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Marketing, SEO & Advertising Agencies 40

Reputation: LinkBiz (linkbiz.com.br)
https://linkbiz.com.br

REPUTATION / 100

Industry: Marketing, SEO & Advertising Agencies

B

REPUTATION LEVEL

MARKETING, SEO & ADVERTISING AGENCIES

54.8 Avg Reputation

Based on 1834 businesses audited.

LOWER REPUTATION THAN AVERAGE

LinkBiz has 14.8 points less reputation than the average for Marketing, SEO & Advertising Agencies.

EXPERT VERDICT

LinkBiz presents as a competent local agency but relies heavily on unverified trust signals and

repetitive template content to project enterprise-level scale. The inclusion of 'Resultados
Garantidos' and the lack of named experts or verified reviews places them firmly in the high-BS
bracket for sophisticated buyers. The proprietary tools provide some substance, but they are
currently buried under layers of generic performance jargon.

INFO DENSITY 14

Power-words vs. Substance ratio.

47% Reputation

The Information Density score of 16 reflects a tension between high-level fluff and specific metrics. While the site
cites impressive figures such as a 400% increase in leads and R$ 14 million in managed spend, these are diluted
by extreme heading fluff saturation, including repetitive H2 tags like 'Receba agora uma Ligagéo de um
Especialista’ and 'Usamos a Forca do Marketing Digital Para Aumentar Suas Vendas'. The concept of 'increasing
sales' is repeated 12+ times across the analyzed pages without evolving the technical explanation of how the
results are achieved. The specificity is present in percentages, but missing in terms of named client entities linked
to those specific numbers.


https://linkbiz.com.br
https://brandaireputation.com/marketing-seo-advertising-agencies/
https://linkbiz.com.br
https://1euroseo.com/bs-indicator/marketing-seo-advertising-agencies/linkbiz-com-br/

SEMANTIC COHERENCE 13

Homepage promise vs. Sub-page reality. 65% Reputation

There is a notable semantic disconnect between the channel-specific landing pages and the conversion elements.
For example, on the Meta Ads sub-page, the primary call-to-action button still reads 'Saiba como o Google pode
aumentar seus lucros!', suggesting a template-level failure to align messaging with the user's intent. Furthermore,
the 'years in market' claim drifts between 14 and 15 years across different pages, indicating poor content
synchronization. The heading hierarchy is structurally weak, with H1 tags often used for plan names like 'PRO’
rather than defining the page's primary value proposition.

TRUST & PROOF 20

Verifiable evidence vs. Trust Theatre. 100% Reputation

DIAGNOSIS: TRUST THEATRE

Trust is heavily manufactured rather than verified, resulting in a score of 15. Although the site features a
'DEPOIMENTOS' (Testimonials) section, the review_count is 0 across all structured data, and the
proof_links_count is only 1 on the homepage, indicating that testimonials are likely hard-coded text without
third-party verification. The claim of 'Resultados Garantidos' (Guaranteed Results) is a major industry red flag that
typically signals high bullshit, as performance marketing involves external variables that cannot be guaranteed.
The presence of a 'Google Partner PREMIER' badge lacks a direct outbound link to the official Google partner
directory for verification.

EVIDENCE: PROOF DENSITY

The proof density is low, dominated by unverified percentages. Out of 18,501 characters analyzed, only five
specific data points are provided (percentages and one aggregate spend figure), while the rest of the text is
comprised of generic marketing assertions and repetitive CTAs. The ratio of substantiated claims to vague
‘growth' promises is approximately 1:10.

COMMODITY FINGERPRINT 6

Detection of industry cliches/templates. 40% Reputation

The site's fingerprint is a mix of generic agency boilerplate and unique tool-based positioning. Matches for
industry jargon such as 'marketing de performance' and value prop cliches like ‘gerarmos mais lucros para sua
empresa’ are frequent. However, the mention of proprietary technology like 'LinkFone' and 'LinkPages' provides
some differentiation from a standard ‘copy-paste’ agency model. Despite this, the 'Nossos Planos' section uses a
commodity pricing structure (‘'SOB CONSULTA") that is standard for low-to-mid tier agencies.



IDENTITY & AUTHORITY 2
Expert verifiability & Schema depth. 13% Reputation

DIAGNOSIS: AUTHORITY GAPS

A critical authority gap exists due to the total absence of structured data (schema_json is null) and the anonymity
of the team. The site claims to have 'profissionais certificados' and 'analistas dedicados,' yet not a single human
expert is named, nor is there any Person schema to verify their expertise. The technical implementation
contradicts the claim of being a digital authority, as evidenced by missing H1 tags on the homepage and
inconsistent copyright years (2024 vs 2025) that are stale relative to the 2026 anchor date.

EVIDENCE: PERFORMANCE VS. CLAIMS

The disconnect is driven by bold performance claims that lack named attribution. While the site lists case studies
by industry (e.g., 'Varejo para profissionais de constru¢&o'), it fails to name the actual businesses that achieved
the cited 300% or 400% gains. This 'phantom evidence' approach is a common tactic to project authority without
allowing prospective clients to verify the claims independently.

INDUSTRY MATCH & SCORE SUMMARY

Marketing, SEO & Advertising Agencies Reputation: LinkBiz (linkbiz.com.br) Reputation: 40/ 100

INDUSTRY CLASSIFICATION
The site strongly aligns with the Marketing and Advertising Agency category, specifically focusing on
performance marketing and paid media. The content consistently references industry-standard tools like
Google Ads and Meta Ads, confirming its functional classification.

"The score of 40 is primarily driven by the Identity and Authority pillar (13/15) and Trust and Proof pillar
(15/20). The total absence of schema and unverified testimonials created a significant gap between the
agency's claims of being 'Premier' partners and the forensic evidence provided by the technical
implementation."”

ANALYSIS DISCLOSURE & SOURCE ATTRIBUTION

This analysis is part of a non-adversarial audit conducted by 1 Euro SEO. The results are intended as professional feedback to help
improve any website's machine-readability and authority signals. The evaluation is free, and any company can request a fresh audit at
any time.

Any company can use the insights for free and improve its voice. When a company has updated its content, it can always submit a
new audit request, which will be reflected in a new current score.

You are encouraged to visit the live site at https://linkbiz.com.br to view the most current version of its content and see directly what
this company is about and what it offers.

Verified Analysis Date: May 19, 2026
(c) 1EuroSEO Independent Evaluator - Non-Sponsored Result
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