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B

REPUTATION LEVEL

HR, RECRUITING & JOB BOARDS

55 Avg Reputation
Based on 192 businesses audited.

LOWER REPUTATION THAN AVERAGE

World Wide People (Worldwide People Limited) has 6 points less reputation than the average for HR,
Recruiting & Job Boards.

EXPERT VERDICT

World Wide People is a technical recruitment brochure stuck in 2005. While it demonstrates deep

niche knowledge through its software lists, the total lack of live jobs and named leadership

suggests a dormant operation or a highly defensive, 'referral-only' business hiding behind a

generic web presence. It is low on marketing fluff but critically high on authority gaps.

See how to improve >

INFO DENSITY
Power-words vs. Substance ratio.

18
60% Reputation

The site maintains a moderate density of substance by listing specific technical stacks such as Oracle BRM,
Calypso, and Misys Loan IQ, which prevents it from being pure fluff. However, the H2 headings are highly
repetitive, such as 'Supporting businesses with their recruitment needs since 2001' appearing on multiple
sub-pages. The body substance ratio suffers from a lack of measurable outcomes; for example, the mission
statement claims to identify 'most suitable resources' without defining success metrics or volume. Specificity is
high regarding 'what' they recruit for but zero regarding 'who' they have successfully placed.

http://www.wwpeople.co.uk
https://brandaireputation.com/hr-recruiting-job-boards/
http://www.wwpeople.co.uk
https://1euroseo.com/bs-indicator/hr-recruiting-job-boards/wwpeople-co-uk/


SEMANTIC COHERENCE
Homepage promise vs. Sub-page reality.

17
85% Reputation

The signal remains remarkably consistent from the Homepage H1 'IT recruitment specialists' through the niche
sub-pages. There is no major drift; the Banking page delivers on the promise of financial sector recruitment by
listing relevant systems like Kondor+ and Sophis. A minor disconnect exists in the 'World Wide' branding versus
the physical anchor in 'Narberth,' which is emphasized on every page, creating a slight tension between global
claims and a highly localized operational footprint. Overall, the site delivers the specific information promised by
its navigation structure.

TRUST & PROOF
Verifiable evidence vs. Trust Theatre.

7
35% Reputation

DIAGNOSIS: TRUST THEATRE

The site displays a review_count of 12 and a proof_links_count of 1, pointing to Yell.com. This is a weak proof
path for a company claiming to serve 'top-tier investment banks' and 'international sectors.' There is a total
absence of case studies, client logos, or placement statistics, which are the expected substance for this industry.
Claims like 'trusted by leading employers' on the homepage are entirely unsubstantiated by any verifiable digital
footprint or named client list.
EVIDENCE: PROOF DENSITY

Proof density is low. While the site cites being established in 2001 (a temporal proof point), it fails to provide any
secondary evidence of activity. There are over 50 specific technologies listed across the site (e.g., Tibco, Sybase,
Murex), but the ratio of tech-words to actual placement-proof is approximately 50:0. The only external validation is
a single link to Yell.com reviews, which is insufficient for an enterprise-level service provider.

COMMODITY FINGERPRINT
Detection of industry cliches/templates.

6
40% Reputation

The site uses heavy template language found in the patterns_json, specifically 'Our mission,' 'Contact Us,' and
'Follow Us' blocks that lack unique brand voice. Clichés like 'finding the right people' and 'connecting you with
opportunity' are prevalent in H2 and H3 tags. While the technical lists are specific, the value proposition?'To be
the number one choice of partner'?is a pure commodity statement that could be applied to any recruitment agency
in the UK. The mention of accepting 'Visa, Maestro and cash' on a high-end executive/IT recruitment site is a
strange commodity fingerprint more aligned with local retail than global consultancy.



IDENTITY & AUTHORITY
Expert verifiability & Schema depth.

1
7% Reputation

DIAGNOSIS: AUTHORITY GAPS

Authority is the weakest pillar, with a score of 14/15. There is no schema_json present on any page, failing to
identify the entity or its leaders via structured data. No individual consultants or directors are named, and there
are no 'Person' schema or LinkedIn sameAs links, leaving the 'vastly experienced team' claim entirely
unverifiable. Most critically for a recruitment site, there are zero 'Current Vacancies' or live job listings, which is a
primary industry red flag suggesting the site may be a static 'ghost' brochure rather than an active agency.
EVIDENCE: PERFORMANCE VS. CLAIMS

The site claims to support 'businesses of all sizes, both in the UK and overseas' and 'top-tier investment banks,'
yet it provides no evidence of these high-stakes relationships. The tone is that of a major international
consultancy, but the content demonstrates only a list of software names and a Pembrokeshire address. There is a
disconnect between the claim of working 'tirelessly to ensure needs are met on time' and the lack of a single case
study or performance metric from the last 25 years of operation.

See how to improve >

INDUSTRY MATCH & SCORE SUMMARY

HR, Recruiting & Job Boards Reputation: World Wide People (Worldwide
People Limited) (www.wwpeople.co.uk)

Reputation: 49 / 100

INDUSTRY CLASSIFICATION

The site strongly aligns with the HR and IT Recruitment category, focusing on contract and permanent

placements in telecoms, banking, and cyber security. The technical taxonomy used (e.g., Murex, Calypso,

OSS/BSS) confirms industry-specific targeting.

"The BS score of 49 is driven primarily by the Identity and Authority pillar (14/15) and Trust and Proof

(13/20). The site loses significant points for having no live vacancies, no schema, and no verifiable team,

despite claiming international expertise. It avoids a higher 'Extreme BS' score only because its technical

sub-pages contain legitimate, industry-specific jargon that proves they understand the technical

requirements of the sectors they claim to serve."

ANALYSIS DISCLOSURE & SOURCE ATTRIBUTION

This analysis is part of a non-adversarial audit conducted by 1 Euro SEO. The results are intended as professional feedback to help

improve any website's machine-readability and authority signals. The evaluation is free, and any company can request a fresh audit at

any time.

Any company can use the insights for free and improve its voice. When a company has updated its content, it can always submit a

new audit request, which will be reflected in a new current score.

You are encouraged to visit the live site at http://www.wwpeople.co.uk to view the most current version of its content and see directly

what this company is about and what it offers.

Verified Analysis Date: May 21, 2026

(c) 1EuroSEO Independent Evaluator - Non-Sponsored Result
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