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Industry: Food, Restaurants & Delivery

B

REPUTATION LEVEL

FOOD, RESTAURANTS & DELIVERY

57.6 Avg Reputation
Based on 2707 businesses audited.

HIGHER REPUTATION THAN AVERAGE

Ambrosi SPA has 18.4 points more reputation than the average for Food, Restaurants & Delivery.

EXPERT VERDICT

Ambrosi is a rare example of an industrial-scale enterprise that uses marketing language as a

wrapper for legitimate, measurable substance. The BS score is driven down by a transparency

that extends to legal ratings, energy consumption, and specific subsidiary acquisitions. It is a

functionally 'bullshit-free' corporate presence that prioritizes operational metrics over hollow

storytelling.

See how to improve >

INFO DENSITY
Power-words vs. Substance ratio.

20
67% Reputation

The site maintains a high substance-to-fluff ratio by anchoring marketing headers like 'Il gusto di fare la cosa
giusta' with hard data, such as 66 million liters of milk processed annually and 64% energy self-sufficiency. While
some headings use generic power words like 'eccellenza' or 'qualità,' the body text immediately follows with
specific nouns including 4,300 head of cattle and 40+ local producers. The repetition of the sustainability tagline is
frequent, but it is consistently linked to measurable outcomes rather than remaining purely aspirational. Concept
repetition is moderate but serves to unify the global group's identity.

https://ambrosi.it
https://brandaireputation.com/food-restaurants-delivery/
https://ambrosi.it
https://1euroseo.com/bs-indicator/food-restaurants-delivery/ambrosi-it/


SEMANTIC COHERENCE
Homepage promise vs. Sub-page reality.

18
90% Reputation

The homepage H1 and meta descriptions promise a premium market leadership and Italian tradition, which is
meticulously delivered in the sub-pages. The 'Prodotti' page provides an exhaustive catalog of specific
stock-keeping units (SKUs) with precise weights and aging durations (e.g., Parmigiano Reggiano 30 mesi),
matching the 'premium' signal. There is zero drift between the corporate positioning on the 'Gruppo' page and the
operational realities described on the 'Sostenibilità' page. The hierarchy is clean, moving from broad brand values
to specific subsidiary names and manufacturing metrics.

TRUST & PROOF
Verifiable evidence vs. Trust Theatre.

16
80% Reputation

DIAGNOSIS: TRUST THEATRE

The site avoids trust theatre by backing its claims with verifiable third-party markers such as the AGCM Rating di
Legalità (2++ stars) and World Cheese Awards (Super Gold 2017, Gold 2022). Review counts are low (2 to 6),
suggesting these are native counters or placeholders rather than an attempt to manufacture social proof.
Unsubstantiated claims are rare, as most quality assertions are tied to specific DOP (Denominazione di Origine
Protetta) certifications. The reliance on internal data for CO2 avoidance (1,939,837 KG) is high, but the reference
to the 2021 Sustainability Balance provides a path to external verification.
EVIDENCE: PROOF DENSITY

Verifiable evidence is dense, particularly regarding product specifications and corporate metrics. For every broad
assertion of 'quality,' the site provides a specific DOP link or an award name. The 'Prodotti' page functions as a
verifiable proof of the company's manufacturing capability, listing dozens of distinct products rather than just
generic categories. The ratio of vague assertions to specific proof points is approximately 1:4, which is
exceptionally high for the food industry.

COMMODITY FINGERPRINT
Detection of industry cliches/templates.

9
60% Reputation

The brand uses industry clichés like 'tradizione,' 'qualità,' and 'territorio,' but differentiates itself through its scale
and history (since 1942). The value proposition is not easily copy-pasted because it is tied to specific group
numbers (?437M turnover) and named subsidiaries like Abele Bertozzi and Traversetolese. Some template-style
sections like 'I nostri valori' contain standard corporate language (Legalità, Trasparenza), but the inclusion of the
specific AGCM rating within the 'Legalità' block reduces the boilerplate penalty. The packaging reduction claim
(30% less plastic) is a specific differentiator in an industry often plagued by vague 'green' claims.



IDENTITY & AUTHORITY
Expert verifiability & Schema depth.

13
87% Reputation

DIAGNOSIS: AUTHORITY GAPS

Authority is well-established through the Organization schema and detailed descriptions of the international group
structure (USA, UK, France subsidiaries). The site mentions specific production sites (Castenedolo, Traversetolo)
and certification standards like Classyfarm and ISO 22005:2008. There is a slight gap in Person schema for
leadership figures, but the corporate entity's authority is solidified by the AGCM legal rating and the specific
awards won at the World Cheese Awards. Technical implementation is clean with a coherent heading hierarchy
and no major structural disconnects.
EVIDENCE: PERFORMANCE VS. CLAIMS

There is a strong connection between performance claims and demonstrated reality. A claim of being an
'international leader' is backed by turnover figures and a list of international subsidiaries. The claim of
sustainability is backed by specific energy metrics (1,200,000 kWh from solar) and CO2 avoidance figures. The
only minor disconnect is the age of some data points; the 2022 turnover and 2021 sustainability report are
becoming stale relative to the 2026 analysis date.

See how to improve >

INDUSTRY MATCH & SCORE SUMMARY

Food, Restaurants & Delivery Reputation: Ambrosi SPA (ambrosi.it) Reputation: 76 / 100

INDUSTRY CLASSIFICATION

The content perfectly aligns with the Food & Dairy production sector. The technical specifications of cheese

formats (Julienne, Spicchio, Grattugiato) and the inclusion of specific Italian DOP regulations confirm it is a

major industrial food producer and distributor.

"The score of 76 is exceptionally low, primarily suppressed by high Information Density and Semantic

Coherence. Commodity Fingerprint (6 points) contributed most to the score due to the use of standard

industry cliches like 'passion' and 'tradition.' Trust and Proof (4 points) reflects the minor absence of direct

links to the full sustainability report text and the aging financial data."

ANALYSIS DISCLOSURE & SOURCE ATTRIBUTION

This analysis is part of a non-adversarial audit conducted by 1 Euro SEO. The results are intended as professional feedback to help

improve any website's machine-readability and authority signals. The evaluation is free, and any company can request a fresh audit at

any time.

Any company can use the insights for free and improve its voice. When a company has updated its content, it can always submit a

new audit request, which will be reflected in a new current score.

You are encouraged to visit the live site at https://ambrosi.it to view the most current version of its content and see directly what this

company is about and what it offers.

Verified Analysis Date: May 29, 2026

(c) 1EuroSEO Independent Evaluator - Non-Sponsored Result

https://1euroseo.com/bs-indicator/food-restaurants-delivery/ambrosi-it/
https://ambrosi.it
https://ambrosi.it

