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REPUTATION LEVEL

MARKETING, SEO & ADVERTISING AGENCIES

54.8 Avg Reputation
Based on 1834 businesses audited.

HIGHER REPUTATION THAN AVERAGE

First Place SEO has 3.2 points more reputation than the average for Marketing, SEO & Advertising
Agencies.

EXPERT VERDICT

First Place SEO provides refreshing pricing transparency in a gatekept industry, but its credibility

is currently sabotaged by 'Trust Theatre' discrepancies in review counts and a broken

Achievement counter that literally claims a 0% success rate. It is a high-functioning template site

that desperately needs to name its clients and its founder.

See how to improve >

INFO DENSITY
Power-words vs. Substance ratio.

16
53% Reputation

The site achieves high density in its service packages, providing specific counts for deliverables such as '2 SEO
articles each month' and 'Track 4 key search terms.' However, this is balanced by significant heading fluff in H2s
like 'More Customers. Less Guesswork' and 'Websites That Win Customers.' The Achievements block contains
placeholder-style failures where text claims '0k+ Keyword terms' and '0% All of our clients,' which acts as negative
substance.

https://firstplaceseo.co.uk
https://brandaireputation.com/marketing-seo-advertising-agencies/
https://firstplaceseo.co.uk
https://1euroseo.com/bs-indicator/marketing-seo-advertising-agencies/firstplaceseo-co-uk/


SEMANTIC COHERENCE
Homepage promise vs. Sub-page reality.

19
95% Reputation

Homepage signals are tightly aligned with sub-page content; the promise of London-based SEO and AI search
visibility is consistently explored across the SEO, PPC, and Web Design sub-pages. Drift is minimal, as the
pricing models (£500-£2000) remain identical across all service-specific landing pages, maintaining a cohesive
'affordable agency' identity.

TRUST & PROOF
Verifiable evidence vs. Trust Theatre.

5
25% Reputation

DIAGNOSIS: TRUST THEATRE

There is a severe lack of consistency in trust signals: the homepage claims '295+ reviews,' the SEO services
page claims 'over 250,' while the schema JSON-LD reports only '139.' Furthermore, the primary case study
regarding an accountancy firm lacks a name, and the 'Achievements' section currently lists success metrics at '0'
(e.g., '0% of clients enjoying higher positions'), likely due to a template counter error that hasn't been audited.
EVIDENCE: PROOF DENSITY

Verified proof is moderate; there are names attached to some testimonials (Andrew Stefano, Steven Watts), but
the lack of outbound links to third-party review platforms or live portfolio sites keeps the proof density low. For
every specific price point (high proof), there is a vague performance claim about 'Turn Clicks into Customers' (low
proof).

COMMODITY FINGERPRINT
Detection of industry cliches/templates.

8
53% Reputation

The site utilizes standard agency template fingerprints including 'Why Choose Us' and 'Our Process' blocks filled
with jargon like 'ROI-driven' and 'Ethical SEO.' The 'Compare Agency' table on the Camden location page is a
classic commodity cliché, pitting the brand against a strawman 'Average Agency' with generic red-X markers for
'Dedicated Account Manager' and 'Useful Reporting.'

IDENTITY & AUTHORITY
Expert verifiability & Schema depth.

10
67% Reputation

DIAGNOSIS: AUTHORITY GAPS

Authority is anchored to a founder identified only as 'Paul' with no surname or digital footprint linked via Person
schema or social profiles. While the LocalBusiness schema is technically sound, the reliance on a virtual office
address (International House, 4 Maddox Street) without named senior specialists or a verified partner status
badge creates an authority gap for a 'market leader.'
EVIDENCE: PERFORMANCE VS. CLAIMS

The disconnect is primarily technical; while the agency claims to be experts in AI search and technical SEO, the
homepage Achievement section displays broken '0%' metrics. Claims of increasing traffic by '121%' for
anonymous Shopify stores cannot be verified, shifting the content from forensic proof to marketing anecdote.

See how to improve >

https://1euroseo.com/bs-indicator/marketing-seo-advertising-agencies/firstplaceseo-co-uk/


INDUSTRY MATCH & SCORE SUMMARY

Marketing, SEO & Advertising Agencies Reputation: First Place SEO
(firstplaceseo.co.uk)

Reputation: 58 / 100

INDUSTRY CLASSIFICATION

The site perfectly aligns with the Marketing and SEO agency category, focusing heavily on local London

search intent and modern generative search optimization (AEO/GEO). The content demonstrates an

understanding of industry-standard tools like Semrush and Google Search Console.

"The score of 58 is driven by high marks for Information Density (due to pricing/package specifics) but

penalized by a high Trust and Proof score due to the '0%' Achievement failure and review count

contradictions."

ANALYSIS DISCLOSURE & SOURCE ATTRIBUTION

This analysis is part of a non-adversarial audit conducted by 1 Euro SEO. The results are intended as professional feedback to help

improve any website's machine-readability and authority signals. The evaluation is free, and any company can request a fresh audit at

any time.

Any company can use the insights for free and improve its voice. When a company has updated its content, it can always submit a

new audit request, which will be reflected in a new current score.

You are encouraged to visit the live site at https://firstplaceseo.co.uk to view the most current version of its content and see directly

what this company is about and what it offers.

Verified Analysis Date: May 19, 2026
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