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REPUTATION / 100

Industry: Government, Municipal & Public Sector

GOVERNMENT, MUNICIPAL & PUBLIC SECTOR

B 68.9 Avg Reputation

Based on 303 businesses audited.

REPUTATION LEVEL

HIGHER REPUTATION THAN AVERAGE

U.S. Army Installation Management Command has 11.1 points more reputation than the average for
Government, Municipal & Public Sector.

EXPERT VERDICT

This site is a rare example of high-substance government communication that prioritizes utility
over optics. It scores a 20 only because of technical metadata failures and a lack of structured
identity, not because of rhetorical bullshit. It functions as a direct service portal for its defined
audience.

INFO DENSITY 25

Power-words vs. Substance ratio. 83% Reputation

The site exhibits high information density with a low fluff-to-substance ratio. It provides specific metrics such as
the 76,000-acre terrain and 27,000-acre live fire complex at Fort Walker. Headings primarily serve as functional
signposts for services like DEERS ID Card and Housing Service Order rather than marketing slogans. The News
section is active and current, with multiple entries dated May 2026, matching the temporal anchor.


https://home.army.mil
https://brandaireputation.com/government-municipal-public-sector/
https://home.army.mil
https://1euroseo.com/bs-indicator/government-municipal-public-sector/home-army-mil/

SEMANTIC COHERENCE 19

Homepage promise vs. Sub-page reality. 95% Reputation

Semantic drift is nearly zero across the audited pages. The homepage functions as a legitimate directory for Army
Garrisons, and the sub-pages for USAG Bavaria and Fort A.P. Hill deliver the specific local infrastructure and
training resources promised by the IMCOM parent page. High-level claims about 'Managing the Regular Army's
Infrastructure' are directly supported by functional work order links and housing directories on the sub-pages.

TRUST & PROOF 18

Verifiable evidence vs. Trust Theatre. 90% Reputation

DIAGNOSIS: TRUST THEATRE

Trust theatre is absent, as the site does not use unverified third-party reviews or marketing badges to
manufacture credibility. Instead, it relies on verifiable proof links including DSN phone numbers (e.g., 526-ROAD)
and official social media guidance for emergency weather updates. The review_count is effectively zero across
most pages, avoiding the trap of unverified testimonial blocks.

EVIDENCE: PROOF DENSITY

Proof density is high due to the abundance of functional tools and dated news. The ratio of vague assertions to
specific evidence is low; for every claim of 'The Best Training', the site provides a specific list of training divisions,
range operations, and sustainable range programs. The inclusion of the 3Rs Explosives Safety Education
Program provides specific, non-generic public value.

COMMODITY FINGERPRINT 12

Detection of industry cliches/templates. 80% Reputation

The site avoids standard corporate clichés in favor of military-specific jargon such as 'Inprocessing', 'FPCON
Guide', and 'DEERS/ID Cards'. While it uses common government template elements like 'About Us' and 'Contact
Us', the body content is highly specialized. The 'We Are... the Army's Home' slogan is the only recurring value
proposition that borders on a cliché, but it remains contextually grounded.

IDENTITY & AUTHORITY 6

Expert verifiability & Schema depth. 40% Reputation

DIAGNOSIS: AUTHORITY GAPS

The primary authority gap is technical rather than rhetorical. There is a complete absence of structured data
(schema_json is null across all pages), which fails to formally link named experts like BG Gant or Safety Officer
Thomas Grejda to the organization. Additionally, technical implementation issues like empty H1 tags on the
Bavaria page and repetitive navigation headings suggest a lack of modern web authority standards.

EVIDENCE: PERFORMANCE VS. CLAIMS

There is no significant disconnect between claims and reality. Claims of 'Warfighter readiness' are backed by
specific news of the 349th Field Hospital sharpening skills at Camp Parks. Claims of community support are
evidenced by specific school closure hotlines and the rollout of a VAT app for soldiers in Germany.



https://1euroseo.com/bs-indicator/government-municipal-public-sector/home-army-mil/

INDUSTRY MATCH & SCORE SUMMARY

Government, Municipal & Public Sector Reputation: U.S. Army Installation Reputation: 80/ 100

Management Command (home.army.mil)
INDUSTRY CLASSIFICATION

The website perfectly aligns with the Government, Municipal & Public Sector category. The content is
strictly focused on garrison operations, soldier services, and public information management without
commercial overreach.

"The score is driven almost entirely by the Identity and Authority pillar (9/15) due to the total lack of
JSON-LD schema and some technical heading hierarchy issues. The site's core content pillars (Density,
Coherence, Proof) are exceptionally strong, reflecting a focus on operational substance over promotional

fluff."

ANALYSIS DISCLOSURE & SOURCE ATTRIBUTION

This analysis is part of a non-adversarial audit conducted by 1 Euro SEO. The results are intended as professional feedback to help
improve any website's machine-readability and authority signals. The evaluation is free, and any company can request a fresh audit at
any time.

Any company can use the insights for free and improve its voice. When a company has updated its content, it can always submit a
new audit request, which will be reflected in a new current score.

You are encouraged to visit the live site at https://home.army.mil to view the most current version of its content and see directly what
this company is about and what it offers.

Verified Analysis Date: May 30, 2026
(c) 1IEuroSEO Independent Evaluator - Non-Sponsored Result


https://home.army.mil
https://home.army.mil

