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BRAND Al REPUTATION

Food, Restaurants & Delivery Reputation: 69
Liquid L.V. (liquid-iv.com)
https://liquid-iv.com

REPUTATION / 100

Industry: Food, Restaurants & Delivery

FOOD, RESTAURANTS & DELIVERY

B 57.6 Avg Reputation

Based on 2707 businesses audited.

REPUTATION LEVEL

HIGHER REPUTATION THAN AVERAGE

Liquid I.V. has 11.4 points more reputation than the average for Food, Restaurants & Delivery.

EXPERT VERDICT

Liquid 1.V. demonstrates high substance in its product formulations and impact metrics,
significantly lowering its BS score compared to generic health brands. Its primary weaknesses are
technical SEO laziness and a refusal to link its core hydration claims to external scientific proof. It
is a product-heavy site wrapped in a slightly repetitive, template-driven marketing shell.

INFO DENSITY 21

Power-words vs. Substance ratio. 70% Reputation

The site maintains a relatively high substance ratio by citing exact ingredient metrics such as 100mg of Natural
Caffeine, 995mg Electrolytes, and 200mg L-Theanine. However, Information Density is diluted by excessive
concept repetition, specifically the H2 tag Formulated Hydration-First which appears five times on a single product
page. The homepage H2 headings like Stay Chill. Get Hydrated are pure fluff, lacking specific nouns or technical
metrics found deeper in the site.


https://liquid-iv.com
https://brandaireputation.com/food-restaurants-delivery/
https://liquid-iv.com
https://1euroseo.com/bs-indicator/food-restaurants-delivery/liquid-iv-com/

SEMANTIC COHERENCE 18

Homepage promise vs. Sub-page reality. 90% Reputation

There is very low drift between the homepage signal and sub-page substance. The H1 on the Impact page, Your
Hydration Powers Global Impact, is directly supported by specific data points like $6M+ in grants and 15M
servings donated. The transition from the marketing-heavy homepage to the technical FAQ and Impact reports
shows a consistent, though increasingly technical, identity.

TRUST & PROOF 15

Verifiable evidence vs. Trust Theatre. 75% Reputation

DIAGNOSIS: TRUST THEATRE

Trust theatre is present via a review_count of only 12 to 26 across pages, which is statistically improbable for a
brand claiming 15 million annual donations, suggesting heavily filtered or reset social proof. While the site
mentions 3x electrolytes of leading sports drinks, it fails to provide a direct link to the comparative study, leaving
the core performance claim unsubstantiated. The lack of a trust_theatre_flag prevents a higher penalty, but the
proof_links_count remains low at 2 per page.

EVIDENCE: PROOF DENSITY

The proof density is higher than industry averages for D2C brands, with 8+ instances of specific evidence
including ingredient dosages and dated impact goals (2026 target). Vague assertions like better for you and the
planet are balanced by the 1% of revenue metric. The site effectively uses numbers to ground its narrative, even if
it avoids linking to external third-party scientific validation.

COMMODITY FINGERPRINT 8

Detection of industry cliches/templates. 53% Reputation

The brand uses a specific value proposition regarding electrolyte ratios that is not easily copy-pasted, but it
suffers from template language in its footer and FAQ sections. Matches to the industry dictionary include generic
descriptors like zesty and bright and fresh flavors. The FAQ structure (How do | earn points?, When do points
expire?) is a standard loyalty-program fingerprint found across thousands of D2C Shopify stores.

IDENTITY & AUTHORITY 7

Expert verifiability & Schema depth. 47% Reputation

DIAGNOSIS: AUTHORITY GAPS

A significant gap exists in expert verification; the site references a proprietary amino acid-allulose blend but
provides no Person schema or named credentials for the scientific team behind it. Technical implementation is
weak, with an empty H1 on the homepage and a repetitive H2 structure that suggests automated template
deployment rather than curated authority. The Organization schema is present but lacks sameAs links to social
profiles or external registries, limiting its digital footprint.

EVIDENCE: PERFORMANCE VS. CLAIMS

The primary performance claim?faster hydration than water?is a bold assertion without a visible peer-reviewed
citation or clinical white paper linked in the immediate vicinity. Conversely, the social performance claims on the
Impact page are much better supported with specific serving counts (15M) and grant totals ($6M+). The
disconnect lies between the scientific product claims (unverified) and the philanthropic impact claims (highly
specific).



INDUSTRY MATCH & SCORE SUMMARY

Food, Restaurants & Delivery Reputation: Liquid L.V. (liquid-iv.com) Reputation: 69/ 100

INDUSTRY CLASSIFICATION

The site represents a functional beverage brand centered on electrolyte drink mixes. While it fits the broad
Food and Beverage industry, it lacks the traditional restaurant markers like food hygiene ratings or
location-specific menus, focusing instead on D2C product sales and global impact metrics.

"The score of 69 reflects a site that provides significantly more substance than fluff, particularly in its Step 1
and Step 2 evaluations. The score was primarily driven upward by authority gaps in Step 5 (technical
implementation and missing sameAs links) and the template-heavy nature of the membership and FAQ
pages in Step 4. It avoided a 'High BS' rating because it backs its main narrative with verifiable metrics
($6M+ grants, exact mg counts)."

ANALYSIS DISCLOSURE & SOURCE ATTRIBUTION

This analysis is part of a non-adversarial audit conducted by 1 Euro SEO. The results are intended as professional feedback to help
improve any website's machine-readability and authority signals. The evaluation is free, and any company can request a fresh audit at
any time.

Any company can use the insights for free and improve its voice. When a company has updated its content, it can always submit a
new audit request, which will be reflected in a new current score.

You are encouraged to visit the live site at https:/liquid-iv.com to view the most current version of its content and see directly what this
company is about and what it offers.

Verified Analysis Date: May 30, 2026
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