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B

REPUTATION LEVEL

HEALTHCARE PROVIDERS & MEDICAL CLINICS

61.8 Avg Reputation
Based on 352 businesses audited.

HIGHER REPUTATION THAN AVERAGE

Norville Keynsham has 16.2 points more reputation than the average for Healthcare Providers & Medical
Clinics.

EXPERT VERDICT

Norville Keynsham is a rare example of a healthcare site where the substance actually matches

the signal, primarily due to its refusal to hide behind generic stock photos and corporate speak.

The site is a high-transparency local practice that backs its claims of expertise with a literal face

for every name. The low BS score reflects a genuine business that uses the web to document its

clinical reality rather than to manufacture a marketing persona.

See how to improve >

INFO DENSITY
Power-words vs. Substance ratio.

25
83% Reputation

The site exhibits high substance, particularly in the Meet The Team section which provides detailed biographies
for ten staff members, including specific roles like Lead Optometrist and Qualified Dispensing Optician. While
some headings contain power words like state-of-the-art and impeccable, they are immediately anchored by
specific nouns such as Optical Coherence Tomography and Optomap. The body text maintains a high ratio of
specific information to marketing fluff, citing the year of establishment (1898) and specific local tenure of staff
(e.g., Rachel Moore working locally for 35 years).

https://www.norville-keynsham.co.uk
https://brandaireputation.com/healthcare-providers-medical-clinics/
https://www.norville-keynsham.co.uk
https://1euroseo.com/bs-indicator/healthcare-providers-medical-clinics/norville-keynsham-co-uk/


SEMANTIC COHERENCE
Homepage promise vs. Sub-page reality.

19
95% Reputation

There is virtually zero semantic drift between the homepage signal and the sub-page evidence. The H1 promise
of being an Independent Opticians Keynsham is substantiated on the About Us page with a detailed history and a
clear distinction from corporate chains. The homepage mentions state-of-the-art technology, and the Our Services
page delivers on this by providing dedicated sections for OCT and Optomap imaging. The messaging remains
consistent across all six pages, targeting a local family demographic without shifting the value proposition.

TRUST & PROOF
Verifiable evidence vs. Trust Theatre.

13
65% Reputation

DIAGNOSIS: TRUST THEATRE

The site reports a review_count of 35 with a proof_links_count of 2, indicating that while reviews are referenced,
the external verification path is thin. The schema_json includes an aggregateRating of 5 based on 2 reviews,
which creates a slight discrepancy with the 35 reviews mentioned in the metadata. Claims of being trusted and
local are supported by the extensive team profiles, but the lack of direct links to a third-party review platform like
Trustpilot or Google Reviews for all 35 entries prevents a perfect score in this pillar.
EVIDENCE: PROOF DENSITY

The proof density is robust regarding human capital and equipment, with 10 named staff members and two
specific diagnostic machines cited. However, the site lacks a transparent fee schedule for private exams, referring
only to 15 percent discounts within the Care + Plan. The ratio of verifiable staff identity to vague assertions is
high, but the proof of regulatory compliance (registration numbers) is missing from the text.

COMMODITY FINGERPRINT
Detection of industry cliches/templates.

11
73% Reputation

The site uses several template-style sections such as Meet The Team and Special Offers, but it populates them
with highly unique, non-generic content. The industry clichés present?such as personal touch and expert
care?are used as bridges to specific clinical details rather than standing alone as empty promises. The value
proposition of an independent practice established in 1898 is geographically and historically specific, making it
difficult to copy-paste onto a competitor without significant modification.



IDENTITY & AUTHORITY
Expert verifiability & Schema depth.

10
67% Reputation

DIAGNOSIS: AUTHORITY GAPS

A significant authority gap exists due to the absence of professional registration numbers (GOC or GMC) for the
listed optometrists and dispensing opticians. While names and qualifications like BSc in Ophthalmic Dispensing
are provided, they are not supported by Person schema or sameAs links to regulatory bodies. This makes the
experts verifiable only through manual search rather than structured digital footprints. Additionally, while the site
mentions NHS services, there is no visible CQC registration badge or direct link to regulatory ratings.
EVIDENCE: PERFORMANCE VS. CLAIMS

The site avoids bold, unquantifiable performance claims like world-leading results, opting instead for clinical
process descriptions. The claim of providing next level eyecare is directly linked to the availability of OCT and
Optomap scans, which are objective technical upgrades over standard exams. The disconnect is minimal, as the
marketing tone of impeccable service is grounded in the detailed description of the 30-minute exam process on
the eye-test page.

See how to improve >

INDUSTRY MATCH & SCORE SUMMARY

Healthcare Providers & Medical Clinics Reputation: Norville Keynsham
(www.norville-keynsham.co.uk)

Reputation: 78 / 100

INDUSTRY CLASSIFICATION

The website perfectly aligns with the Healthcare Providers category, specifically operating as a local

independent optician and hearing care practice. The content consistently references clinical services such

as eye examinations, contact lens aftercare, and specialized diagnostic technology like OCT and Optomap.

"The score of 78 is primarily driven by the lack of regulatory registration numbers (GOC/CQC) and the thin

proof-path for the 35 cited reviews. Information Density and Semantic Coherence scores are exceptionally

low (indicating high substance) because the site provides granular details about its team and technology

that align perfectly across all pages. The Authority Gap of 5 is the largest penalty, as clinical expertise

should be anchored by professional IDs in the healthcare sector."

ANALYSIS DISCLOSURE & SOURCE ATTRIBUTION

This analysis is part of a non-adversarial audit conducted by 1 Euro SEO. The results are intended as professional feedback to help

improve any website's machine-readability and authority signals. The evaluation is free, and any company can request a fresh audit at

any time.

Any company can use the insights for free and improve its voice. When a company has updated its content, it can always submit a

new audit request, which will be reflected in a new current score.

You are encouraged to visit the live site at https://www.norville-keynsham.co.uk to view the most current version of its content and see

directly what this company is about and what it offers.
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