. 90% Reputation

DIAGNOSIS: TRUST THEATRE

The site avoids trust theatre by prioritizing audited transparency over review badges. The mention of the
'Document d'enregistrement universel 2026' and specific press releases for financial results provides high-level
institutional proof. While the review_count is low at 1, the high proof_links_count of 3 and lack of
trust_theatre_flag show a reliance on financial data rather than social proof theatre.

EVIDENCE: PROOF DENSITY

Proof density is high, with a strong ratio of evidence-backed claims (named projects, specific currency amounts)
to vague marketing assertions. The inclusion of the 6.78 MB Universal Registration Document serves as a
primary pillar of verifiable institutional proof. The Newsroom contains over 15 specific news items from the last
two months, providing an active trail of substance.

COMMODITY FINGERPRINT 9

Detection of industry cliches/templates. 60% Reputation

The site uses standard financial clichés like 'valeur durable' and 'relation de confiance' but differentiates through
highly specific geographical and sectoral project descriptions. Template blocks like ‘Le Groupe' and 'Nos activités'
are industry-standard, yet populated with unique details that prevent them from being purely generic. The value
proposition is tied to specific large-scale infrastructure financing, which is difficult for smaller competitors to mimic.

IDENTITY & AUTHORITY 11

Expert verifiability & Schema depth. 73% Reputation

DIAGNOSIS: AUTHORITY GAPS

There are minor authority gaps due to technical implementation, specifically the lack of an H1 tag on the
homepage. Additionally, the 'Autres back office' page (taxonomy term 172) appears as an unindexed technical
remnant, indicating a slight gap in technical content authority. However, the Organization schema is robust,
including sameAs links to all major social platforms.

EVIDENCE: PERFORMANCE VS. CLAIMS

Performance claims are backed by significant financial reporting data and specific client names like Mota-Engil
and Greenvolt Group. The 'Succes clients' section provides verifiable details on financing structures and amounts,
leaving very little disconnect between claims and evidence. Dated news entries from June 2026 confirm the site's
content is current and actively maintained.


https://1euroseo.com/bs-indicator/financial-services-banking-insurance/societegenerale-com/

INDUSTRY MATCH & SCORE SUMMARY

Financial Services, Banking & Insurance Reputation: Société Générale Reputation: 83 /100

(societegenerale.com)
INDUSTRY CLASSIFICATION

Société Générale perfectly aligns with the Financial Services sector, specifically within international banking
and investment. The content focuses on asset financing, economic studies, and retail banking metrics,
confirming its status as a leading European financial group.

"The score of 83 is driven primarily by high Information Density and low Semantic Drift. Minor points were
deducted for technical gaps (Missing H1, exposed taxonomy pages) and standard industry clichés in the
identity section, but the site remains in the 'Minimal BS' category due to its heavy reliance on verifiable
financial metrics."

ANALYSIS DISCLOSURE & SOURCE ATTRIBUTION

This analysis is part of a non-adversarial audit conducted by 1 Euro SEO. The results are intended as professional feedback to help
improve any website's machine-readability and authority signals. The evaluation is free, and any company can request a fresh audit at
any time.

Any company can use the insights for free and improve its voice. When a company has updated its content, it can always submit a
new audit request, which will be reflected in a new current score.

You are encouraged to visit the live site at https://societegenerale.com to view the most current version of its content and see directly
what this company is about and what it offers.

Verified Analysis Date: June 20, 2026
(c) 1IEuroSEO Independent Evaluator - Non-Sponsored Result
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