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BRAND Al REPUTATION

Media, News & Publishing Reputation: 58
Penguin Books (penguin.com)

https://penguin.com

REPUTATION / 100

Industry: Media, News & Publishing

MEDIA, NEWS & PUBLISHING

B 65.3 Avg Reputation

Based on 829 businesses audited.

REPUTATION LEVEL

LOWER REPUTATION THAN AVERAGE

Penguin Books has 7.3 points less reputation than the average for Media, News & Publishing.

EXPERT VERDICT

Penguin's website is a 'Ghost Library': a prestigious front door with zero books on display. The
high-altitude fluff of the homepage masks a functional, almost purely administrative
rights-management tool. It is not trying to sell you books, but rather to manage the legal pipes
behind them, leading to a high BS score on its aspirational claims.

INFO DENSITY 11

Power-words vs. Substance ratio. 37% Reputation

The homepage is an information vacuum, containing only 183 characters and an H1 'Penguin is committed to
changing the world one book at a time' which is 100% fluff. In contrast, sub-pages like /subrights-co-agents/
exhibit high substance, listing over 60 specific co-agents with physical addresses and phone numbers. The
'Reading Matters' H3 is repeated across all pages without adding new information, contributing to a high repetition
penalty. While the sub-pages contain technical specifics for rights licensing, the primary entry point is devoid of
any measurable data or named entities.
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https://penguin.com
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SEMANTIC COHERENCE 12

Homepage promise vs. Sub-page reality. 60% Reputation

There is a significant disconnect between the aspirational 'Signal' of the homepage and the functional 'Substance’
of the sub-pages. The homepage promises to 'fuel the imagination and guide the soul,' but the actual site content
is a dry administrative portal for 'licensing entire book translation' and 'monetary offers for rights.' The H1 promise
of ‘changing the world' never manifests in the content, which focuses exclusively on the legalities of 'reprint rights'
and 'tax papers.' This creates a moderate drift from visionary brand to transactional back-office.

TRUST & PROOF 12

Verifiable evidence vs. Trust Theatre. 60% Reputation

DIAGNOSIS: TRUST THEATRE

The site exhibits metadata-level trust theatre; the homepage schema reports a review_count of 12, yet zero actual
reviews or testimonials are visible in the text. There are no proof_links_count to external validation sources like
bestseller lists or industry awards, despite the company's size. Performance claims such as 'utmost care and
enthusiasm' and 'eminent works' are presented as self-evident truths without linked evidence or third-party
verification paths.

EVIDENCE: PROOF DENSITY

The ratio of proof to fluff is imbalanced toward administrative proof. While the site provides 100% verification for
*how* to contact a rights agent in Latvia, it provides 0% evidence for its claim of 'changing the world." Specific
evidence (names, addresses, technical rights instructions) is high on internal pages, but external proof paths
(links to external news or awards) are non-existent in the crawl.

COMMODITY FINGERPRINT 12

Detection of industry cliches/templates. 80% Reputation

The brand slogan 'Because Reading Matters' functions as a value proposition cliché that could apply to any
publisher or bookstore. However, the site avoids a higher score in this pillar because the list of imprints (Avery,
Berkley Romance, Dial Books for Young Readers) is a unique asset that cannot be copy-pasted by competitors.
The template language on the FAQ and Co-Agents pages is strictly functional, avoiding the typical "Why Choose
Us' generic blocks found in more marketing-heavy BS sites.



IDENTITY & AUTHORITY 11

Expert verifiability & Schema depth. 73% Reputation

DIAGNOSIS: AUTHORITY GAPS

Authority is primarily established through the sheer volume of imprints, but the human element is weak. Author
'Gabi Jonikas' is attributed to most resource pages in the schema but lacks a digital footprint (Person schema or
sameAs links) within the provided data. The technical implementation is bare-bones; while the JSON-LD is
present, it uses generic Article and WebPage types rather than leveraging Organization schema to highlight the
brand's global status or history.

EVIDENCE: PERFORMANCE VS. CLAIMS

The site claims to publish 'great writers and gifted storytellers' in its meta description, yet not a single author is
named across the four audited pages. The performance claim of being a 'proud publisher of beloved books' is
entirely unsubstantiated by actual titles or sales metrics in the text. The gap between the marketing tone of
‘eminent works' and the reality of a site that is essentially a contact directory is stark.

INDUSTRY MATCH & SCORE SUMMARY

Media, News & Publishing Reputation: Penguin Books (penguin.com) Reputation: 58 /100

INDUSTRY CLASSIFICATION
The site fits the Media and Publishing category perfectly, specifically as a legacy book publisher. The
presence of detailed imprint lists (Viking, Putnam, Riverhead) and subsidiary rights protocols confirms its
role as a primary content originator rather than a news aggregator.

"The score of 58 is driven primarily by Information Density (19/30) due to a nearly empty homepage and the
repetitive use of brand slogans. Semantic Coherence (8/20) and Trust Theatre (8/20) contributed further
points because of the disconnect between the 'soul-guiding' vision and the dry 'tax paper' requirements of
the sub-pages. The score remains in the 'Moderate' range because the internal directory data is highly
specific and authentic, preventing a total BS classification."

ANALYSIS DISCLOSURE & SOURCE ATTRIBUTION

This analysis is part of a non-adversarial audit conducted by 1 Euro SEO. The results are intended as professional feedback to help
improve any website's machine-readability and authority signals. The evaluation is free, and any company can request a fresh audit at
any time.

Any company can use the insights for free and improve its voice. When a company has updated its content, it can always submit a
new audit request, which will be reflected in a new current score.

You are encouraged to visit the live site at https://penguin.com to view the most current version of its content and see directly what this
company is about and what it offers.
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