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BRAND Al REPUTATION
Medical Devices, Pharma & Biotech 87
Reputation: Eisai Inc. (LENVIMA)
(lenvima.com)

https://lenvima.com

REPUTATION / 100

Industry: Medical Devices, Pharma & Biotech

MEDICAL DEVICES, PHARMA & BIOTECH

B 59.3 Avg Reputation

Based on 784 businesses audited.

REPUTATION LEVEL

HIGHER REPUTATION THAN AVERAGE

Eisai Inc. (LENVIMA) has 27.7 points more reputation than the average for Medical Devices, Pharma &
Biotech.

EXPERT VERDICT

A high-substance, low-BS pharmaceutical portal that prioritizes regulatory compliance over
marketing fluff. Its only minor failures are a 'ghost' review flag in its metadata and the use of
emotional cliches in its hero section.

INFO DENSITY 25

Power-words vs. Substance ratio. 83% Reputation

The site exhibits high information density with a low fluff-to-substance ratio. While the H1 "Your path forward' is a
known marketing power-phrase, the body text immediately grounds itself in specific nouns and technical protocols
such as 'Differentiated thyroid cancer (DTC)' and combinations with '‘pembrolizumab’ or ‘everolimus.' Specific

clinical trial figures, such as the '392 people' in the DTC study, provide measurable substance that outweighs the
emotional hero text.



https://lenvima.com
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SEMANTIC COHERENCE 20

Homepage promise vs. Sub-page reality. 100% Reputation

There is zero semantic drift between the homepage and sub-pages. The homepage promises information on
specific cancer treatments, and the sub-page for Differentiated Thyroid Cancer (DTC) delivers granular data on
that exact indication, including trial results and financial help. The heading hierarchy remains logically consistent,
transitioning from patient-centric emotional hooks to clinical and financial deliverables.

TRUST & PROOF 15

Verifiable evidence vs. Trust Theatre. 75% Reputation

DIAGNOSIS: TRUST THEATRE

Trust theatre is nearly non-existent, with the notable exception of a technical anomaly on the 'thank-you' page
(slot 2) where a review_count of 1 and a trust_theatre_flag are present despite no review text being visible. The
site employs high-integrity forensic markers, such as the 'Actor portrayal' disclaimer for its imagery, which
proactively reduces bullshit by admitting the photography is illustrative rather than testimonial.

EVIDENCE: PROOF DENSITY

The proof density is high, particularly for a patient-facing site. Verifiable evidence includes the specific n-count for
clinical trials (392) and the exact FDA-approved indications for use. The only lack of proof is the absence of direct
outbound links to peer-reviewed publications (PMIDs) or ClinicalTrials.gov identifiers within the provided text
snippets, though the data referenced is specific enough for independent verification.

COMMODITY FINGERPRINT 12

Detection of industry cliches/templates. 80% Reputation

The site follows a rigid pharmaceutical template, which includes repeated 'Important Safety Information' and
standard 'Financial assistance' blocks. While these are commodity patterns in pharma, the drug-specific data
(lenvatinib) and the mention of specific companion therapies (pembrolizumab) prevent the content from being
copy-pastable onto a competitor. Cliché usage is restricted to the hero section (‘Path forward'), with the rest of the
site maintaining a clinical tone.

IDENTITY & AUTHORITY 15

Expert verifiability & Schema depth. 100% Reputation

DIAGNOSIS: AUTHORITY GAPS

Authority is well-established through structured data. The schema_json correctly identifies the product as a 'Drug’
(lenvatinib) manufactured by 'Eisai,' and the MedicalWebPage schema specifies the target audience. There are
no claims of ‘'unnamed experts'; the site relies on clinical trial data rather than individual authority, which is
standard for high-evidence medical products.

EVIDENCE: PERFORMANCE VS. CLAIMS

The site avoids bold, unsubstantiated marketing claims. Instead of claiming LENVIMA is 'the best,' it cites that it
was 'studied in a clinical trial of 392 people' and directs users to 'See the results. The marketing tone is
appropriately subservient to the clinical data presented.
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INDUSTRY MATCH & SCORE SUMMARY

Medical Devices, Pharma & Biotech Reputation: Eisai Inc. (LENVIMA) Reputation: 87 / 100

(lenvima.com)
INDUSTRY CLASSIFICATION

The site is an exact match for the Pharma & Biotech industry, specifically focused on oncology. The
presence of 'Important Safety Information' (ISI), specific cancer indications (DTC, RCC, HCC), and clinical
trial enrollment numbers confirms its regulatory-heavy nature.

"The score of 87 was primarily driven by the ‘Commaodity Fingerprint' and 'Information Density' pillars. The
emotional fluff in the hero section and the repeated regulatory template language added minor points, while
a technical 'trust theatre' flag on a sub-page prevented a sub-10 score."

ANALYSIS DISCLOSURE & SOURCE ATTRIBUTION

This analysis is part of a non-adversarial audit conducted by 1 Euro SEO. The results are intended as professional feedback to help
improve any website's machine-readability and authority signals. The evaluation is free, and any company can request a fresh audit at
any time.

Any company can use the insights for free and improve its voice. When a company has updated its content, it can always submit a
new audit request, which will be reflected in a new current score.

You are encouraged to visit the live site at https://lenvima.com to view the most current version of its content and see directly what this
company is about and what it offers.

Verified Analysis Date: May 30, 2026
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