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B

REPUTATION LEVEL

FOOD, RESTAURANTS & DELIVERY

57.6 Avg Reputation
Based on 2707 businesses audited.

HIGHER REPUTATION THAN AVERAGE

The Golden Swallow Bathgate has 7.4 points more reputation than the average for Food, Restaurants &
Delivery.

EXPERT VERDICT

The Golden Swallow is a low-BS, high-commodity local business that succeeds by making very

few ambitious claims. Its score is driven by a lack of modern proof paths (like hygiene ratings and

verified reviews) and a generic template, rather than active deception. It is a 'Time-Capsule' site

that relies on tenure as its sole authority signal.

See how to improve >

INFO DENSITY
Power-words vs. Substance ratio.

22
73% Reputation

The site avoids high-gloss corporate power words, resulting in a low fluff saturation score. However, substance is
also thin; the primary substance is found in the specific claim of 'serving high quality Chinese food for over 44
years' and the 'Established by Mr Yip in 1979' date. Much of the text is functional (Opening Times, phone
numbers) rather than descriptive. The specificity count is moderate due to the inclusion of exact dates and two
distinct phone numbers for delivery services.

http://golden-swallow.co.uk
https://brandaireputation.com/food-restaurants-delivery/
http://golden-swallow.co.uk
https://1euroseo.com/bs-indicator/food-restaurants-delivery/golden-swallow-co-uk/


SEMANTIC COHERENCE
Homepage promise vs. Sub-page reality.

18
90% Reputation

The homepage H1 'Welcome to The Golden Swallow Bathgate' and the meta-description about long-term service
are well-supported by the 'About Us' and 'Menus' pages. There is almost no drift between the promise of a local
Chinese restaurant and the content provided. The messaging is consistent across the 6 analyzed pages, though
the heading hierarchy is repetitive, often using H2 and H3 tags for sidebar-style contact information.

TRUST & PROOF
Verifiable evidence vs. Trust Theatre.

13
65% Reputation

DIAGNOSIS: TRUST THEATRE

While the site reports a review_count of 13-14 across various pages, there are no verification links or third-party
proof paths to platforms like TripAdvisor or Google Reviews. The trust_theatre_flag is false because the site
doesn't aggressively perform trust, but it lacks a verifiable Food Hygiene Rating, which is a critical missing
element in the industry dictionary. The 'Like Us On Facebook' call-to-action is the only external validation attempt,
but it lacks an outbound link in the provided crawl.
EVIDENCE: PROOF DENSITY

The ratio of verifiable evidence to claims is low. While the address and dates are verifiable facts, the quality of the
food and the '44 years' of service rely on the user's local knowledge rather than digital evidence like certifications
or press mentions. There are no links to allergens or dietary information beyond a generic H3 placeholder.

COMMODITY FINGERPRINT
Detection of industry cliches/templates.

6
40% Reputation

The value proposition 'serving high quality Chinese food' is a generic claim found in the industry dictionary and
could be applied to any competitor. The template fingerprints ('About Us', 'Our Menus', 'Contact & Visit Us') are
standard and boilerplate. The site lacks a unique selling proposition beyond its tenure in the Bathgate area. The
repetition of the Facebook and Contact blocks on every page contributes to a high template language score.

IDENTITY & AUTHORITY
Expert verifiability & Schema depth.

6
40% Reputation

DIAGNOSIS: AUTHORITY GAPS

Mr. Yip is mentioned as the authority figure, but there is no Person schema or external 'SameAs' links to verify his
digital footprint or credentials. The Organization schema is functional but basic, lacking links to social profiles or
local business directories. The technical metadata shows a significant lag, with dateModified values ranging from
2016 to 2025, suggesting inconsistent site maintenance.
EVIDENCE: PERFORMANCE VS. CLAIMS

The site makes a bold longevity claim ('over 44 years') which serves as its primary performance indicator. It does
not claim 'award-winning' status or 'best in town' without proof, keeping the disconnect low. The primary
disconnect is the claim of 'high quality' without any professional photography or ingredient sourcing transparency
to back it up.

See how to improve >

https://1euroseo.com/bs-indicator/food-restaurants-delivery/golden-swallow-co-uk/


INDUSTRY MATCH & SCORE SUMMARY

Food, Restaurants & Delivery Reputation: The Golden Swallow Bathgate
(golden-swallow.co.uk)

Reputation: 65 / 100

INDUSTRY CLASSIFICATION

The website perfectly aligns with the Food, Restaurants & Delivery category, focusing on menu displays,

takeaway services, and physical location details. The presence of 'Table Menu' and 'Takeaway Menu'

sub-pages confirms the business model.

"The score of 65 reflects a site that is honest but dated. The Identity/Authority and Commodity Fingerprint

pillars drove the score due to the lack of structured expert data and the use of industry-standard cliches.

The Information Density and Semantic Coherence pillars remained low, indicating a high level of honesty in

their basic claims."

ANALYSIS DISCLOSURE & SOURCE ATTRIBUTION

This analysis is part of a non-adversarial audit conducted by 1 Euro SEO. The results are intended as professional feedback to help

improve any website's machine-readability and authority signals. The evaluation is free, and any company can request a fresh audit at

any time.

Any company can use the insights for free and improve its voice. When a company has updated its content, it can always submit a

new audit request, which will be reflected in a new current score.

You are encouraged to visit the live site at http://golden-swallow.co.uk to view the most current version of its content and see directly

what this company is about and what it offers.
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