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REPUTATION LEVEL

MARKETING, SEO & ADVERTISING AGENCIES

54.8 Avg Reputation
Based on 1834 businesses audited.

LOWER REPUTATION THAN AVERAGE

Achi Systems has 7.8 points less reputation than the average for Marketing, SEO & Advertising Agencies.

EXPERT VERDICT

Achi Systems is a technically competent local agency that is currently sabotaging its credibility

with absurdly inflated schema metrics?specifically claiming 16,000 reviews?and unpopulated

team placeholders. While their niche focus on Kenyan SME service providers is high-substance,

their trust signals are pure theatre. It is the digital equivalent of a solid local shop claiming to have

more reviews than the global Apple Store.

See how to improve >

INFO DENSITY
Power-words vs. Substance ratio.

18
60% Reputation

The heading fluff saturation is moderate, with generic CTAs like Ready to Grow Your Business? balanced by
highly specific niche titles such as 10 Considerations for Building a Website to Market Fridge Repair Services.
The body substance ratio is bolstered by the FAQ section on the service page, which provides actual price ranges
(KSh 25,000 to 300,000+) and specific timelines (2 to 4 weeks for standard builds). However, the site suffers from
concept repetition, re-stating 500+ projects and 98% satisfaction across every single sub-page without introducing
new supporting data. While the blog content is fresh (May 2026), much of the body text consists of standard
SEO-centric advice rather than proprietary frameworks.

https://achisystems.co.ke
https://brandaireputation.com/marketing-seo-advertising-agencies/
https://achisystems.co.ke
https://1euroseo.com/bs-indicator/marketing-seo-advertising-agencies/achisystems-co-ke/


SEMANTIC COHERENCE
Homepage promise vs. Sub-page reality.

16
80% Reputation

The homepage H1 and hero signal a broad focus on Website Design and Digital Marketing, which the sub-pages
deliver with high consistency. There is minimal drift between the promised service level on the homepage and the
detailed service breakdowns on the service page, both targeting the same SME/startup demographic in Nairobi.
Messaging remains stable across the About Us and Contact pages, maintaining the Born in Nairobi. Built for
Kenya identity. The only minor disconnect is the inclusion of highly technical AI Optimization (AIO) claims in the
schema and headers that are not deeply explained in the body substance, suggesting a bit of keyword-chasing.

TRUST & PROOF
Verifiable evidence vs. Trust Theatre.

0
0% Reputation

DIAGNOSIS: TRUST THEATRE

Trust and Proof is the highest source of bullshit, primarily driven by a statistically impossible claim in the
schema_json where the reviewCount is listed as 16,000 for a local boutique agency founded in 2015. This trust
theatre flag is corroborated by the fact that despite these claims, the proof_links_count remains critically low (0 to
3 across pages) with no external verification paths to Clutch, Google Business, or live project URLs. Testimonials
are present but use generic names like Kariuki M. and Amina W. without company logos or links to the actual
websites built, rendering them unverifiable social proof.
EVIDENCE: PROOF DENSITY

Across 6 pages, the ratio of verifiable proof to assertions is low; there are 31 claims of specific outcomes but only
3 internal links to blog-based examples and 0 outbound links to external validators. The FAQ provides the highest
density of substance, answering practical questions on costs and tech stacks (WordPress, WooCommerce),
which partially offsets the generic fluff in the hero sections. The total lack of live client site URLs in the crawl data
for an agency claiming 500+ builds is a critical proof deficit.

COMMODITY FINGERPRINT
Detection of industry cliches/templates.

8
53% Reputation

The site uses several industry clichés such as data-driven results and measurable results, but partially
differentiates through its focus on local Kenyan payment integrations like M-Pesa. The value proposition is a
standard commodity agency model, though the specific niche blog categories for appliance repair businesses
offer a slight unique selling proposition that prevents it from being a pure copy-paste template. The How We Work
and Why Choose Us sections use boilerplate template language, including a dedicated account manager claim
which is a standard red flag for small teams without verifiable staff counts.



IDENTITY & AUTHORITY
Expert verifiability & Schema depth.

5
33% Reputation

DIAGNOSIS: AUTHORITY GAPS

A significant authority gap exists on the About page where the text Team Photo - Replace with actual image is
visible, indicating a failure to provide real human evidence of the claimed team. Named individuals like James
Muriuki and Amina Wangari lack Person schema or sameAs links to LinkedIn, making them unverifiable digital
ghosts in a high-trust service category. While the technical implementation of schema is clean (LocalBusiness
and ProfessionalService), the mismatch between the claimed 16,000 reviews and the actual digital footprint
suggests an authority inflation tactic.
EVIDENCE: PERFORMANCE VS. CLAIMS

The disconnect between the bold performance claim of 500+ projects delivered and the absence of a named,
clickable portfolio is a primary source of friction. The site claims a 98% client satisfaction rate and 200%
engagement increases for clients like Njeri O., but these metrics lack timeframes, baselines, or proof paths. The
aggregateRating value of 4.8 is self-reported in the JSON-LD without any connection to third-party verification
engines, creating a closed loop of unverified success claims.

See how to improve >

INDUSTRY MATCH & SCORE SUMMARY

Marketing, SEO & Advertising Agencies Reputation: Achi Systems
(achisystems.co.ke)

Reputation: 47 / 100

INDUSTRY CLASSIFICATION

The website perfectly aligns with the Marketing, SEO, and Advertising Agency category, focusing heavily

on localized search engine optimization and website development for Kenyan SMEs. The presence of

niche-specific content regarding appliance repair and local services confirms a deep-funnel SEO strategy

typical of hyper-local agencies.

"The score of 47 is driven primarily by the Trust and Proof pillar (20/20) and Identity Gaps (10/15). The

massive discrepancy in review counts and the 'Replace with actual image' placeholders prevent this from

being a low-BS site, despite the decent localized content and transparent pricing in the FAQ."

ANALYSIS DISCLOSURE & SOURCE ATTRIBUTION

This analysis is part of a non-adversarial audit conducted by 1 Euro SEO. The results are intended as professional feedback to help

improve any website's machine-readability and authority signals. The evaluation is free, and any company can request a fresh audit at

any time.

Any company can use the insights for free and improve its voice. When a company has updated its content, it can always submit a

new audit request, which will be reflected in a new current score.

You are encouraged to visit the live site at https://achisystems.co.ke to view the most current version of its content and see directly

what this company is about and what it offers.

Verified Analysis Date: May 19, 2026

(c) 1EuroSEO Independent Evaluator - Non-Sponsored Result
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