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REPUTATION LEVEL

FOOD, RESTAURANTS & DELIVERY

57.6 Avg Reputation
Based on 2707 businesses audited.

LOWER REPUTATION THAN AVERAGE

Scharffen Berger Chocolates has 37.6 points less reputation than the average for Food, Restaurants &
Delivery.

EXPERT VERDICT

This site is a ghost ship of a brand, presenting a high-gloss facade of luxury chocolate that

collapses upon the first click. With a 75% failure rate on product display pages and a total reliance

on superlative adjectives over technical specs, it scores as Extreme BS. It is currently a marketing

placeholder rather than a functional brand experience.

See how to improve >

INFO DENSITY
Power-words vs. Substance ratio.

9
30% Reputation

The site's heading fluff saturation is significant, with H2s like 'Luxury Chocolates' and 'Shop Premium Chocolate
Gifts' using power words without specific nouns or metrics. Body text relies on generic adjectives such as
'unparalleled depth of flavor' and 'world?s finest cacao' without naming a single country of origin or cacao
percentage. Specificity is nearly absent; while it claims 'Traditional Methods,' it fails to describe a single technical
protocol or tool used in production. Concept repetition is high, as the phrases 'rich, gourmet flavors and artisanal
quality' are copy-pasted across multiple sections of the homepage.

https://scharffenberger.com
https://brandaireputation.com/food-restaurants-delivery/
https://scharffenberger.com
https://1euroseo.com/bs-indicator/food-restaurants-delivery/scharffenberger-com/


SEMANTIC COHERENCE
Homepage promise vs. Sub-page reality.

2
10% Reputation

There is a catastrophic signal-substance disconnect between the homepage and the sub-pages. The homepage
hero section promises 'Gift Box Assortments' and 'Premium Bestsellers' with prominent 'SHOP NOW' buttons.
However, three out of the four crawled sub-pages (all, boxes, and baking) return the message 'There are currently
no products available in this collection.' This creates a maximum drift where the marketing signal is 'Luxury Brand'
but the functional substance is 'Empty/Broken E-commerce Store.'

TRUST & PROOF
Verifiable evidence vs. Trust Theatre.
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15% Reputation

DIAGNOSIS: TRUST THEATRE

Trust theatre is active with a review_count of 69 on the homepage and 59 on secondary pages, yet the
proof_links_count is 0 across the entire site. The trust_theatre_flag is true, indicating reviews are displayed as a
raw number without any verification path or third-party platform link. Bold claims like 'the original farm-to-bar
chocolate' are presented as fact without external citations or historical evidence to back the 'original' status.
EVIDENCE: PROOF DENSITY

The ratio of verifiable evidence to unsubstantiated claims is near zero. Aside from the brand name and its
availability at Harry & David, every other claim?'finest cacao,' 'traditional methods,' 'elevated baking'?is an
assertion without a data point. The site provides 0 proof links to ingredient sourcing, fair trade certifications, or
manufacturing transparency.

COMMODITY FINGERPRINT
Detection of industry cliches/templates.
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27% Reputation

The site matches multiple industry cliches including 'artisan ingredients' (as artisanal quality), 'farm-to-table' (as
farm-to-bar), and 'culinary excellence' (as luxury/premium). The value proposition 'the perfect gift for the chocolate
lovers in your life' is a generic cliché that could be applied to any competitor from Hershey's to Godiva. The
sub-pages use 100% boilerplate template language ('Good news, though... Shopping... is easy') which is
particularly jarring given that no products are actually displayed.



IDENTITY & AUTHORITY
Expert verifiability & Schema depth.

2
13% Reputation

DIAGNOSIS: AUTHORITY GAPS

The schema_json is a basic BreadcrumbList that identifies the site as part of Harry & David rather than
establishing Scharffen Berger's own brand authority. There is no Person schema for the founders or master
chocolatiers, despite claiming a 'Chocolatier?s Collection.' The technical credibility gap is severe; the site lacks
H1 tags on the homepage and serves empty collection pages to users, contradicting its 'premium' and 'luxury'
positioning.
EVIDENCE: PERFORMANCE VS. CLAIMS

The marketing tone claims 'unparalleled depth of flavor' and 'artfully made collections,' yet the site fails to
demonstrate these qualities through real food photography of the interior of the chocolates or specific tasting
notes. There are no results-based claims (e.g., award wins or critic scores) to support the 'Luxury' label. The
disconnect between 'Luxury' branding and the technical failure of the product listings suggests a site that is a
low-priority marketing shell.

See how to improve >

INDUSTRY MATCH & SCORE SUMMARY

Food, Restaurants & Delivery Reputation: Scharffen Berger Chocolates
(scharffenberger.com)

Reputation: 20 / 100

INDUSTRY CLASSIFICATION

The site fits the Food & Sweets category, specifically luxury confectionery. However, the content is heavily

integrated into the Harry & David ecosystem, functioning more as a landing page than a standalone brand

authority.

"The score of 20 is driven primarily by Semantic Coherence (18/20) and Technical Identity (13/15) failures.

The absolute drift between the 'Luxury' promise on the homepage and the 'Empty Store' reality on

sub-pages represents a total breakdown of brand substance. Information density is also a major contributor

due to the high volume of power words paired with zero technical specifications."

ANALYSIS DISCLOSURE & SOURCE ATTRIBUTION

This analysis is part of a non-adversarial audit conducted by 1 Euro SEO. The results are intended as professional feedback to help

improve any website's machine-readability and authority signals. The evaluation is free, and any company can request a fresh audit at

any time.

Any company can use the insights for free and improve its voice. When a company has updated its content, it can always submit a

new audit request, which will be reflected in a new current score.

You are encouraged to visit the live site at https://scharffenberger.com to view the most current version of its content and see directly

what this company is about and what it offers.

Verified Analysis Date: June 19, 2026
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