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REPUTATION / 100

Industry: Marketing, SEO & Advertising Agencies

MARKETING, SEO & ADVERTISING AGENCIES

B 54.8 Avg Reputation

Based on 1835 businesses audited.

REPUTATION LEVEL

HIGHER REPUTATION THAN AVERAGE

MediaGroup Worldwide has 6.2 points more reputation than the average for Marketing, SEO & Advertising
Agencies.

EXPERT VERDICT

MediaGroup Worldwide is a high-substance agency that undermines its own credibility through
technical laziness and unverified trust signals. While they effectively prove their international
scale and enterprise capability with named case studies, the lack of schema and zero external
review verification creates a 'black box' effect. They are likely as competent as they claim, but
they fail to provide the forensic proof paths required for a perfect score.

INFO DENSITY 23

Power-words vs. Substance ratio. 77% Reputation

Information density is surprisingly high for the agency category, with a low fluff-to-substance ratio in the body text.
While H4 headings like Global, Analytical, and Responsive are generic, the body copy includes highly specific
metrics such as 2 300% ROAS, 17X ROAS, and a 179% increase in organic traffic. The site avoids pure
abstraction by naming specific clients like Saxo Bank, Carl Hansen & Son, and Rudolph Care within its primary
service descriptions.
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SEMANTIC COHERENCE 17

Homepage promise vs. Sub-page reality. 85% Reputation

Semantic drift is minimal; the homepage promise of being an International Marketing Agency is consistently
backed by sub-pages listing offices in Switzerland, Denmark, Poland, Hong Kong, and the UK. Unlike many
agencies that claim global scale but show only local case studies, MediaGroup provides specific examples of
multi-market campaigns, such as a 15-market SEO strategy for Saxo Bank. Minor drift occurs in the technical
implementation where multiple H1 tags confuse the structural narrative.

TRUST & PROOF (5)

Verifiable evidence vs. Trust Theatre. 30% Reputation

DIAGNOSIS: TRUST THEATRE

The site exhibits significant Trust Theatre, recording a trust_theatre_flag across all six analyzed pages. While it
claims over 120 reviews, the proof_links_count is 0, meaning these testimonials exist only as unverified text
blocks without outbound links to third-party platforms like Clutch or Google Business. The meta description's claim
of being an award-winning agency is unsubstantiated by any visible list of specific accolades or external
verification links.

EVIDENCE: PROOF DENSITY

Proof density is high regarding client names and percentage-based results, but low regarding third-party
verification. The site lists over 10 named enterprise clients (Universal, Citi, Rakuten) and provides 4 specific
ROAS/Traffic case study highlights on the homepage alone. The ratio of vague assertions to specific evidence is
roughly 1:3, which is better than industry standards, but the total lack of external proof links remains the primary
BS driver.

COMMODITY FINGERPRINT 10

Detection of industry cliches/templates. 67% Reputation

The commodity fingerprint is moderate, utilizing industry clichés such as data-driven strategy and digital
transformation. Boilerplate template sections like What makes MediaGroup different? and What our clients say
about us are present, but their impact is softened by the inclusion of specific client names and regional team
photos. The core value proposition?true international localization with 20+ first languages?is more distinct than
the average agency's growth mission statement.



IDENTITY & AUTHORITY 5
Expert verifiability & Schema depth. 33% Reputation

DIAGNOSIS: AUTHORITY GAPS

Authority gaps are primarily technical; despite positioning themselves as data-driven and analytical, the
schema_json is null across the analyzed data. There is no structured Organization or Person schema to verify the
digital footprint of named leaders like Bart Burggraaf or to link the business to external authority entities.
Furthermore, the use of multiple H1 tags on single pages (e.g., the Contact and Services pages) contradicts their
claim of high-level Technical SEO expertise.

EVIDENCE: PERFORMANCE VS. CLAIMS

The disconnect is low because bold performance claims are usually tethered to a named client. For instance, the
claim of 2,700+ B2B leads is explicitly connected to Rockfon. However, the lack of a date for these results
(temporal anchor) makes it difficult to determine if these are current achievements or stale legacy data, which
slightly detaches the signal from its modern substance.

INDUSTRY MATCH & SCORE SUMMARY

Marketing, SEO & Advertising Agencies Reputation: MediaGroup Worldwide Reputation: 61 /100

(www.mediagroupww.com)
INDUSTRY CLASSIFICATION

The content strongly confirms the classification as an international marketing and SEO agency. The site
provides specific regional office details and multi-lingual service claims that align with the marketing agency
category.

"The score of 61 is driven largely by the Trust and Proof pillar (14/20) due to high unverified review counts
and the Identity and Authority pillar (10/15) due to missing schema and technical SEO inconsistencies.
These penalties were offset by very strong Information Density (7/30), as the agency provides more
concrete numbers and named enterprise clients than 90% of its competitors. The site is high-substance but
technically unoptimized for authority."

ANALYSIS DISCLOSURE & SOURCE ATTRIBUTION

This analysis is part of a non-adversarial audit conducted by 1 Euro SEO. The results are intended as professional feedback to help
improve any website's machine-readability and authority signals. The evaluation is free, and any company can request a fresh audit at
any time.

Any company can use the insights for free and improve its voice. When a company has updated its content, it can always submit a
new audit request, which will be reflected in a new current score.

You are encouraged to visit the live site at https://www.mediagroupww.com to view the most current version of its content and see
directly what this company is about and what it offers.
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