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BRAND Al REPUTATION

Marketing, SEO & Advertising Agencies 49
Reputation: Weave Asia (weave.asia)

https://weave.asia

REPUTATION / 100

Industry: Marketing, SEO & Advertising Agencies

MARKETING, SEO & ADVERTISING AGENCIES

B 54.8 Avg Reputation

Based on 1834 businesses audited.

REPUTATION LEVEL

LOWER REPUTATION THAN AVERAGE

Weave Asia has 5.8 points less reputation than the average for Marketing, SEO & Advertising Agencies.

EXPERT VERDICT

Weave Asia is a legitimate service provider currently hiding behind a half-finished template. While
their client list and specific keyword metrics provide a foundation of substance, the presence of
Lorem Ipsum in their FAQs and duplicate headings on service pages is an amateur-tier failure for
an agency claiming SEO dominance. They are selling 'cutting-edge technology' through a site that
appears neglected.

INFO DENSITY 15

Power-words vs. Substance ratio. 50% Reputation

The heading fluff saturation is moderate, with functional headings like Social Media and Search Engine
Optimisation balanced against fluff-heavy phrases such as Results-Driven Digital Marketing and Ready to start
winning. While the body text frequently lapses into generic industry jargon like maximize your digital presence, it
provides specific substance in case study sections, citing 16 major keywords on the first page and 14 out of 16
keywords ranked. However, the density is undermined by high concept repetition, particularly the Asia-centric
full-service agency value proposition mirrored across all service pages.
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SEMANTIC COHERENCE 16

Homepage promise vs. Sub-page reality. 80% Reputation

The homepage H1 and hero promise an Asia-centric focus with a global outlook, which is consistently supported
by sub-pages targeting regional platforms like WeChat, Naver, and Kakao. There is minor drift on the SEM page
where the content for Google Ads is duplicated under two identical H2 Benefits of SEM headings, suggesting a
copy-paste error in the layout. Generally, the signal of being a regional specialist is maintained, though the depth
of the regional strategy is not fully explored beyond listing platform names.

TRUST & PROOF 11

Verifiable evidence vs. Trust Theatre. 55% Reputation

DIAGNOSIS: TRUST THEATRE

The site exhibits trust theatre by reporting review counts in the schema data (e.g., 42 reviews on the SEO page)
without providing direct outbound proof paths or verification links to third-party platforms like Clutch or Google
Business. The trust_theatre_flag is false, yet the reliance on static testimonial text like Credits to Mei Ping and
Celin without external validation creates a closed-loop proof system. Most performance claims, such as increase
conversions by 2x, lack a baseline or specific timeframe, falling into the trap of unsubstantiated marketing
assertions.

EVIDENCE: PROOF DENSITY

The proof density is salvaged by the inclusion of a Projects page featuring named clients like Silvester Legal,
Medela, and HIMA. There are approximately 8+ specific client mentions and 4 distinct SEO metrics cited, which
moves the site out of the extreme BS category. However, the ratio of verifiable outbound proof to internal
assertions is low, as the site lacks verified partner badges or links to live campaign examples.

COMMODITY FINGERPRINT 3

Detection of industry cliches/templates. 20% Reputation

A critical failure in uniqueness is the presence of Lorem ipsum placeholder text in the Frequently Asked Questions
sections on both the Best Social Media Agency and Best SEO Agency pages. This indicates a heavy reliance on
unedited templates, which severely damages the claim of being a cutting-edge digital agency. The value
proposition includes standard industry cliches like we treat your company as if it were our own and we are an
extension of your team, making the core messaging easily interchangeable with thousands of competitors.



IDENTITY & AUTHORITY 4

Expert verifiability & Schema depth. 27% Reputation

DIAGNOSIS: AUTHORITY GAPS

There is a significant authority gap as no specific leadership team or individual experts are profiled; the only
names appearing are within testimonials (e.g., Keane, Mei Ping) without accompanying Person schema or
LinkedIn sameAs links. While the Organization schema exists, it lacks the depth required to establish individual
thought leadership, relying instead on generic agency-level claims of 10 years of experience. The technical
implementation is marred by the duplicate H2 structures on the SEM page and the placeholder text, which
contradicts the agency's claim of technical SEO excellence.

EVIDENCE: PERFORMANCE VS. CLAIMS

The site makes bold performance promises, such as increase your conversions by 2x and lower your
cost-per-click, yet the case studies provided are over three years old (June 2022) relative to the 2026 system
date. This temporal gap suggests the agency is resting on stale results while making aggressive current-day
performance guarantees. The disconnect between claiming to be the BEST in Asia and having broken
placeholder text in the FAQ section creates a significant credibility chasm.

INDUSTRY MATCH & SCORE SUMMARY

Marketing, SEO & Advertising Agencies Reputation: Weave Asia Reputation: 49 /100

(weave.asia)
INDUSTRY CLASSIFICATION

The site perfectly aligns with the Digital Marketing and SEO Agency category, providing service-specific
pages for SEO, SEM, and Social Media Management. The content reflects industry standards for agency
structures, targeting both Singapore and Malaysia markets as indicated in the office headers.

"The score of 49 reflects a moderate BS level driven primarily by the Commaodity Fingerprint and Identity
pillars. The presence of template placeholders and the lack of named experts significantly increased the
score, while the presence of named clients and specific keyword rankings prevented a higher BS rating.
The technical inconsistencies (duplicate H2s) in an agency claiming technical expertise also contributed to
the authority penalty."

ANALYSIS DISCLOSURE & SOURCE ATTRIBUTION

This analysis is part of a non-adversarial audit conducted by 1 Euro SEO. The results are intended as professional feedback to help
improve any website's machine-readability and authority signals. The evaluation is free, and any company can request a fresh audit at
any time.

Any company can use the insights for free and improve its voice. When a company has updated its content, it can always submit a
new audit request, which will be reflected in a new current score.

You are encouraged to visit the live site at https://weave.asia to view the most current version of its content and see directly what this
company is about and what it offers.

Verified Analysis Date: May 19, 2026
(c) 1EuroSEO Independent Evaluator - Non-Sponsored Result
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