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BRAND Al REPUTATION

Marketing, SEO & Advertising Agencies 48
Reputation: Lithos Digital (lithosdigital.com)
https://lithosdigital.com

REPUTATION / 100

Industry: Marketing, SEO & Advertising Agencies

MARKETING, SEO & ADVERTISING AGENCIES

B 54.8 Avg Reputation

Based on 1829 businesses audited.

REPUTATION LEVEL

LOWER REPUTATION THAN AVERAGE

Lithos Digital has 6.8 points less reputation than the average for Marketing, SEO & Advertising Agencies.

EXPERT VERDICT

Lithos Digital presents a polished, high-authority facade but relies on ambiguous review counts
and anonymous 'UK experts' to build trust. While the specific keyword metrics for Wine Outlet
prove they can deliver, their claim to 'Fix Marketing' is standard agency hyperbole that remains
entirely unsubstantiated by the content. It is a competent agency wrapped in a layer of
unnecessary philosophical fluff.

INFO DENSITY 16

Power-words vs. Substance ratio. 53% Reputation

The heading fluff saturation is high, particularly the H1 'We Are Here to Fix Marketing. For Good." which lacks any
specific noun or entity. While body text includes some substance like 'offices in three countries' and 'over 15 years
of experience,' it is frequently diluted by conceptual repetition regarding ‘'marketing with meaning' and ‘restoring
truth.' There is a significant presence of power words such as 'innovative,' 'results-driven," and 'unpredictable’
without immediate technical qualifiers. Specificity is present in the Wine Outlet case study results (#1 ranking for
234 keywords), but this is the only deeply granular piece of evidence provided across six pages.


https://lithosdigital.com
https://brandaireputation.com/marketing-seo-advertising-agencies/
https://lithosdigital.com
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SEMANTIC COHERENCE 13

Homepage promise vs. Sub-page reality. 65% Reputation

There is a notable drift between the homepage signal and sub-page substance. The hero section promises to 'Fix
Marketing," implying a disruptive or proprietary methodology, yet the service pages (SEO, PPC) describe standard
industry practices like 'Keyword Research' and 'A/B testing.' The identity shifted from a global 'fixing' force on the
homepage to a standard agency using a comparison table (Lithos vs Other Agencies) on the sub-pages. The
heading hierarchy is logically consistent, though many H3s are repeated exactly (e.g., 'Why Lithos Digital?' and
'We?re the cornerstone...' appear twice on the homepage), suggesting template-driven redundancy.

TRUST & PROOF 8

Verifiable evidence vs. Trust Theatre. 40% Reputation

DIAGNOSIS: TRUST THEATRE

A major trust theatre flag exists in the discrepancy between the text and schema. Multiple service pages display
'4.950 reviews' in the clean text, while the JSON-LD schema for the PPC page reports an aggregateRating
reviewCount of only '29." This formatting choice is highly suspicious, as it uses a dot separator that could lead a
casual user to read '4,950" instead of '4.9/5 based on 50 reviews.' Furthermore, while awards like 'The Netty
Awards 2024' are mentioned, there are no outbound proof links to the external award registries or the verified
review platforms within the provided data.

EVIDENCE: PROOF DENSITY

The proof density is moderate but concentrated. Verifiable evidence is limited to the Wine Outlet case study
(listing #1 rankings for specific keywords like 'special wines') and a list of client URLSs in the footer of service
pages. Vague assertions like 'skyrocketed organic results' and 'multiplied sales' are used 4x more frequently than
specific data points. The reliance on a single success story to anchor multiple service pages reduces the overall
proof-to-fluff ratio.

COMMODITY FINGERPRINT 4

Detection of industry cliches/templates. 27% Reputation

The site heavily utilizes the 'Boutique vs Big Agency' cliché, particularly in its 'Why Lithos Digital?' section which
claims 'Flexible, adaptable pricing' versus the 'High payroll costs' of competitors. This value proposition is a
commodity fingerprint that could be copy-pasted onto almost any mid-market agency. Cliché density is high, with
repeated use of 'ROI-driven,' 'data-driven," and 'measurable results.' The 'Steps to SEO Success' section follows a
boilerplate structure (Research, Audit, On-Page, Off-Page) found in thousands of agency templates.



IDENTITY & AUTHORITY 7

Expert verifiability & Schema depth. 47% Reputation

DIAGNOSIS: AUTHORITY GAPS

The site claims to be composed of 'professionals with years of experience at top agencies abroad, particularly in
the UK, but fails to name a single human being. There is no Person schema or sameAs links for founders or lead
strategists, creating an authority gap where 'UK Expertise' is claimed but unverifiable. The technical
implementation is clean with valid schema and heading tags, which provides some baseline credibility, but the
lack of named experts for a service-based business is a significant BS-contributor.

EVIDENCE: PERFORMANCE VS. CLAIMS

The disconnect is most visible in the 'Fixing Marketing' claim; the site demonstrates standard marketing, not a 'fix'
for the industry's flaws. Bold assertions like ‘we make trends' are not backed by any white papers or thought
leadership pieces in the crawled data. The claim that they 'only take on a limited number of clients' is used as a
scarcity tactic on every service page, but lacks a baseline or timeframe to prove it isn't just a permanent sales
hook.

INDUSTRY MATCH & SCORE SUMMARY

Marketing, SEO & Advertising Agencies Reputation: Lithos Digital Reputation: 48 / 100

(lithosdigital.com)
INDUSTRY CLASSIFICATION

The content perfectly aligns with the Marketing and SEO Agency category, focusing on technical
deliverables like organic keyword growth, PPC ROI, and social media engagement. However, the tone
leans heavily into 'consultancy-speak,' which is typical for agencies attempting to differentiate through
philosophy rather than unique technology.

"The score of 48 is driven primarily by Information Density (14/30) and Trust Theatre discrepancy (12/20).

The high volume of 'meaning' based fluff and the '4.950' review count ambiguity were the most significant

penalties. The score was partially salvaged by the inclusion of specific keyword numbers for one client and
a technically sound schema implementation."

ANALYSIS DISCLOSURE & SOURCE ATTRIBUTION

This analysis is part of a non-adversarial audit conducted by 1 Euro SEO. The results are intended as professional feedback to help
improve any website's machine-readability and authority signals. The evaluation is free, and any company can request a fresh audit at
any time.

Any company can use the insights for free and improve its voice. When a company has updated its content, it can always submit a
new audit request, which will be reflected in a new current score.

You are encouraged to visit the live site at https:/lithosdigital.com to view the most current version of its content and see directly what
this company is about and what it offers.

Verified Analysis Date: May 19, 2026

(c) 1EuroSEO Independent Evaluator - Non-Sponsored Result
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