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REPUTATION / 100

Industry: Marketing, SEO & Advertising Agencies

MARKETING, SEO & ADVERTISING AGENCIES

B 54.8 Avg Reputation

Based on 1834 businesses audited.

REPUTATION LEVEL

HIGHER REPUTATION THAN AVERAGE

The NAI: Network Advertising Initiative has 8.2 points more reputation than the average for Marketing, SEO
& Advertising Agencies.

EXPERT VERDICT

The site is a low-BS utilitarian tool that suffers from technical neglect and content emptiness
rather than intentional deception. It lacks the marketing fluff of an agency but fails to provide the
instructional substance its headings promise.

INFO DENSITY 12

Power-words vs. Substance ratio. 40% Reputation

The site suffers from extreme substance absence with only 19 characters of clean text provided across the
primary pages. While the headings are specific to technical privacy tasks, such as 'Advertising Privacy Settings on
TVs and Streaming Devices,' there is no body substance to fulfill the promise of the H1. This results in a high
score for specificity absence and body substance ratio due to the lack of actual instructions or technical protocols
within the text.
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SEMANTIC COHERENCE 20

Homepage promise vs. Sub-page reality. 100% Reputation

There is zero semantic drift detected because the homepage and sub-pages are nearly identical in content and
structure. The H1 'How to Opt Out' is consistently supported by device-specific H3 headings across all crawled
pages. However, the consistency is a result of content repetition rather than deep structural alignment.

TRUST & PROOF 7

Verifiable evidence vs. Trust Theatre. 35% Reputation

DIAGNOSIS: TRUST THEATRE

A trust theatre flag is triggered by the review_count of 6 combined with a proof_links_count of 0. This indicates
that user sentiment is referenced or counted without providing a verifiable path to the source of these reviews. No
external validation or third-party proof paths are present in the structured data or page text.

EVIDENCE: PROOF DENSITY

Proof density is very low because there is no verifiable evidence provided in the text to back up the utility of the
tool. With zero proof links and a total lack of technical specifications or dated success metrics (e.g., number of
opt-outs processed), the site relies entirely on the authority of its domain name.

COMMODITY FINGERPRINT 15

Detection of industry cliches/templates. 100% Reputation

The site is remarkably free of agency clichés and template-based marketing language. It does not use any terms
from the provided patterns_json such as 'ROI-driven’ or ‘'full-funnel marketing,' as it is a utilitarian resource rather
than a commercial offering. Its value proposition is highly unique to the NAI's specific industry role.

IDENTITY & AUTHORITY 9

Expert verifiability & Schema depth. 60% Reputation

DIAGNOSIS: AUTHORITY GAPS

While the schema_json correctly identifies the organization and its purpose, there is a total absence of Person
schema or named industry experts. For an organization acting as a regulatory authority, the lack of sameAs links
to official profiles or leadership expertise creates a digital footprint gap. Technical credibility is also hampered by
the broken heading hierarchy on sub-pages where H3s follow the H1 with no H2 transition.

EVIDENCE: PERFORMANCE VS. CLAIMS

The site makes no bold performance or revenue claims, which significantly lowers its BS score compared to
traditional marketing firms. The disconnect lies in the instructional nature of the site; it claims to provide a method
to 'Opt Out' but provides almost no textual guidance on how to perform the action. This creates a disconnect
between the functional signal and the content substance.

INDUSTRY MATCH & SCORE SUMMARY
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Reputation: 63 /100

INDUSTRY CLASSIFICATION

The website is categorized under Marketing & Advertising, but it does not function as a service-based
agency. Instead, it serves as a non-profit industry compliance tool for consumer privacy, which explains the
lack of typical 'growth' and 'ROI' jargon.

"The score of 63 is primarily driven by the information density pillar due to the 19-character text count and
the trust theatre flags. It avoids the high BS range (60+) by completely eschewing commodity marketing
jargon and maintaining perfect messaging consistency. The identity and authority gaps contribute a minor
penalty for the lack of expert verification.”

ANALYSIS DISCLOSURE & SOURCE ATTRIBUTION

This analysis is part of a non-adversarial audit conducted by 1 Euro SEO. The results are intended as professional feedback to help
improve any website's machine-readability and authority signals. The evaluation is free, and any company can request a fresh audit at
any time.

Any company can use the insights for free and improve its voice. When a company has updated its content, it can always submit a
new audit request, which will be reflected in a new current score.

You are encouraged to visit the live site at http://optout.networkadvertising.org to view the most current version of its content and see
directly what this company is about and what it offers.
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