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BRAND Al REPUTATION
Marketing, SEO & Advertising Agencies 81
Reputation: Digital Advertising Alliance of
Canada (DAAC) (youradchoices.ca)

https://youradchoices.ca

REPUTATION / 100

Industry: Marketing, SEO & Advertising Agencies

MARKETING, SEO & ADVERTISING AGENCIES

B 54.8 Avg Reputation

Based on 1834 businesses audited.

REPUTATION LEVEL

HIGHER REPUTATION THAN AVERAGE

Digital Advertising Alliance of Canada (DAAC) has 26.2 points more reputation than the average for
Marketing, SEO & Advertising Agencies.

EXPERT VERDICT

An exceptionally rare example of an industry-adjacent site that survives forensic scrutiny through
radical transparency, named leadership, and hard fiscal data. It functions as a beacon of
substance in an industry typically defined by vanity metrics and semantic fluff.

INFO DENSITY 23

Power-words vs. Substance ratio. 77% Reputation

The site exhibits high substance, specifically on the business registration page where it provides granular fee tiers
such as $9,562 CAD for large firms and $2,575 CAD for small businesses. While some headings like [H1] The
Icon is Your Beacon contain metaphorical power words, the body text immediately grounds these claims in
technical specifics like token identifiers and advertising IDs. The ratio of specific nouns to marketing adjectives is
significantly higher than industry averages, citing named entities like Ad Standards and various trade
associations.


https://youradchoices.ca
https://brandaireputation.com/marketing-seo-advertising-agencies/
https://youradchoices.ca
https://1euroseo.com/bs-indicator/marketing-seo-advertising-agencies/youradchoices-ca/

SEMANTIC COHERENCE 19

Homepage promise vs. Sub-page reality. 95% Reputation

There is virtually zero drift between the homepage signal and sub-page substance. The homepage H1 What is
Interest-Based Advertising? sets an educational tone that is rigorously supported by the detailed compliance
guides and news updates found on deeper pages. The transition from consumer-facing education on the
homepage to professional fee structures on the registration page is logically consistent and maintains a unified
organizational identity.

TRUST & PROOF 14

Verifiable evidence vs. Trust Theatre. 70% Reputation

DIAGNOSIS: TRUST THEATRE

The site reports a review_count of 6 to 10 across various pages, yet these reviews lack external verification links
to platforms like Google or Trustpilot, which triggers a minor trust theatre flag. However, this is largely mitigated
by the presence of proof_links_count = 2 and clear outbound links to the independent enforcement body, Ad
Standards. The claims of compliance are backed by a public news archive featuring specific compliance reports
from 2023, 2024, and 2025.

EVIDENCE: PROOF DENSITY

Proof density is high, with the site listing exactly six founding member associations (ACA, A2C, CMA, etc.) and
providing a clear 'Participation Comparison Table." Every major claim regarding consumer control is paired with a
functional tool or a named third-party enforcement partner, representing a 4:1 ratio of evidence-backed claims to
general assertions.

COMMODITY FINGERPRINT 12

Detection of industry cliches/templates. 80% Reputation

The site avoids most agency clichés like growth hacking or ROI-driven, though it does utilize some value
proposition cliches such as Builds trust and responsible corporate citizen. The structure uses standard templates
like About Us and DAAC News, but the content within these blocks is highly specific to the Canadian regulatory
landscape, making the value proposition impossible to copy-paste onto a generic competitor.

IDENTITY & AUTHORITY 13

Expert verifiability & Schema depth. 87% Reputation

DIAGNOSIS: AUTHORITY GAPS

Authority is well-established through the listing of a full Board of Directors and Staff, including Julie Ford
(Executive Director) and Caroline Moul (Chair). A minor gap exists as these individuals are not currently
connected to individual Person schema or sameAs LinkedIn profiles within the structured data, though the
Organization schema itself is robust and includes valid address and social media data.

EVIDENCE: PERFORMANCE VS. CLAIMS

The disconnect is minimal because the DAAC does not promise marketing ‘results' like revenue or traffic. Instead,
it claims to provide a 'self-regulatory program,’ which it proves through the existence of its 'Choice Tools,' a public
complaint mechanism, and an independent accountability partner. The 'Strong Compliance' claims are dated April
8, 2026, making them extremely current relative to the May 2026 analysis date.



INDUSTRY MATCH & SCORE SUMMARY

Marketing, SEO & Advertising Agencies Reputation: Digital Advertising Reputation: 81 /100

Alliance of Canada (DAAC) (youradchoices.ca)
INDUSTRY CLASSIFICATION

The site functions as a non-profit regulatory and educational body for the digital advertising ecosystem. It
matches the industry classification by serving as the central standards authority for Canadian programmatic
and interest-based advertising practices.

"The low score of 81 is driven by the site's exceptional transparency regarding fees and organizational
structure. Minor points were accrued only for the lack of external verification for the 'review_count' metadata
and the absence of individual expert schema."

ANALYSIS DISCLOSURE & SOURCE ATTRIBUTION

This analysis is part of a non-adversarial audit conducted by 1 Euro SEO. The results are intended as professional feedback to help
improve any website's machine-readability and authority signals. The evaluation is free, and any company can request a fresh audit at
any time.

Any company can use the insights for free and improve its voice. When a company has updated its content, it can always submit a
new audit request, which will be reflected in a new current score.

You are encouraged to visit the live site at https://youradchoices.ca to view the most current version of its content and see directly
what this company is about and what it offers.

Verified Analysis Date: May 21, 2026
(c) 1IEuroSEO Independent Evaluator - Non-Sponsored Result
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