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BRAND Al REPUTATION

Medical Devices, Pharma & Biotech 84
Reputation: Novartis (www.novartis.com)

https://lwww.novartis.com

REPUTATION / 100

Industry: Medical Devices, Pharma & Biotech

MEDICAL DEVICES, PHARMA & BIOTECH

B 59.3 Avg Reputation

Based on 784 businesses audited.

REPUTATION LEVEL

HIGHER REPUTATION THAN AVERAGE

Novartis has 24.7 points more reputation than the average for Medical Devices, Pharma & Biotech.

EXPERT VERDICT

Novartis presents a high-substance, low-fluff digital presence that prioritizes regulatory and
clinical transparency over marketing hyperbole. The BS detected is largely limited to standard
corporate positioning cliches which are secondary to the massive volume of empirical evidence
provided. This is a benchmark for pharmaceutical accountability.

INFO DENSITY 24

Power-words vs. Substance ratio. 80% Reputation

The site exhibits high information density, particularly on sub-pages like the Novartis Pipeline, which contains
specific drug codes (AAA601, DWH213) and molecular targets (SSTR, DUX4). While the homepage features
some power-word saturation in headings like [H1] Reimagining medicine, together, this is immediately balanced
by specific nouns and dates such as [H2] Novartis Financial Results - Q1 2026. The body text maintains a high
substance ratio, citing that 7,194 new patients were reached through managed access programs and 94% of
research programs included patient insights.


https://www.novartis.com
https://brandaireputation.com/medical-devices-pharma-biotech/
https://www.novartis.com
https://1euroseo.com/bs-indicator/medical-devices-pharma-biotech/novartis-com/

SEMANTIC COHERENCE 19

Homepage promise vs. Sub-page reality. 95% Reputation

There is virtually zero semantic drift between the high-level promises and the technical delivery. The homepage
promises breakthroughs, and the Products and Pipeline pages deliver a granular list of approved treatments and
experimental compounds in various phases of development. The ESG signal is backed by specific evidence, such
as the water project near Hyderabad and the partnership against epilepsy in Cameroon, ensuring that broad
social impact claims are anchored in reality.

TRUST & PROOF 16

Verifiable evidence vs. Trust Theatre. 80% Reputation

DIAGNOSIS: TRUST THEATRE

Trust theatre is minimal as the site avoids generic 'verified' badges or unlinked testimonials. While there is a
review_count of 6 to 11 recorded in meta-data, the primary proof mechanism is the Annual reporting suite and the
disclosure of patient organization funding. Claims are substantiated with specific PDF downloads, such as the
Report on Nonfinancial Matters 2025 and the Compounds in development section.

EVIDENCE: PROOF DENSITY

The ratio of verifiable evidence to vague assertions is high. For every broad claim about being an ‘'innovative
medicines company,' the site provides a corresponding data point, such as a ground-breaking event in Denton,
Texas, or a seventh new manufacturing facility. The specific pipeline table with target dates (e.g., 2028 for
AAA601) provides a level of transparency that significantly offsets the minor marketing fluff in the headers.

COMMODITY FINGERPRINT 10

Detection of industry cliches/templates. 67% Reputation

The site uses standard pharmaceutical industry jargon like 'breakthrough innovation' and ‘transforming patient
outcomes,' but these are often attached to unique proprietary assets. The value proposition is differentiated by the
specific focus on 'advanced platforms' like xRNA and radioligand therapy, which moves it beyond a generic
commodity footprint. Template elements like 'About Novartis' and 'Latest News' are populated with
company-specific events rather than placeholder fluff.

IDENTITY & AUTHORITY 15

Expert verifiability & Schema depth. 100% Reputation

DIAGNOSIS: AUTHORITY GAPS

Authority is exceptionally well-established through the use of named experts and clear institutional credentials.
Profiles for Fiona H. Marshall (President, Biomedical Research) and Shreeram Aradhye (Chief Medical Officer)
include specific biographies and professional titles. The technical implementation of schema (Organization and
WebPage) is clean, with social sameAs links and clear organizational descriptions that match the site's authority
claims.

EVIDENCE: PERFORMANCE VS. CLAIMS

There is no disconnect between marketing tone and demonstrated capability. The company makes bold claims
about patient reach which are directly supported by quantified metrics: '30m Patients reached through access
approaches' and '191 Clinical trials with patient reported outcomes (PRO)."' These figures, dated to 2025, provide
a recent and measurable foundation for all performance assertions.



INDUSTRY MATCH & SCORE SUMMARY

Medical Devices, Pharma & Biotech Reputation: Novartis Reputation: 84 / 100

(www.novartis.com)
INDUSTRY CLASSIFICATION

The content perfectly aligns with the Medical Devices, Pharma & Biotech category. The presence of
specific therapeutic areas (Oncology, Neuroscience), clinical trial phases (Phase 1-3), and molecular
mechanisms (siRNA, radioligand therapy) confirms high-level industry alignment.

"The low score of 84 is primarily driven by the Information Density and Semantic Coherence pillars. The site
avoids the typical 'Big Pharma' trap of hiding data behind stock photography, instead providing direct
access to pipeline metrics, regulatory filings, and executive accountability. Only minor penalties were

applied for generic industry value-prop cliches on the homepage."

ANALYSIS DISCLOSURE & SOURCE ATTRIBUTION

This analysis is part of a non-adversarial audit conducted by 1 Euro SEO. The results are intended as professional feedback to help
improve any website's machine-readability and authority signals. The evaluation is free, and any company can request a fresh audit at
any time.

Any company can use the insights for free and improve its voice. When a company has updated its content, it can always submit a
new audit request, which will be reflected in a new current score.

You are encouraged to visit the live site at https://www.novartis.com to view the most current version of its content and see directly
what this company is about and what it offers.

Verified Analysis Date: May 16, 2026
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