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REPUTATION LEVEL

MARKETING, SEO & ADVERTISING AGENCIES

54.8 Avg Reputation
Based on 1835 businesses audited.

HIGHER REPUTATION THAN AVERAGE

Springbok has 27.2 points more reputation than the average for Marketing, SEO & Advertising Agencies.

EXPERT VERDICT

Springbok is a high-substance enterprise agency that uses stylized 'creative' jargon as a brand

wrapper rather than a substitute for capability. The presence of named experts, specific B-Corp

certification, and recent award-winning cases for Fortune 500 brands places them in the top tier of

agency credibility. While the 'kissing' marketing theme is slightly precious, the forensic evidence

of 350+ experts and specific revenue-based results proves the agency is not selling hot air.

See how to improve >

INFO DENSITY
Power-words vs. Substance ratio.

25
83% Reputation

The site exhibits a dual nature in its information density; while the primary H1 and H2 headings like 'Where digital
and creative kiss' and 'Turn kisses into industry recognition' are high-fluff power word constructs, the body text is
exceptionally dense with substance. Specific claims such as '74% Revenue Boost' for Neckermann and
'AkzoNobel's First-Party Data Strategy' provide concrete anchors for their services. The concept of 'talking is
better than scrolling' is repeated across all pages, which acts as a minor fluff-based call-to-action but doesn't
detract from the high volume of specific nouns. The ratio of generic marketing jargon to hard evidence is low, as
demonstrated by the inclusion of exact award names like 'Bronze Euro Effie' and specific client names throughout
the body.

https://www.searchresult.nl
https://brandaireputation.com/marketing-seo-advertising-agencies/
https://www.searchresult.nl
https://1euroseo.com/bs-indicator/marketing-seo-advertising-agencies/searchresult-nl/


SEMANTIC COHERENCE
Homepage promise vs. Sub-page reality.

18
90% Reputation

The homepage hero promise of 'digital and creative kiss' is consistently delivered across sub-pages without
significant drift. Sub-pages for Services and Cases provide direct evidence for both the 'digital' (Data, SEO,
Marketing Automation) and 'creative' (Brand Campaign, Identity) components of the signal. The 'About Us' page
substantiates the 'Big Tech' claim by citing 350+ experts and 7 offices, aligning well with the enterprise-level case
studies shown on the homepage. There are no contradictions between the high-level brand positioning and the
granular service offerings such as Accessibility Audits or CMS migrations.

TRUST & PROOF
Verifiable evidence vs. Trust Theatre.

18
90% Reputation

DIAGNOSIS: TRUST THEATRE

Trust theatre is minimal because the agency relies on verifiable industry accolades rather than generic star
ratings; the homepage lacks a review widget but leads with a 'Turn kisses into industry recognition' section
containing 8+ specific awards. The review_count is low across pages (0 on homepage, 1 on cases), but this is
neutralized by the proof_links_count and the presence of high-profile client logos like Honda, Kia, and PostNL.
The claims of being B-Corp certified are a major trust signal that suggests third-party verification, reducing the
reliance on 'theatre' mechanisms.
EVIDENCE: PROOF DENSITY

The ratio of verifiable proof to assertions is among the highest in the industry category, with named clients (Lidl,
Renault, Bridgestone) and specific dated results from 2025 and 2026. The site provides 6+ granular case studies
on the cases page, each categorized by service and industry, which satisfies the proof expectations for enterprise
agencies. The blog updates are highly current, with posts dated April 2026, indicating an active and legitimate
expertise footprint. Specific technical protocols like 'Generative Engine Optimization (GEO)' are listed as
deliverables rather than just buzzwords.

COMMODITY FINGERPRINT
Detection of industry cliches/templates.

9
60% Reputation

The site hits high marks for industry clichés including 'data-driven strategy,' 'marketing automation,' and
'AI-powered,' which triggers a point penalty for cliché density. The value proposition of combining creativity with
data is a common trope in the agency world, yet Springbok differentiates itself through its 'fixed-rate menu' via Joe
Public and its B-Corp status. Template fingerprints like 'Our Services' and 'Meet the Team' are present but contain
highly specific content, such as named experts like Alyona Matvieieva with IAAP certifications. Despite the jargon,
the unique merger of specific agency brands (Joe Public, Dawn) creates a fingerprint that is difficult for a generic
competitor to copy-paste.



IDENTITY & AUTHORITY
Expert verifiability & Schema depth.

12
80% Reputation

DIAGNOSIS: AUTHORITY GAPS

Authority is well-established through the listing of 14+ named team members with specific titles and 'Book a call'
options, though the absence of Schema.org JSON-LD in the provided data is a technical authority gap for an
agency claiming 'big tech' status. The presence of IAAP-certified accessibility experts provides verifiable niche
authority that many competitors lack. While team members are named, the lack of Person schema or sameAs
links to professional profiles like LinkedIn in the metadata slightly increases the authority gap score. However, the
mention of physical offices in 10 locations across multiple continents provides significant real-world authority.
EVIDENCE: PERFORMANCE VS. CLAIMS

There is a strong connection between performance claims and actual results; for instance, the claim of helping
Nissan is backed by the specific metric of '500,000 Social Media Engagements.' Vague assertions like
'measurable results' are rare, replaced instead by case study titles that lead with the outcome, such as '800%
more clicks' for PostNL. The tone remains professional and result-oriented, avoiding the 'guaranteed results' red
flag common in high-BS agencies. The only disconnect is the 'Where innovation meets impact' fluff, but it is
immediately followed by a description of AI-powered brand characters for Ethias.

See how to improve >

INDUSTRY MATCH & SCORE SUMMARY

Marketing, SEO & Advertising Agencies Reputation: Springbok
(www.searchresult.nl)

Reputation: 82 / 100

INDUSTRY CLASSIFICATION

The website perfectly aligns with the Marketing, SEO, and Advertising Agency category. It demonstrates a

sophisticated integration of creative agency services (via Joe Public) and technical digital performance,

supported by deep case studies and a large regional footprint across the Netherlands and Belgium.

"The low BS score of 82 is driven by the extreme proof density and recentness of the evidence provided

(Effies 2025/2026). The site avoids the typical agency pitfalls of 'guaranteed rankings' or 'unnamed client

results.' Minor points were added for the missing schema identity and the high density of industry clichés in

the service descriptions."

ANALYSIS DISCLOSURE & SOURCE ATTRIBUTION

This analysis is part of a non-adversarial audit conducted by 1 Euro SEO. The results are intended as professional feedback to help

improve any website's machine-readability and authority signals. The evaluation is free, and any company can request a fresh audit at

any time.

Any company can use the insights for free and improve its voice. When a company has updated its content, it can always submit a

new audit request, which will be reflected in a new current score.

You are encouraged to visit the live site at https://www.searchresult.nl to view the most current version of its content and see directly

what this company is about and what it offers.

Verified Analysis Date: May 19, 2026

(c) 1EuroSEO Independent Evaluator - Non-Sponsored Result
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