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B

REPUTATION LEVEL

FOOD, RESTAURANTS & DELIVERY

57.6 Avg Reputation
Based on 2707 businesses audited.

HIGHER REPUTATION THAN AVERAGE

Activia (Danone) has 7.4 points more reputation than the average for Food, Restaurants & Delivery.

EXPERT VERDICT

Activia utilizes a 'Branded Science' strategy where trademarked terminology is used to mask

relatively standard functional food claims. While technically sound and professional, the site

prioritizes emotional lifestyle positioning over transparent scientific proof paths.

See how to improve >

INFO DENSITY
Power-words vs. Substance ratio.

18
60% Reputation

The Information Density score is moderate. While headings like 'Se sentir bien commence à l?intérieur' (Feeling
good starts inside) are high-fluff power phrases, they are balanced by highly specific nouns in recipe headings
such as 'Poké bowl au saumon avec sa sauce Activia' and technical terms like 'Bifidus ActiRegularis'. However,
concept repetition is high; the value proposition regarding gut health is restated across all pages without
introducing significantly new evidence, and the body substance ratio is diluted by a large volume of brief recipe
teasers rather than deep nutritional data.

https://activia.com
https://brandaireputation.com/food-restaurants-delivery/
https://activia.com
https://1euroseo.com/bs-indicator/food-restaurants-delivery/activia-com/


SEMANTIC COHERENCE
Homepage promise vs. Sub-page reality.

16
80% Reputation

There is a minor semantic disconnect between the global homepage and localized sub-pages. The homepage
serves only as a country/language selector (Gatekeeper pattern), providing zero of the promised 'expert tips' or
'gut health' information mentioned in its meta description. However, once a region is selected, the sub-pages
(Belgium/Netherlands) are highly aligned, consistently delivering on the promise of probiotic education and
fiber-rich recipes.

TRUST & PROOF
Verifiable evidence vs. Trust Theatre.

12
60% Reputation

DIAGNOSIS: TRUST THEATRE

The site exhibits low-level Trust Theatre. While review_count is present (e.g., 20 reviews on the Dutch Belgium
page), there is a proof_links_count of only 1 across all pages, suggesting reviews are displayed without external
third-party verification links. Performance claims like 'feeling good starts inside' are subjective, though they are
partially grounded by legally required disclaimers about lactose digestion in the footer.
EVIDENCE: PROOF DENSITY

Proof density is buoyed by specific technical details like the 37°C fermentation temperature and the specific
culture count. However, the ratio of verifiable external evidence to internal assertions is low; most 'Learn More'
paths lead to further brand-authored articles rather than independent peer-reviewed validation.

COMMODITY FINGERPRINT
Detection of industry cliches/templates.

9
60% Reputation

The site hits several industry cliches from the patterns dictionary, including 'delicious' and claims of 'expertise' with
a 'local touch.' The value proposition is highly optimized for the yogurt sector but remains somewhat
copy-pasteable for any probiotic competitor, save for the trademarked 'Bifidus ActiRegularis' nomenclature.
Template language is present in standard 'About Us' and 'Interesting Facts' blocks that use generic marketing
tones.

IDENTITY & AUTHORITY
Expert verifiability & Schema depth.

10
67% Reputation

DIAGNOSIS: AUTHORITY GAPS

Authority gaps are noted in the lack of named nutritional experts. While 'Notre expertise' (Our expertise) is
claimed, there is no Person schema or sameAs links to specific dietitians or scientists who developed the '5
famous bacteria.' The brand relies on the Danone corporate umbrella (Organization schema) rather than
individual human authority to validate its scientific claims.
EVIDENCE: PERFORMANCE VS. CLAIMS

The marketing tone implies a transformative wellness experience ('Se sentir bien'), yet the evidence provided is
primarily culinary. Branded scientific terms like 'Bifidus ActiRegularis' function as semantic placeholders for
substance, as the site does not link to clinical studies or technical white papers to support the 'millions of
probiotics' claim in the provided crawl.



See how to improve >

INDUSTRY MATCH & SCORE SUMMARY

Food, Restaurants & Delivery Reputation: Activia (Danone) (activia.com) Reputation: 65 / 100

INDUSTRY CLASSIFICATION

The website perfectly matches the Food category, specifically focusing on functional dairy products and

nutritional education. The content is heavily focused on gut health, yogurt cultures, and recipes, which

aligns with the industry classification provided.

"The score of 65 is driven primarily by Information Density (due to concept repetition) and Trust and Proof

(due to unverified reviews and trademarked jargon). The site's clean technical schema and alignment

between localized sub-pages prevented a higher BS score, categorizing it as Low-Moderate BS."

ANALYSIS DISCLOSURE & SOURCE ATTRIBUTION

This analysis is part of a non-adversarial audit conducted by 1 Euro SEO. The results are intended as professional feedback to help

improve any website's machine-readability and authority signals. The evaluation is free, and any company can request a fresh audit at

any time.

Any company can use the insights for free and improve its voice. When a company has updated its content, it can always submit a

new audit request, which will be reflected in a new current score.

You are encouraged to visit the live site at https://activia.com to view the most current version of its content and see directly what this

company is about and what it offers.

Verified Analysis Date: May 29, 2026
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